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7-43 Adjustable Mirror—I5"' wide, 20" high, 7-44 Compact Stand—1!3" high, 16" wide. 
with one 10" x 16" Felt Back Mirror. Made of heavy Lucite. 


Designed for Selling Service 


There is always need for specially designed display fixtures to 
accomplish the best sales results for specific merchandise. “The ability 
to create display fixtures for a functional service and yet retain beauty 
of form and design comes from years of experience in the manutacture 
of display units. It is this “know-how” when working with plastics 
that has given to the name SCHEUER an enviable reputation for the 
best in this field. Our organization prides itself in offering to retailers 
and displaymen only those display units which will stand the test of 


actual store requirements. 


WRITE FOR COPY OF OUR NEW ILLUSTRATED CATALOG TODAY 





CREATIONS. . ee 


307 WEST 38'+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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Wie 

We’re mighty proud of the clients w@ serve... 
they’re all nationally famous organizations that 
y ; demand the best in displays. They know the 
sl value of turning their point-of-sal@ problems 
— over to a “Display Agency,” just d§ they allo- 
cate their advertising to an Advertising Agency. 
They appreciate the “know how’§ of W. L. 
Stensgaard and Associates, Inc., tle years of 
display experjence that backs an G#iganization 
such as ours. thot i is why WLS has '¢ Gntinued to 
serve such clients throughout the yégrs. Yes... 
we're mighty proud of our men’s ing Wustry fam- 
ily tree. They @re only a very few @f the repu- 
table organizetions we serve, We # vite your 
inquiry. Whafever your problem, @ r_ skilled 
staff of merg bandise; i ) and production 
experts will AP Ig onstrdteipur ability 

to solve it a he bj ble ts 


AREE ... Send Today lor. a 
Merch a) e 
Broc) Me Ms 
Spray a eM mee olay 


ape esatdl ~¥ 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 


OUR NEXT ISSUE 


Saks-Fifth Avenue is a name familiar to every- 
one in retailing, and next month a DISPLAY 
WORLD writer takes you back-stage at the fa- 
mous New York store to show you how display is 
handled there. . . 
Nelson's display shop meets typical problems is 
included in this issue, 
features and the regular agenda. 


. A story on how Frederick & 


along with many other 


THE COVER 


This striking display, the second in a series of 
full-color covers, is one of a series based on an 
Audubon theme by Guy Malloy, The Neiman- 
The displays took their 
colors from Audubon's bird paintings, each win- 


(Color 


Marcus Company, Dallas. 


dow making a tie-in with a single color. 
photograph by Rhoton Gilbert, Dallas.) 
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Aren't they the perfect little angels? 

We've made them so — to be seen, not heard. 

They give cherubic confirmation to an axiom about 
window-shoppers long known in the Display profession 
... that a little child will lead them 

directly to your store, there to observe, 

in all the quicksilver attitudes of child activity, 

these irrepressible enfants terribles, the kids, 

their angelic-impish spirit affectionately captured 

by our Mary Brosnan. 

People in Visual Merchandising need not be told twice 
how they will delight the lucrative doting-parent market 
not to mention the living counterparts themselves 

who, doubtless, will demand on sight 


every tempting ware worn by their elfin images. 


Wiirwrs bue. 


498 Seventh Avenue, New York 18 


CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW. 
MARY BROSNAN MANNEQUINS ¢ CYRILLE STEINER FIXTURES 
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eWE DEFY COMPETITION! 
eWE OFFER HIGHEST QUALITY! 






eWE OFFER LOWEST PRICES... 






We Sell Jobbers ; 
and Manufacturers Only! N J; <S ‘g 
4 dy) 





Because we manufacture 
and sell in VOLUME! 


Teer ne Cl Mn 
PREMIER’S ee 
METAL MOULDINGS — 
ALSO 
and FRAMES A COMPLETE LINE 


: = THEATRES, DISPLAYS AND ADVERTISING a OF CHROMIUM 


oo aa COILS AND NAILS 
AND FINISHES =: 








o . A Sr. 
> eA ns coestee oils “Sade Sa 


_—s «© 


We'll match prices, quality and style with anyone because 
we know that our volume production and volume sales 
make moulding values that are impossible to rival! 


ASK YOUR DEALER FOR DESCRIPTIVE CIRCULAR AND SAMPLES, OR WRITE TO YOUR NEAREST DIVISION 





WESTERN DIVISION EASTERN DIVISION 
LADON CO. ROBERT H. LAWRENCE 
730 SO. WABASH AVE., CHICAGO 5 UNION SQUARE, NEW YORK 3 


Manufacturer: PREMIER MOULDING CO., 39 E. 12th St., N.Y. C. 
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LORD & TAYLOR 


ULTRA VISUAL nNEW YORK 


have just renewed 


MERCHANDISING hee 


Frederic Shipman 


YESTERDAY Franchise 


Your window observer had for 1947, 


ONE PAIR OF EYES their fourth 


consecutive year 








TODAY 


Each observer is enabled to see your 
display with 


EIGHT PAIRS OF EYES 











This eight to one advantage is made possible by the Frederic Shipman 
Discovery of 


“THE NEW USE OF MIRRORS” 


These patented devices not only make your windows appear 
eight times their actual size, but they show your mannequins 
and merchandise from eight different angles and give your 
windows an appearance of 


DEPTH, DISTANCE, and PERSPECTIVE 


in no other way possible. 


PROMOTES WINDOW SALES 


and CREATES an AMAZING MEDIUM OF 


ULTRA VISUAL MERCHANDISING 


Keep your windows well Buy an exclusive franchise 
in the lead. for your city. 


FREDERIC SHIPMAN STUDIOS 


SIZ FIFTH AVENUE NEW YORK 
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AMERICA’S LOVELIEST LINE OF 
MANNEQUINS FOR 1947 















No other mannequins at any price offer 


F3121 JR. 


so many advanced features as ““American Girl” 


mannequins by Korrect-Way 


KORRECT-WAY 


SEEN IN THE BEST CIRCLES 


“a t wl Cre 
DISPLAYS 


AMERICAN FIXTURE & MEG. CO, 2300 LOCUST ST. © ST. LOUIS, MO. 
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KORRECT-WAY 
DISTRIBUTORS 


ATLANTA 
Melvin S. Roos 


BALTIMORE 
Williams Corp. 


BURLINGTON 
N. C., Mac Thigpen 


BOSTON 
Eastern Displays, Inc. 


BUFFALO 
Samuel C. Dutch & Son 


Florida Branch: 
3750 Royal Palm Ave., 
Miami Beach, Fla. 


CINCINNATI 
General Dispiny Corp. 
CHICAGO 
Hecht Fixture Co. 
CLEVELAND 
Pribil Display and Supply Co. 
DENVER 
Walter W. Martin 


DETROIT 
The Art Products Co. 


HONOLULU 
Pacific Display Co., Ltd. 
KANSAS CITY 
National Equipment Corp. 


,LOS ANGELES 
Grant & Silvers, Inc. 


MEMPHIS 
Wray Williams Display Co. 
MINNEAPOLIS 
L. E. Hier Display Equip. Co. 


PHILADELPHIA 
Naythons Display Fixture Co. 


PITTSBURGH 
DeWeese Display Equip. Co. 


SAN ANTONIO 
Fox Display Co. 


SAN FRANCISCO 
Kehoe Display Fixture Co. 


ST. LOUIS 
Midwest Display Equip. Corp. 


MONTREAL 
Miller's Display Fixture, Reg’d. 
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MODERN Brasco STOR 
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HEN you make the customer feel at home, the urge to buy 

becomes almost irresistible! That's what a “friendly 

front’’ does for your store, by permitting unobstructed vision 
of inviting displays inside as well as outside. 


But beauty to attract the eye isn’t all. These new, clear-type 
fronts are practical too, when complete Brasco Construction 
is utilized. Sturdy Brasco members are easily adaptable to 
the infinite demands of modern design, making installation 
speedy and effective. Exclusive patented features provide 
ample glass protection. Permanent, reinforced construction 
in heavy-gauged modern metals assures built-in beauty for 
lasting economy. 


The Brasco line of unified members has been developed, 
engineered and perfected by over thirty years of experience. 
It takes the ‘‘guess” out of modern store front construction 
plans. Whatever your design, you can build it best with Brasco. 


USINESS 





E FRONT 








BRASCO MANUFACTURING CO. 


HARVEY + (Chicago Suburb) + ILLINOIS 
Yational Distribution pbssunes Effective Tnstallation 


BRASCO MFG. CoO., Harvey, IIl. 


Address 


1 

| 

1 

1 

I 

| Company. 
I 

I 

L 

1 City Zone 
1 

i 


Individual 





State 


More information please, on Brasco Modern Store Fronts. 
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PLATEAUS WITH 1” WIDE 
HORIZONTAL FROSTED STRIPES 


= © 
6’ high 


PLATEAU PLAIN 


HALF-CIRCLE HEIGHTS SHOWN HERE ARE STANDARD, OTHER HEIGHTS SUPPLIED ON REQUEST 


NO. 112 

NO. 112 
PLATEAUS WITH 1” WIDE 
VERTICAL FROSTED STRIPES 








6" high 8" high 12” high 





16” high 








[ 













for exciting, 


eye arresting di splays 





BENT GLASS FIXTURES 








—— There's nothing quite equal to the gracefulness and beauty 
) of these fixtures in 3/16" or 7/32" crystal glass. They're in 
= excellent taste with any kind of merchandise. 
| Order From These Distributors 
BOSTON 212 S. Franklin St 
| | Eastern Displays, In: Livingston’s 
} j 51 Kneeland St Km. 1564, Merchandise Mart 
aasil NEW YORK CITY DETROIT 
Jas. B. Williams, Ine The Art Products Co 
198 Seventh Ave 1016 Lafayette Bldg 
SAN ANTONIO, TEXAS 
CHICAGO ' 
Crystal Fixture Co I ox Display Co, 
396.5. Wehash Ave {04 E. Commerce St 
Phe Fixture Mart, Inc LOS ANGELES 
314 W. Jackson Blyd Phompson Glass & Paint Co 
Hecht Fixture Co 702 E. Gage Ave. 
are Inquiries invited from Fixture Manufacturers 
and Distributors in other principal citi2s. 





me JOHNSTON GLASS CO. 


221 NORTH LA SALLE STREET 





CHICAGO: ILLINOIS 
FACTORY: HARTFORD CITY, INDIANA 
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Not only tropical but extremely 
“topical is our latest presentation of large leaved 


tropical plants. 


Here at Colonial, in addition to our usual fine 
line of spring flowers, you will find the exotic 
> @iant size Aurelia leaves alongside the ever 


popular giant banana tree, plus a veritable jungle 


m»..0f decorative tropical plants of all descriptions. 


> 





DECORATIVE DISPLAY CO. 


70 WEST 40°T* STREET e NEW YORK 18, N. Y. 
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MODERN PLASTIC DISPLAY BAR 


CRYSTAL CLEAR, DIAMOND CUT, BEVELED, HIGHLY POLISHED 


HERE'S A POR s.. 
SMART COSMETIC, 
DISPLAY PERFUME, 
IDEA JEWELRY, 
AND SMALL 
e ACCESSORIES 
GIVES YOUR ‘ 
MERCHANDISE POR x. 
AN COUNTERS 
OUTSTANDING AND 
APPEARANCE WINDOWS 





CREATED AND STYLED BY OSCAR 
Size: 14'' x 5", lower shelf; 12'' x 314", top shelf; 424", entire height. 


For High Standard . . . For Superior Workmanship . . . For Quality 


PLASTIC FABRICATORS MANUFACTURERS 


44 MURRAY STREET NEW YORK 7, N. Y. 














Genuine, Fine Woodgrain Patterns in Sheets satin beating Cal 
Size 34” x 48”... only $1.35 each! 






Quartered Walnut, light, as used on frame and win 
dows in The New Boston’ Store, State Street, 
Chicago, Illinois James Murray, Display Manager 


Apply WLS wood grained Structural Papers over 
any flat or curved surfaces. Renew the beauty of old 
fixtures, wall surfaces, windows, columns, clevators, 
showrooms, partitions, bases, pedestals, exhibits 

.. yes... most everywhere. Adheres smoothly to 








surfaces, gives appearance of genuine, fine grained 
wood finishes. Is sun fast and waterproof, will clean 
with soap and water. Cellulose surface gives luster 
of genuine wood finish, protects surface against 
soiling and scufling. 







Choice of following 


woodgrain patterns 









SP-100 Burl Walnut SP-105 American Walnut, Natural 
SP-102 American Walnut, French Brown 

Brown SP-107 Quartered Walnut, Light 
SP-103 American Walnut, Hollywood : 

Gray SP-109 Prima Vera 









SP-104 Quartered Walnut, Dark SP-110 Striped Mahogany 









Send for FREE catalog with 
actual swatches of each pattern. 


W. L. STENSGAARD AND ASSOCIATES, INC. 
346 N. JUSTINE STREET - CHICAGO 7, ILLINOIS 
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WE HAVE MOVED! 


SHOWROOMS 
AND 


OFFICES 
ARE 


NOW READY 











Over 500 TRUCK LOADS 
OF DISPLAY MATERIALS 


The equivalent of over 500 ten-ton trucks was required to move our 
entire stock of display materials to our new home at 2018 Washing- 
ton Avenue in St. Louis. Think of it... over 5,000 tons of display 
materials . . . 5,000 tons of panels, posters, papers, flowers, manne- 
quins, fixtures, display pieces, novelties, fabrics, natural decorations 
and display accessories from which to choose when planning your 
seasonal and special promotions! And whether you buy in our St. 
Louis or Chicago showrooms, from our salesmen, or from our cata- 
logs, this tremendous stock of display materials will serve you, mak- 











ing possible "Spot" delivery on a wide range of materials, offering OVER 120,000 SQ. FT. OF FLOOR 
you all the advantages of "One Stop Display Buying”. 
SPACE DEVOTED EXCLUSIVELY 
; TO DISPLAY — LARGEST AND 
@ Write for your free e@ Our Salesmen are 
copy of our 1947 now on the road with MOST COMPLETE DISPLAY 
Catalog of Spring and our complete line of SHOWROOMS IN AMERICA 
Summer Displays. It is Spring and Summer ; 
ready for mailing now. Displays. 
2018 WASHINGTON AVENUE LOUIS 3, MISSOURI 


Chicago Showrooms .. . 20 East Conaress 
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Natural Crzations 


can make 


your men's and sportwear units 
highly stylized — of 


Pecky 


Cypress 
Wood 


for coming Spring and Summer 
We can ship immediately forced 


Forsythia 
Quince 
2 to 6 foot high—Pussy Willows 





241 GAST 36TH STREET, NEW YORK CITY i6 
















































































DDS-3 
28x23x3" 


Yiatileny Sonn 


PRESENTS 


33x23x2” —with our new “MACHE-CUTS” . . . vividly hand- 
$11.50 painted ideas that actually breathe Spring! Each 
piece is outstanding in its individua: .and craftsman- 
ship, with eye-appeal that puts SELL into merchandise 
displays. Colors: Light Blue, Chartreusse, Violet, 


Shocking Pink and Yellow. 29x36x8" 


$19.50 
“MACHE-CUTS” are exclusive with 
NATT LEVY for national distribution. 
Order right now for Immediate 
Delivery. Please order by number, 


New Decorative Materials and Flowers 16x16x17" 


Display Fixtures & Mannequins in stock 


15x25x7” 


DDS-8 
17x25x12” 
$11.50 


———. 


5 S. HANOVER ST. @ BALTIMORE 1, MD. @ Everything for Display 
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The Rose is red...the Violet's blue 
But that has really naught to do 
With what we want to tellya! 


You ll always be our Valentine 
‘When once youve seen the clever line 
Of things we have to sellya! 


Our showroom’s full of stuff and things 
To give your inspiration wings. 

There’s always something new to greetcha; 
Do drop in...we’d like to meetcha! 


CHEster augenblick 
feLIX dunlap 


PAPIER MACHE 
AND OTHER EXCITING DISPLAY TECHNIQUES 


361 WEST 58th STREET, NEW YORK 19, N. Y. 
CIRCLE 6-9431 
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Glamorous New Display Het! 4 
SHEL-A-MAT 


It’s a sensational hit with display- 
men everywhere! Makes merchan- 
dise look more alluring...makes 
displays more distinctive. Shel- 
A-Mat’s luxurious surface of deli- 
cate shells is unique. It has a 
scintillating, three - dimensional 
beauty with myriads of contrasting 
highlights and shadows. For 
colors. choose from a complete 
range or 12 decoratol colors, 
styled to flatter any display or 
merchandise. Equally important, 
Shel-A-Mat is as rugged as it 1s 
beautiful. with a non-crushable 
surface that’s both flexible and 
waterprool, 

See Shell-A-Mat at your display 


dealer's and you wall find many 





places where this beautiful dis- 


plas sensation Can help make 





your displays different and 
Have vou received your free COPY of Re oc : 
clistinctive. 

the new Sherman Display Guide for 








> Its crammed 


Spring and Summer: 
with eve-stopping pie torials and bril- 
lant buckeround materials. Saves time 


In planning—saves time in installa- 








tion. TH vou haven't received yvour 
COpy. ask Vou! display dealer for One 


—Ol drop us a note today. 








Sold by leading Distributors 
throughout the Country 






Sheeman 


PAPER PRODUCTS CORP. 3 weeks delivery. 


Newton Upper Falls 64, Mass 


New York Chicago Los Angeles 
*patent pending. 












in mannequins with “INTERCHANGEABLE” waists! 


These life-like mannequins wear bare midriff styles without embarrassment, for their "break" is far 

below the waist. Constructed with rust-proof metal interchangeable fixtures . . . ahy upper part 
interchanges with any pair of legs to create the pose you want. Light in weight, these mannequins | 
come in the natural or the new"Modiste' finish. Available in 8 stylesjall a sylphlike sizel2. Designed 
and created to convey charm . . . to display fashions with elegance! 














27-31 BLEECKER STREET 
NEW YORK 12, N.Y. 
Algonquin 4-8968 















Cnd with it comes..... 


Tulips and Apple Blossoms 
Butterflies . . Birds and Foliage 
Easter Lilies .. . Daffodils and 
Dogwood .... Roses and Forsythia 


Violets and Marigolds........ 





DECORATIVE plant CORP. 
27th Street at Oth Axeaut, New York 1, N. Y, 


475 
Nei 











THE WONDER OF IT! This most imaginative 
and beautifu! of wallpapers is now available 
in plastic for IMMEDIATE DELIVERY in 1,001 
STOCK COLORS. Five days for special coloring. 


throughout the United States. 


225 FIFTH AVENUE, NEW YORK. N. Y. 





Grederic Weinherg 








Copyrighted 1947 


$ 
PREDERIC WRINBERG 2>= 


s x‘ B, C, etc 
for identification 


7 it Akt -C #H 1 REET . PHIit aA Oet PHI A 7, PA. 
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Phone: Watkins 9-7200 
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How ADVERTISING CAN GET 


Full Credit 


FOR SUPPORTING THE SALES PLAN 





— y 





Wr coordinated with 
sales activities advertising 
is given an Opportunity to win 
recognition and succeed as an 
aid in moving goods and selling 
services. 

Selling plans are based on facts. 
The decisions of sales managers 
are guided by dependable infor- 
mation from governmentand busi- 
ness statistics. To function as an 
active factor in the sales program 
and share in the credit as well as 
the responsibility for sales suc- 
cess, the planning of business pa- 
per advertising should be equally 
factual. 

In applying media to markets, 
the use of adequate, verified cir- 


culation data is an indispensable 





step in the effective coordination 
of sales with advertising. 

Following are some of the ques- 
tions about the circulation of busi- 
ness papers that are answered in 
the reports issued by the Audit 
Bureau of Circulations: 

How much paid circulation? 
How much unpaid? What business 
or occupational groups receive 
the paper and how many paid sub- 
scribers in each group? At what 
price is the publication sold? 
What circulation inducements are 
used, ifany? What percentage of the 
subscriptions are renewed? How 


many subscriptions in arrears? 





Where does the circulation go? 

Answers to the questions above, 
as given in A.B.C. reports, make it 
possible for space buyers to select 
media with the same care that an 
efficient sales manager uses in em- 
ploying and routing his salesmen. 
The planned and verified distribu- 
tion of advertising, by means of 
the information in A.B.C. reports, 
is the starting point for effective 
coordination of advertising and 
sales efforts. 

This paper is a member of the 
Audit Bureau of Circulations. Ask 
us for a copy of our A.B.C. report 


and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 











Paid subscriptions and renewals, as de- 
fined by A.B.C. standards, indicate a 
reader audience that has responded to a 
publication’s editorial appezl. With the 
interec:s of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized ad- 
vertising appeals. 
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ABC = AUDIT BUREAU OF CIRCULATIONS 


Facts as the Basic Yardstick of Advertising Value 
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TIMBERTONE DECORATIVE CoO., INC. 
15 WEST 24TH STREET, NEW YORK 10, N. Y. 


Though costs have risen we are still holding the price line. 
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THERE IS A TIMBERTONE STRUCTURAL PAPER FOR EVERY DISPLAY NEED. 
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MAYORTEX 


a WONDER PLASTIC 
USED EXCLUSIVELY BY 
MAYORGA MANNEQUINS 











DISTRIBUTORS FROM COAST TO COAST 


e 
* Mayortex the wonder plastic. . . stronger than papier mashe... lighter than papier mashe 
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New! Exclusive! Beautiful! 
For decorative and economical 
window backgrounds and store 
interiors. Smartly styled to em- 
phasizealltypes of merchandise. 
Pleasantly executed on sturdy 
seamless paper. 


No. M100 — LAKE VIEW — Smart is the 
word for this engaging scenic panorama. 
Wide coverage: 107 inches tall by 12 
feet long. Price: $12.50 each. 
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No. M200—WATER LILY—Cool and invit- 
ing! Display merchandise to good advan- 
tage against this colorful background. 
Size: 107 inches tall by 12 feet long. 


Price: $12.50 each. 
“A 


No. M300—SPRINGTIME—A most attrac- 
tive setting for distinctive spring dis- 
plays. Wide coverage: 107 inches tall by 
12 feet long. Price: $12.50 each. 


1 ct 


<a aN ¢ 
Spt 
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No. M400—BIRDS—Use this gay panel to 
call shoppers’ attention to your spring 
offerings. Extra wide: 107 inches tall by 
18 feet long. Price: $12.50 each. 


\ These panels available in the following color 
“8 k combinations: Light Blue on Desert Rose — Pink 
Member on Light Green—Light Blue on White — Pink 


GATIONAL ASSOCIATION 


OF orsrcay insssteics on Alaska Blue Light Green on Yellow. 


“The House of Service” 


PROGRESSIVE MERCHANDISE 
PRESEBTATION 


NEW YORK-130 W. 46th St.* CHICAGO -6 E. Lake St.» LOS ANGELES—1113 So. Los Angeles St. * ST. LOUIS-927 Century Bidg. 
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DESIGNED BY 








“pm BUTCH” 





‘Here we are...a real bunch of he-men—at home in everything from slack suits 


to ‘tails’! 
“Link Hannah, the famous men’s fashion artist, designed us to reflect the virile, 


out-of-doors types he puts in his paintings for Esquire, Fortune, New Yorker, 


Vogue, The Californian and other smart magazines. 


‘Our poses are relaxed, easy, and mannish...with the heads attached —so you 
get a really sculptured neckline...We weigh just 19 lbs., have inter-changeable 


arms, and wear drape clothes in a manner never before obtainable. 


‘Here are eight of us — but there are others in the Gang, too —You should really 


meet us all. Look for us in the leading show windows throughout the nation.” 
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| «Pm ob 
(com, Pas 


1150 SO. LOS ANGELES ST. 


DISPLAY WORLD 


"l’m Doug” 
LOS ANGELES, CALIFORNIA 





* REPRESENTATIVES 
JACK CAMERON 


2420 RIDGEWAY AVENUE 
EVANSTON, ILLINOIS 


LOTHAR F. DITTMAR 
174 CRESTWOOD ROAD 
FAIRFIELD, CONN. 


JOHN C. BENEDICT 
3098 W. 3RD AVENUE 
PORTLAND 4, OREGON 
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Once-In-A-Lifetime SALE! 
29.291 Yds. 100% FIREPROOF & WATERPROOF 


Genuine FIBERGLAS Cloth 
50% to 75% OFF Regular Prices 


Variety of WEAVES and WEIGHTS — 32 to 54 INCHES WIDE 
These amazing low prices are possible because this cloth is classed as “SUBSTANDARD.” 


Subject to occasional “drop threads” and slight which are not part- 
ticularly noticeable in display, exhibit and manufacturing uses. 


Note These Extraordinary Values. Note the Big Savings. 











‘mill imperfections’”’ 


1,143 Yards—32 Inches Wide Would be 85ca yd. if Perfect, Now 39c yd. 
12,346 Yards—38 Inches Wide Would be $1.00 a yd. if Perfect, Now 50c yd. 
6,005 Yards—38, 44, 46 Inches Wide—Would be 1.25 a yd. if Perfect, Now 60c yd. 
2,159 Yards—38 and 50 Inches Wide—Would be 1.50 a yd. if Perfect, Now 70c yd. 


38 and 39 Inches Wide—Would be 1.75 a yd. if Perfect, Now 80c yd. 
38, 44, 50 Inches Wide—Would be 2.50 to 3.65 if Perfect, Now 90c yd. 
(No Orders of Less Than $10 On Any One Item!) 


3,408 Yards 
4,230 Yards 


FIBERGLAS CLOTH is a most attractive 


Here, at last, is an opportunity to acquaint 





yourself with this amazing fabric at little cost. 
Never before has genuine FIBERGLAS 
CLOTH been available at prices which are 
lower than ordinary cotton or rayon fabric 
prices. 

Now you can meet all stringent fire regulations 
with a SAFE fabric that requires no expensive 
or bothersome flameproof treatment. Here is 
a fabric you can use under the most hazardous 


conditions and that is PERMANENTLY fire- 


proof. 


ACT NOW! 
SUCH VALUES MAY NEVER BE 
STATE YOUR REQUIREMENTS) e 


TELEPHONE OR TELEGRAPH! 


display fabric — possessing a rich, high sheen 
that will last forever. FIBERGLAS CLOTH 
is 100‘: waterproof too, it will not mildew 
or discolor. 


FIBERGLAS CLOTH is soft and of beautiful 
draping qualities; not to be confused with the 
stiff, rigid types of industrial glass cloths that 
have been offered heretofore. 


FIBERGLAS CLOTH launders beautifully— 


ordinary soap and water washing is sufficient 
—no expensive dry cleaning is necessary. 


WE'LL GLADLY SEND SWATCHES! 


OFFERED AGAIN WHEN THIS GROUP IS SOLD. 
DESCRIBE 


TYPE AND WEIGHT OF CLOTH DESIRED 


RADIANT GLASS FIBERS co. 


see €. 


27TH STREET 


NEW YORK 16, 


Our Telephone Numbers: LExington 2-1932 and LExington 2-4849 
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popularity well-deserved... 





display creations 


The orders placed with us for Spring merchandise have been most 
gratifying. Which is proof once again of the wide approval of the 
GUSTAVE RUBNER line of quality fabrics and papers. Our Fall and 
Christmas line is already in work. Be sure to see the results at the 


coming June Show --or ask your favorite jobber to keep you advised. 


mea Did You Know that our 


N\A) PLUSHEEN 
a wll Is Sun- Resistant ? 


PRESENTATION 
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— eductive etting 


for 


LOVELY LINGERIE 



























Use the sparkling glamour of tion and samples. Let this 
Flexglass to give an irresist- exciting, modern material 
ible charm to dainty feminine help you create more entic- 
apparel. ing, more distinctive displays. 


Wherever used... scintillant 


Flexwood and Flexglass are manutactured 


Flexelass displays add Sales and marketed jointly by United States 
; - : Plywood Corporation and The Mengel 

Appeal to merchandise. Fiaisias 
Flexglass is made of shining — Riss Frankel, Inc., New York, designed this 
fective lingerte display for Mangel’s Depart- 


segments of REAL glass... sass Sacsis tao Mieaaben taiek Aiciaa scone 






cut into squares or rectangles — /47«/ «f white » aaa ; ah this ewe 


and permanently bonded to = fects like this are easily attained 


a fabric backing. | 
FLEXGLASS — The Glass that Bends. Genuine glass mit W a . 
Write todav for full informa- rectangles mounted on flexible fabric backing. Readily 4f TT, (Holl W Wnty ny 
, | Ts N\ 







cemented to flat or curved surfaces. Mirrors, dewdrops 


and opals in many different colors, The Glass That Bends 
whe 4 


UNITED STATES PLYWOOD CORPORATION ss you thinstcer, sen vert 18,9. 


What Makes Em LOOK! : 
What Sringe ‘Em IN! 











NATURAL COLOR, SMOOTH TEXTURE: ge: 
It's one thing to CATCH the passing eye with a compelling * 
window layout quite another to HOLD it through FAVOR- a 
ABLE ATTENTION! Here. the soft smoothness and lively. 33 


fresh green in Eaton Grass Mats help INVITE shoppers in. 


FOR PRACTICALLY ANY LAYOUT: 
Youll find Eaton Mats VERSATILE! Display men are find- 
ing new uses for Eaton Grass Mats daily. They're the one 
background that will “set-off anything from automobiles to 
vevetables. 


-#* 
& 


Sie Shit ie A, AB. 








e 
EATON MATS WEAR WELL, TOO! i 
. ; : : ? ; | This effective glass-less 
Katon power-dyeing. mildew-proofing, and firm close stiteh- display of Hodge, Inc., 
ing keep them looking neat and attractive for many. many tee go gy es an 
display s. complete the highly natural 


setting. 


ASK YOUR DISPLAY JOBBER FOR: 





EATON BROTHERS CORP., HAMBURG, N. Y. 
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ARE YOUR MANNEQUINS SHOWING ? 


The Show’s the Thing! 


Year in and year out, the display windows of America 
play to the greatest audience in the world — your 
customers! Interest them, dramatize their needs, and 


you'll surely crystalize their buying decisions. 





So we ask, ‘‘Are your mannequins showing?’’ Are 
they vivid actors in the drama played in your show 
windows? Do they show to advantage, are they alive, 


gracious, sales-compelling? 


For mannequins that attract, arouse interest, and sell, 
see Prisco Brothers. Contemporary as the latest 
fashion, Prisco mannequins are born of experience 
dating back to 1909. Durable, progressively designed, 


they are the stars that have sold many a show. 


They will sell your show, too! 


293 Seventh Avenue, 


8th Floor, New York | Prisce Bred. 


Creators and Manufacturers of Mannequins since 1909. 
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LONDOW DISPLAYS 
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. Flower-bedecked nest with moche 


bird. Assorted eolors. 8 inches 


iene oy eee 


diometer ..... 


Cute pair of Dutch figures on 
plywood base with tulip trim. 
18 inches 0.0. ce gss es OO SO 


Colorful Spring tree with mache 
bird and nest. Assorted Spring 
colors. 24 inches.........$6.75 
36 inches ... $12.50 


A piece of sunny meadow com- 
bined with a full-round mushroom 
ond frog, sprinkled with sequins and 
jewels. 24 inches across. ..$15.00 


Sophisticated paper - sculptured 
artist bunny with palette ond 


brush. 16 inches .. $4.50 
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See your local dis- 
: \ play supplier. When in 
; “~ , ie e ce fi a ; , New York visit our showroom. 
NEW! eS Mew A Tt Fae 


DIMONETT Attractive! 


Pliable! Its versotility makes it 
particularly suitable for the most 
exacting display purposes. 37 
inches wide, 50 and 100 yard 
rolls. 


COLORS: Spring Green, Spring Yel- NEW ! 

low, Chartreuse, Peach, Pink, , Key ; Fi STRIPE-ETT... tustrous! 

Orchid, Cerise, Ice Blue, Light Blue, Pliable! It drapes and folds and 

Peacock Blue, White, Black. . puffs! Adaptable for any display 
background or interior. 37 inches 
wide, 50 and 125 yard rolls. 1 inch 
alternate stripes of color and white 


COLORS: Chartreuse and White, 
Pink and White, Ice Blue and 
White, Spring Green and White, 
Red and White. 


This page advertisment was 
created by photographing 
regular Facil-Fab 
DIMONETT and 
STRIPE-ETT 

formed into 

a drape. 


*FACIL-FAB is a laminated rayon yain product criginated and manufactured exclusively by 


FACIL FABR Pw CORPORATION 


Office and Sho-Room Executive Offices and Factory 
111 West 24th Street, New York 11, N. Y. 185 Sixth Avenue, Paterson, N a. 
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St Miakt 4s Well Be Mating / 


We've just shaken the snow from our ous greens, pinks, lavenders, aquas, 
hats and shoulders, piled our skates and cerises and soon... an array of the most 


dried our gloves... ready for another amazing colors it has ever been our 
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day of glorious Spring in February. privilege to show. And all of them in 
Yes, it might as well be Spring, for a wide variety of Display Fabrics that 


Dazian’s ts alive in a bonanza of glort- will fall into your every plan. 


For samples and information on these latest of 
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fabric developments, contact our office nearest you! 
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FABRICS 4 DAZIAN'’S 


ESTABLISHED 1842 
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The World’s Largest Display Fabric Organization 


142 WEST 44th STREET + NEW YORK i8 «+ NEW YORK 
260 TREMONT STREET + BOSTON 16 * MASSACHUSETTS 
125 NORTH WABASH AVENUE + CHICAGO 2 « ILLINOIS 
731 SOUTH HOPE STREET + LOS ANGELES 14 + CALIFORNIA 
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SAMSON 


Trade-Mark Reg. U. S. Pat. Off 


MULTI-PURPOSE PAPER 
MACHE GARMENT FORMS 


TWO DRAMATIC FASHION - WISE FINISHES 
TEN WONDERFUL NEW STYLISTS COLORS 
HAND LAID AND MOULDED PAPER MACHE 
INDIVIDUALLY INSPECTED 
Colors available in both MONOTONE CREPE and TWO- 
TONE SWIRL finish are blush pink, orchid, cerise, sky-blue, 


chartreuse, spring green, lemon yellow, black, bone white, French 


nude flesh. 








PRICE LIST 


$ 4.50 CF-110 Blouse and Sweater Half Form .. SF-110 $ 6.25 


13.50 CF-112.. Utility Form for Bathing Suits SF-112 16.25 
Foundation Garments, Girdles and Bras 


9.65 CF-113 Full Round Blouse and Sweater Form SF-113 11.25 
5.25 CF-114.Wide Bottom Taper Blouse and Sweater Form.SF-114 6.75 
14.35 CF-116 Bathing Suit Form.. ,eeee- SF-016 = 17.50 
5.65 CF-117.Full Round Shoulder Blouse and Sweater Form.SF-117 7.35 


Note: CF before Number denotes Crepe Finish 
and SF before Number — Swirl Finish 


ORDER DIRECT OR THROUGH YOUR DEALER FOR IMMEDIATE DELIVERY 


SAMSON Visual Display Fixtures 
are Sold Only by Fren-zee or 
its Authorized Agents. 


















= Saline ns tiie FREE 
= ii=)) = HIN \ — Sj = = Write for your copy of 

sou ner ama Hla | =HINII| = AA VE IE FREN-ZEE FACTS 
WH QTE HH Will BY i The Friendly Display News Diges 
STORE EQUIPMENT AND FIXTURE COMPANY 
MAIN OFFICES 223 ORANGE STREET, NEW HAVEN, CONN. 


‘Cum wppcannoise 
nouTETIER 














-_zeppen-field 


of hollywood 


a’ complete line of 





high-styled mannequins 
new finishes 


W. M. ZEPPEN-FIELD STUDIOS | 


ya ee) ROR Ss tee On OR Oe tee A 8) BOR - HOLLYWOOD 38, CALIF. 
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Blackton’s Goes 


HE new Blackton store on Fifth avenue, 

New York City, shows a definite and 

highly interesting departure from the 
conventional layout of retail shops in both 
interior and exterior. 

The store front is made of Crab Orchard 
stone combined with a lavish use of glass. 
It suggests a semi-rustic country house and 
sets the mood for the interior with its 
studied and intimate boudoir atmosphere. 

-astel tones of turquoise blue, lime and 
orchid—combined dramatically with a lim- 
ited amount of fuchsia—make up the color 


theme of both the first and second floors. 

All showcases are done in pickled walnut 
with a light orchid tone lining. All cases 
and tables are set on legs, accenting a fecl 
ing of spaciousness throughout the interior, 
and are wholly functional; they are not 
only movable but are so designed that they 
can be reversed from front to back, and the 
“back” in each instance is fitted with stock 
In addition, each case is individually wired 
for lighting. 

A skeleton handled on the 
selling floors, the needs of each department 
being supplied trom. the 
upper floors. AIl stock carried on the two 
selling floors is concealed. 


stock is two 


stockrooms on 
The small illustration on this page shows 


the fluid line of the front, rear to 
iront, with special attention to the dropped 


store 


—Upper right, the dropped ceiling is finished 
in orchid. . . . Center, projecting display units 
appear against a turquoise background; all 
cases are done in pickled walnut with a light 
orchid lining. . . . Right, the exterior of Crab 
Orchard stone is projected into some depart- 
ments as part of the background treatment— 


the latter 1s finished in orchid. 

In the second photograph are seen pro- 
jecting display units against a_ turquoise 
blue background. The cut-out letters on 
the ledge, in blue, are set against growing 
plants and designate the size groups of the 
merchandise shown. 

The final illustration shows how the same 
Crab Orchard stone which is used in the 
store front is carried into the background 
of this particular department. The 


ceiling ; 


stone, 


pink and yellow toned, is hand-chiselled for 


effectiveness in its irregular sizes. 


added 


lurquoise blue and lime curtains complete 
the wall treatment. 

Cursive, blending architectural lines are 
used wherever possible throughout the store, 
resulting in an especially pleasing appear- 
ance from the customer's standpoint. For 


example, even the wrapping desk is designed 
so that it fits into the line of the stairway 


Additional this store 
appear elsewhere in this issue. 

Display for all of the Blackton stores is 
handled under the direction of Louis Black- 
ton. Both interior and window displays are 
designed primarily to tell a story with 
pointed avoidance of using too much mer- 


photographs of 


chandise. Windows are changed weekly 








OR some. time rw othe treet window 
displays at Mandel Brothers, particu 
larly those along the State and Madi 
m street sides, have been among the most 
itstanding attractions in Chicago They 

ive beer eh] dramati creations 
planned, set up, and lighted in the manne 
the theatre self, using the window for 
stage and the feature merchandise as 
e star of the performance Phe wondertul 
ect, the dramatic illusion, is created in 
measure through thre theatrical hand 
¢ the lighting used for these windows 
n speaking of lighting, John R. Cooper 
ect display tor Mandel’s, and who 
( te disp] with theatrical back 
a e tee that lighting as it has 
! andled in this country is one of. the 
abuse ictors im display and that 

e ois largely we to the contusion sur 
nding the , Phis contusion is. the 
t tr\ to make one approach to 
WHICH 1 er approa actually 1s 

nal Fl ot at 

rr tw i rat ( ] t1 ( 
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Theatrical Lighting For 


that of the engineer, the second that of the 
artist The engineer wants to know what 
amount of ilumination to use in a given 
Instance and is concerned primarily with 
the unitorm spread of light. On the other 
hand, the artist approaches lighting from 
the angle of color interest and drama. ot 
shadows 

Phe answer to the engineer's demand lies 
in allowing as much of the merchandise as 
possible to be seen Che answer from. the 
artists viewpoint lies in the use of tricks 
in illumination, such as shadows, color. 
creation of illusion, space and so forth. 

Cooper says that the commonest mistake 
occurs trom setting up displays purely from 


the artist's 


view, a method ot handling 

lighting which often results in displays 
vhich obscure the merchandise to be fea- 
tured. Otten, too, bad lines are empha 
ed, rather than the good ones of a gar 
ment, by cross lehting which shows wrin 
kles \nother fault lies in the lack of dis 
crimination used in the choice of colored 
lighting These are factors which have all 
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Cooper tells us, but 
solution 


be fore, 
that the 
lighting problems lies basically in an appli 


been discussed 


he points out ot display 


cation of light which will satisfy both the 
artist and the engineer 

To underwrite that statement, Cooper has 
made up a list of the “do’s and don'ts,” all 
ot which illustrate points that he is stress 


ing through the 
own windows. 


lighting applications in his 


The list of the “do's” includes : 

(1) Use of spotlights having a diffusion 
lens—that is, a soft-edged spot, such as 
Fresnel lens or PAR 38's, when lighting 
merchandise 

(2) When cross lighting, make sure that 


light sources are at least 45 degrees ahead 
of the If 
such 60- 


degree 


object which is being lighted. 
but 


us¢ 


an angle is not possible, a 


then 
to 


1S 


angie 


the 


light, 
the 


hecessary, 
from relieve 


effect 


also, tront-center 
harsh 


(9) 


Use moving forms of light rather than 
display, 


moving objects which are on as 
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Dramatic 


this makes for a more subtle, more attrac 
tive, and more refined type of display. 

(4) If a fluorescent light is to be used in 
theatrically lighted windows, it should be 
used only as an overall toning medium, and 
never for the general illumination of mer- 
chandise. Blue fluorescent is a good ex- 
ample of an all-over window toning medium, 
though green or any single color may be 
used for the purpose. 
the best. 

\ beautiful example of an application of 


However, blues are 


blue fluorescent used as an all-over window 
toning medium is the effect created in a 
group of underwater windows which Coopet 
had in the State street block of windows at 
Mandel's just recently. Each of these win 
dows had a central grouping with two 
mannequins, wearing bathing suits as fea 
tured merchandise, who seemed to be swim- 
ming under water. The props, the treat 
ment of the hair on the mannequins, every 
detail was arranged to give an undersea 
effect, but it took the lighting, this blue 
over-all toning, to complete the illusion, to 


Display 


add the atmosphere of underwater movement 


and mystery. 

Continuing on the subject of the use ot 
fluorescent, Cooper adds that where the mer- 
chandise is lighted by spots, the fluorescent 
is to be used only in conjunction with the 
spots. 

(5) Use lighting behind — the 
ground strip. A double application lends 
depth to the window, and that is an espe- 
cially excellent treatment for a_ shallow 


horizon 


window. 

(6) Plan windows so they will have the 
maximum electrical outlets. 
These should be floor, ceiling, back wall, 


number of 


behind the side valances, and overhead 
These outlets should all be well equipped 
with spotlights in each location ready for 
use even though they are not all used at 
the same time. 

(7) Plan windows in such a way that they 
can be lighted after the display is installed, 
without disturbing the set to do so. In this 
connection, Cooper feels that to light first 
is like putting the cart before the horse 
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—Dramatic use of colored lighting, shadows 
when appropriate, and other touches of thea- 
trical illumination are characteristic of the 
displays at Mandel Brothers, Chicago. For 
example, in the banquet and luncheon set dis- 
play on the opposite page, blues and greens 
were skillfully mixed in the lighting to bring 
out the contrasting white of the merchandise— 


The windows at Mandel’s are equipped 
with ladders built into the side walls. The 
ceilings are of egg-crate construction and 
are suspended so they can be tilted. These 
sufficiently 
strong so the workmen may walk on them 


suspended ceilings are built 


while work is in process 

(8) When using colored lights for any 
displays, use tints 

Never use deep red, deep green, amber 
or any deep tone, but only the lighter tints 
of each, except when dimming controls are 
available; then only can the primary colors 
be used in the display since then they can 
be blended to produce tones 

(9) Do light merchandise in white light 
and confine the color effects to the props 
and backgrounds. 

Cooper states there are many effective 
tricks to use in accomplishing this, and one 
of them is by using an opening about the 
size of a half dollar at the center of the 
color medium when using a Fresnel lens 
This center opening should be focused on 
the mannequins, lighting the merchandis¢ 
with the white light, while the edges will 
be blended out into the color used. It ts 
necessary that the customer see the true 
color of the merchandise, or she will receive 
a distorted impression of it. For this reason 
merchandise should never be lighted with 
any strong color. 

Turning to the opposite side, Cooper lists 
the following “don'ts” in display lighting 

(1) Never cross-light at less than an 
angle of 45 degrees, but in the event such 
cross lighting is absolutely necessary, allow 
some light from the direct front to cancel 


By 
ESTELLA DE LANOI 


the harsh shadows 

(2) Don’t use primary colors in lighting 
merchandise; use white. 

(3) Don’t allow light sources to be visible 
from the street, but use masking devices 
such as those which are commonly employed 
by the theatre. At Mandel’s there is a frame 


18 inches wide in each window. This trame 
is built across the top as a valance and 
down both sides. Each of these framing 


panels is constructed with a return at the 
edge which adds an extra assurance that no 
lighting sources will be visible from the 
street. 

(4) Don't use mirrors which will reflect 
the light sources 

(5) Never use glossy paints, unless delib 
erately for an effect 

(6) Don’t use shiny signs; they reflect and 
distort. 

(7) Don't allow your props to be more 
brilliantly lighted than the merchandise dis 
played. When possible, Cooper suggests, 
dimmers should be used to balance the color 
and the merchandise lighting 
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ew York Displays 


point of view” for 
rd & Taylor's 


“new 


the resort collection at Li 


4 ive opportunity for a new vet 

§ mobiles which made the display 
ettings used by Display Director Henry 
Callahat [he three torsos were suspended 
by colored hemp enclosed by open trames ot 
vood—these painted green, white 01 red 
Fach: of the abstract figures was also fin 


ished in a different color—green, navy blue, 


red—and bv a tinv, concealed electric mo 


were 


slowly revolved, thus making 


i) sible TO! tiie spectatol to View the 
; , 
featured garment from all sides 


\ pyramidal unit of wood 


painted white 


the dropped floor of the win 
simulated 
shell. On the red 


ind placed Ol 
low was topped with a very large, 
finished sCd 
shelves of this 


ellow and green painted 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


shown beach 
bright 


also suspended in the 


pyramidal unit were acces 


Kites, hung by 


ry 
sori1es 


were area made by 
the dropped floor of the window. 
Magnificent matadors, 
gave briliant 
Bole ro 


six windows 


Altman’s. 
showed. the 


fashions at Each of the 
realistic torero in 
a different pose and varying costume color; 
in the window pictured, his costume com- 
black and white, with 


in flame red 


bined yellow, orange, 


the sweeping cape By each of 


—Upper left and lower right, by Henry Calla- 
han, Lord & Taylor. ... Upper right, by Louis 
Villela, B. Altman & Co. Lower left, by 


Joseph Dultz, Bloomingdale's. . . . (All photo- 
graphs by courtesy of Virginia Roehl Studio, 
New York City)— 





green hemp, 


more than life size, 
color to the presentation of 


the window cards, Display Director Louis 
Villela used partially wrapped 
in gold foil paper and decorated with fringed 
tissue paper in orange and blue. Sand on 
the center area of the floor heightened the 
atmosphere of the bull ring. 

A natural rattan “whatnot” served ad- 
mirably as a display fixture for 
accessories in men’s wear at Bloomingdale’s. 
Brown was the featured color in this win- 
dow—a length of suiting in this color draped 
from the backwall through the lowest shelf 
of the cabinet and making the background 
for the brown shoes and scarfs. In an 
adjoining window, Display Manager Joseph 
Dultz used the “whatnot” for showing gray 
hats with blue accessories to complement the 
blue topcoat, while in a third window shirts 


banderillas 


showing 


were displayed on the natural wood shelves. 
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The backwalls were finished in a gray-beige 
woodgrain paper. 

“We've been looking at the South through 
rose colored glasses and we see that resort 
ers are prettiest in pink” was the headline for 
a second presentation of clothes for South 
ern wear at Lord & Taylor \ scene with 
part of the “decor from our homefurnishings 
Salon” depicts a veranda grouping with 
background screen painted in pink and gray 
to suggest a shingled hous: \ large tinted 
print was flanked by two sconces, while the 
black coffee table held an inviting tea tray 
for the hostess who wore a pink and black 
print—her guest in a pink gabardine suit 
and short wool coat. Pink is continued in 
agey rug and is combined with beige 


the sh 


in the striped upholstery for the gilt chairs 
\ completely black backwall and sides give 
this grouping the appearance of a vignette 

“Sunshine on Silk Shantung” aptly de 
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scribed the Saks-Fifth Avenue displays with 
the manequin posed in the epening made by 
arched panels of wood painted white. <A 
spider web design was made by white wire, 
spaced with green water lilies and white 
flower pots of growing ivy hung by white 
silk cords. The lighting effect as handled 
by Display Director Sidney Ring quite truly 


gave the pleasing effect of sunshiue on the 
mannequin wearing a King’s Blue costume 
The backwall was in sky blue. 

Macy's good advice to “Go South and get 
\ Display 


under the Sun” was carried out 
Manager John Foley in atmospheric settings 


for both men’s and women’s “Hemisphers 


—Upper left, by Sidney Ring, Saks-Fifth Ave- 
nue. . . . Upper right, by John Foley, R. H. 
Macy & Co. . Lower left, by Hazelett 
Glazebrook, De Pinna's. Lower right, by 
James Gosling, Franklin Simon & Co.— 
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Fashions.” Quicksilver was partially brushed 
over the back of the large glass panel and 
aqua paint splashed on the front where the 
copy was lettered in white script Luxur 
lant tropical leaves, blue-green veined with 
white, appeared to grow with ease in this 
scene and the floor was covered with gray 


and white pebbles. The backwall was white 
with green spots. A copy card, green on 


vellow and placed on an oblong mirror, 


described the brown and yellow clothes thus 
“Men's fun-in-the-sun clothes, travel tested 
via Pan American World Airways, scene 
tested in San Juan, Port au Spain, Rio de 
Janeiro, Buenos Aires and Montevideo.’ 
The latte: places were depict 1 on some of 
the leaves and a streamlined model of a 


( lipper suggested a pleasant way to get 


there. 
; 


\t De Pinna’s, the mannequin wore a 


[( ontinued 
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count here austerity has tor. sé 
ig been dictator—counting the but 
son a man’s suit, deciding the num 
us pockets, forbidding turn-ups 
nm pleats—in a country where 
fo oan kind, be it icing on oa 
1 lace 1 a nightie, ir¢ taboo, the 
yman s | no sinecure 

ll wonde hen, that most of Britain's 
look du rty, and uninspiring duc 
ordeal rough which thev have 
and tl mpossibility of obtaining 
to returbish Kor not only are 
1¢ seldon seen, but even necessities 
irce and tied up by “permits.” Ther 
wallboat the British displaymat 
sno | no tabrics (unless. lhe 
pons to s 'y, no glamorous man 
pal thing, indeed, but 1 

ine 1 wh determination 
Cir stances it is all the more 
kab Ww he ne finds a store flvine 
play fl verve and. brilliance 
or London—even in the darkest 
1 \ | wntay ad thei hiel 
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Display At Selfridges 


short 


standard ot presentation, deteating 


ages and disasters with equal success. Many 


times bombed—only to rise again, Phoenix- 
like, with bright, unruffled plumage—th«e 
climax came on December 6, 1944, when a 
V-2 landed almost on the corner of the 
building, wrecking much of it, and shatter 
ing every pane of glass in the = structure 
Yet almost immediately temporary displays 


appeared, the interior was patched up, and 
the Christmas spirit was able to prevail 
thanks to the fortitude and skill of the dis 
play department. Today in spite of restric 
tions and lack of materials, Selfridges 1s 
rapidly reclaiming one section after another 
In settings of clever camouflage—which ts 
all the authorities will permit at this. time 
It is obvious that to triumph over such 
conditions as these there must be a guiding 
rit Of quite unusual drive and personality. 
(. Charles Tullberg, Selfridges’ display 

ecto! can certainly lay claim to. those 
ittributes The successful steering of his 
ship through the stormy seas of blitz and 
leprivatio has been an object lesson. tor 


been 
the 


faint-hearted. It has, too, 
of that 


background of Tullberg’s experience. 


the 
triumph 


more ad 


organization reveals 


It seems fitting that he gained his early 


training in the very department he now 
controls—under the celebrated Ik. N. Golds 
man \fter leaving Selfridges, and. filling 


appointments, Tullberg be 
handling 


various display 


came a display manutacturer, ae 


international concerns, 1n- 
Victor, Columbia, 


producing 


counts for many 
cluding such 


Van 


standing exhibition stands 


Names 


as 


Heusen, etc... besides out 


Much of the smooth running of Selfridges’ 
display department and the meticulous finish 


of its creations would appear to be due to 
this experience For here, there can be no 
room tor hit-and-miss methods. Whethet 


the job under contract is for a single display 


or a whole exhibition, everything has to be 


worked out on paper, costed, and blue 

printed before being put into production. 
\nd that system, allowing for the exig 

encies ot present-day conditions, when long 


term policies can not always be adhered to 
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—C. Charles Tullberg— 


—Two of Selfridges’ fabrics displays are seen 
on the opposite page, while at the upper 
right on the same page is a display for cos- 
metics. . . . The final illustration in the group 
of four shows a section of Selfridges’ Waste 
Paper Exhibition which was visited by 35,000 
people; its theme was, of course, the necessity 
for saving paper for war uses. . . . Fine linens 
and table ware are the merchandise in the 


display at the top of this page, while silk is 





displayed at the immediate left— 








Of Lond : 
ondaon W. R. STANNERS 
oe though they may be planned, is the founda The window display section is under the section is kept extremely busy—otten being 
tion of Tullberg’s organization. , guidance of Inger Sonsthagen, who is her- called upon, with the rest of the display 
= The department, working under the direct self a talented artist and sculptress. She department, to join forces with the stor 
inte control ot the display director, consists of has a_ staff of 14. Normally, there is a architect and equipment manager 
Ids a staff of 3¢ and is divided into four sec battery of 90 windows, but only 33 are now Some truly brilliant pieces of improvisa 
ie tions: the drawing office, window display. operating. These are modern in shape, with tion have been achieved, and badly blitzed 
“i constructional, and interior display. at the moment—smooth white backgrounds departments have been restored to service 
‘ie lhe drawing office is in the charge o and curved wing pieces Some glass has by the use of stock properties, canvas 
ee Adrian Rice, and employs a chiet designe been replaced, but there still remain several screens and panels, painted and decorated 
bia and tour artists. Here all schemes ar peep-show displays (which are, despite their to appear permanent and solid. One de 
ial, produced in sketch form; drawn to s« diminutive size, very expertly handled) and partment, in particular, has been very sue 
and, where necessary, constructed in minia many bricked-in spaces where windows once cessfully treated with surplus aircraft ma 
nied ture These models are exhibited in a glass were Selfridges’ window displays are of terials—small plywood panels and aeroplane 
lish frosted case in Tullberg’s office, where all an impeccable artistic standard, usually fins, locked together in an ingenious manne 
a members of the staff are able to becom: confined to a simple, bold theme, with mer to give an effect of sturdiness that must be 
no familiar with a forthcoming project befor chandise attractively grouped, accessories seen to be appreciated. 
“eh work actually begins. The blue-prints ar importantly placed, and very pronounced This section is also responsible for the 
lay then passed on to the people concerned with attention to detail throughout. execution of all exhibitions and depart 
“ted construction, decoration, and the like, and The constructional section of 15° indi mental promotions—a very important side 
os also to those who will cooperate at a late viduals embraces painters, sprayers, car of Selfridges’ display activity. A hall, about 
stage in the final details of installing, and — penters, and what might be termed—to use a 60 feet square, is used constantly for the 
ba in the selection of merchandise Full in British war-time phrase—the “heavy rescu purpose and about every six weeks a new 
19 structions accompany the blue-prints, special gang,’ under the jurisdiction of Cecil promotion is put over in exhibition torm 
“a emphasis being laid on the time factor i1 Walmsle. \s can be imagined. with the Frequently, these show future trends in 
the various stages of operation struggle tor rehabilitation at its height. this [Continued on page 77) 
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Los Angeles Reporting 


By JOHN L. COONEY 


Director Charles M \rt 
proud ot. the 


Wonderland” 


ISPLA. 
nightiully 


Wintes 


Was 


window which he created at Mullen & 
Bluett For the first time in my lite, 1 
ictually got ! mon windows \rt 
l lea two © which are seen 
n thi page portraved one particular Cali 


fornia wintertin ittraction \ large con 


struction board cut-out map ot Western 


United Stat nd Mexico was used at the 
( ( Vil Phi tat ot Cal 
hia i ( t If rt cle il ylasti ill 

hat yainted ( Catiol ) thre ittrac 

traved by t individual window was 

marl wit i small plastic figure I 

example i small cross marked the location 

t Los Angele aimed Olvera street; Santa 

Ani Vas mal i plastu model ) 

| in bualdi i: famous racetrac 

il \ ind-painte flying fish marked the 

Cal 1 Santa Catalina 1s ind, One Ol 

{ fay te \ i n spots rr Southern 

Calitorniat 


Bluett’s large corner window 


\nita racetrack, as pictured. 


Mullen & 
showed Salita 
\ lare¢ 


Was a 


sheet of seamless paper on which 


sketch of the racetrack in pastels 


formed the background. <A strip of awning 
icross the top of the sketch, a rail near the 
bottom, and the manner in which all the 


toward 
front 


(looking 
backs to the 


Mannequins Were place | 


the “track” and with thei 


of the window) gave the impression that a 
rac vas actually in progress 

Phe window which portraved Hollywood 
boulevard used black seamless paper as a 
background with a sketch of the famous 


street as it appears on a motion. picture 
premiere night. On the redwood shavings 
it the foot of the sketch was a small truck 
but a ve special truck. On the back ot 
the truck was a miniature spotlight which 
—Upper left, by Glen Baugh, Silverwood's. 


. . . Upper right and lower right, by Charles 
M. Art, Mullen & Bluett. Lower left, by 
Stuart Raymond, The Broadway— 


throwing its 
across the 
| Lolly wood 
street 


reve iIved, 

forth 
real 
Olvera 


worked: it 
beam of light 
back of the 
The props for the 
from the merchants 
Each 


actually 
back and 
display—a 
touch 
borrowed 


window were 


on Olvera street for the occasion. 


had a large 
of which established the 


Winter Wonderland,” the 


a briet description of the 


window display card, one side 


theme “California 
other 
featured 
historical 


giving 
attrac- 
tid- 


side 


location, and a tew 


tion, its 
bits 
“Cotton Carousel” was the title chosen by 
Stuart 
displaying cotton 
illustrated). <A 


Raymond for his series of windows 
The 


merry 


frocks at Broadway 
-go0-round 
plume, 


Two 


(not white 


horse, with a large red 


compl te 


dominated the center background. 


were placed next to the horse, 


S¢ allope d 


Mannequins 


and two lengths of construction 


board—one curving around the horse and 
center mannequins, and the other at the 
top of the window—helped further the 
merry-go-round motif. Two other manne- 
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quins—one at each side of the window 
were shown standing on small piles of red 
shavings. Even the shavings were arranged 
in a scalloped-edge pattern. 

\t Bullock’s-Wilshire, Display 
William Blackburn used a rather amusing 


pattern treatment for his series of Davidow 


Director 


suit windows. A single mannequin was used 
in each window. Each mannequin, need 
less to say, was dressed in a differently 
styled and patterned Davidow suit. With 
each mannequin was a large papier mache 
dog. The dogs were covered with material 
identical with the material used in the 
suit worn by the accompanying mannequin, 
as seen in the illustration. Suitable acces- 
sories (including an umbrella which the 
Chamber of Commerce undoubtedly looks 
upon as a slur upon our Sunny California 
weather) were used in each window. These 
windows were relatively simple, but most 
effective. 

The recent Ballet Theatre at the Los 
Angeles Philharmonic Auditorium gave Dis- 
play Director Paul C. Smith the inspiration 
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for his Elizabeth Arden “On-Dit” 
display at the J. W. Robinson Company. 


Huge billowing folds of spun glass across 


perfume 


the floor of the window gave this display 
an ethereal quality In the background, a 
gold plaster curtain emphasized the desired 
Ballet Theatre effect. Two ballet manne- 
quins—a_ girl and a boy—dominated the 
center of the display. Two gloved hands, 


one on each side of the window, protruded 
up through the blanket of spun glass cover- 
ing the floor, and held the special “On-Dit” 
corsages. (Not pictured. ) 

“A Flock Of Fine Woolens” was the title 
ot The Broadway's woolen yardage window 
by Display Director Stuart Raymond. A 
length of wool cloth was fastened to the 
wall at one side of the display, crossing the 
center of the display in a graceful curve to 
a rack suspended from the ceiling at the 


—Upper and lower left, by Paul C. Smith, 

J. W. Robinson & Co... . Upper and lower 

right, by William Blackburn,  Bullock's- 
Wilshire— 
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other side This rack was a rather unusual 
1; Ra ~ = l.¢ ] ] 

display piece. A straight wooden dowel was 
suspended from an irregularly shaped piec¢ 
of dark green construction board on whicl 
miniature woolen lambs gamboled The 


title of the window was spelled out 


white fleecy cut-out letters \ mannequin, 
dressed in a woolen suit made from. the 
fabric on display, and a fleecy papier mache 


lamb were placed at one side of the display 


On the other side were three yucca branches 
Dark green shavings were on the floor 
We're all familiar with the trademarks 
used by the leading California sportswear 
manufacturers, but Display Director Glen 
Baugh at Silverwood’s had special decals 
made ot these trademarks for his series of 
entitled “California 
Roundup,” as shown 
fastened directly to the glass of Silverwood’s 


windows Sportswea! 


These decals were 


windows. In the background of each win 


dow was a large photograph of a typical 

California scene in a_ponyskin § covert 

frame. The Western atmosphere of thes« 
[Continued on page >| 








DS? 


by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This refreshing April display consists 
of two units and makes an intriguing traffic stopper 


tor sorina wind w prese ntati n. 

Properties: The unit to the rignt is an ettective one 

ind consists of a flower pot arrangement sprouting 

torth colortu ign t April: egg-snapeda head 
owina the tirst orina hat white umbrella, and 


oiled wire extended and shaped to resemble an 
outstretched hand. Rain drops consist ot variou 
ize alass balls spotiiahted and suspended by wire. 


A smartly attired mannequin poses at left with 
imbrella exTenaea. 





Arrangement: Three units make up t! lisplay 


ery. It both « rtul and appealing 


Properties: A tyt 1 ba n venae rOKé mM 
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Arrangement: In this display three elements are 
arranged to form a single unit. Formal balance is 
noted. 


Properties: The sketch depicts an old-fashioned 
album showing a tin-type photo blow-up of fash- 
ions of by-gone days. The page face is covered 
in velvet-like paper of a deep purple. Gold orna- 
mentation decorates the four corners of the frame. 
Mannequin at right is placed to face photo. Page 
on which mannequin is posed is white with blue and 
pink ribbon streamers to soften setting. Potted 
Easter lilies and pussy willows give Easter atmos- 
phere to this display. 
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~SOMING UP 


AR 








Arrangement: This display of men's wear is made 
up of several elements to form a single unit. Eye 
travels from left to right. 


Properties: Chicken wire forms the background for 
this display and a colorful rooster appears to crow 
proudly. Little chicks accent the display. Coat 
forms and related accessories are displayed on 
sloping platform. Copy card shown in lower fore- 
ground might read, ''Something to Crow About. 
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Arrangement: This display of men’s spring hats 
consists of several elements and forms a single unit. 


Properties: Back panel of the display is covered 
with a wood-grain paper. Umbrella cutouts are 
also covered with various patterns of the wood 
grain paper. Hats are displayed on dowels, and 
a ribbon streamer bearing the caption, ‘The Hat 
for April Showers,’’ runs through the display. Copy 
card is shown at lower left. — 






































Arrangement: This display of men's Easter ties is 
attention-compelling and pleasing. The arrange 
ment consists of one definite unit. 


Properties: An egg-shaped opening is made in 
the wood-grain back panel and in it is centered a 
section of tree whose branches display gay ties. 
Cloud cutouts also act as tie supports. Copy card 
is shown in lower foreground. 
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Displaying Men's Wear 


is the display of men’s apparel 1s 
erned, many retail store windows 
as well be illuminated by gas 
this we mean that the art ot 
ear display is still in the horse and 


ge. While fashions in men’s cloth 


changed considerably, their visual 


ntation has not progressed very tat 


era of celluloid collars and high 


idvertisinge agency has long telt that 


display in the men’s field has not 
lvantage ot thre possibilities opened 
newer schools ot art, such as 
non-objective painting, abstracts 


contemporary art forms This is 


accusation of backwardness on. thi 


4 display personnel, who, by and large, 


looking group. They have 


been held down, We feel, by the set 
and ideas of management. Many a 


display director who would like to soar into 


of modern design has been con 


approach to men’s fashion display. 
spring style exhibit of our 


leories mtoO practice. 


company with bits of wire 
mesh, homosote, plastic, copper tubing and 
. . Upper right, blue and gray 
lacquered blocks and dowels, gray wallboard 
screens and panels complement bright ties 
At lower left, aluminum rods 
support the jacket forms; 2 by 2-inch framing, 
and pleat-curve 
background paper complete the setting. . 
Lower right, the simulated television set is 
lighted by real photo-floods in an overhead 
framework; props are a construction of poles 
and net on a real sand base, with a plywood 
camera and life-like mannequins— 


pages. While part ot the total effect is lost 
in black and white reproduction, we believe 
that the unorthodox pattern of much of the 
plan is clearly suggested here. You will 
note the liberal employment of free forms 
and abstract shapes in the merchandise 
backgrounds. The contemporary feeling is 
also heightened by use of materials such 
as copper, “Celloglass,” wire mesh, springs 
and aluminum rods. 

Paul McCobb, who designed this exhibit, 
also drew heavily on the modern school of 
architecture and produced settings which 
have the freedom and untraditional atmos- 
phere of functional housing. His ideas were 
translated into structural form by Warren 
Displays, Inc., which expertly caught the 
spirit of McCobb’s blueprints. 

We do not mean to create the impression 
that this exhibit went overboard in striving 
for modern effect, as we tried not to advance 
too far beyond the ken of present-day retail 
thinking. In fact, we made concessions to 
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Dramatically 


conventional display in two of the settings 
One of these depicted a scene in New York's 
well-known Washington Square and gave 
us an opportunity to dramatize small mer- 
chandise by the use of picture frames, such 
as those that are seen in outdoor art ex- 
hibits in Greenwich Village. We also built 
a television room, complete with prop cam- 
era, which reproduced the typical television 
studio. Here we showed technicians wear- 
ing city clothes, shooting a beach scene in 
which mannequins wore play costumes. 

At this point we should like to pay tribute 
to the mannequins which were supplied to 
us for this occasion. Designed by the Mary 
Brosnan Studios, these figures are a de- 
parture in men’s mannequins and were so 
realistic as to cause a furor at the show. 
Many a visitor swore he tried to strike up 
a conversation with a mannequin and inter- 
preted the ensuing silence as a personal re- 
buff. One of the outstanding features of 
these figures is their rugged countenances, 





which are a far cry from the usual “pretty 
boy” faces. 

The colors employed in the Men’s Fashion 
Guild of New York spring merchandise are 
Harbor blue, Skyline red and Liberty gray. 
From these colors we selected the gray as 
a background to bring out the other colors 
in the merchandise. As a result, the reds 
and blues stood out very effectively against 


—Upper left, aluminum rods support the 
jacket forms; the frames are 2 by 2-inch.... 
Upper right, shirts, ties and hats are promi- 
nent against red homosote forms supported by 
wooden dowels and ball triangles; the wall- 
board panels are gray. . Lower left, the 
Washington Arch in blues and gray and with 
white lines forms the entrance to a simulated 
Washington Square showroom. . . . Lower 
right, this setting is formed by a glass back- 
ground for homosote panels and a photo blow- 
up. The display unit has a gray top and 
bottom and is supported by wood balls 
finished in gay red lacquer— 
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By MILTON SUTTON 
The Zlowe Company, New York 


the gray. The theme of this exhibit was 
“New York, Gateway to the World of Men’s 


Fashion.” To bring out this conception, we 


used photo murals of famous New York 
City landmarks, such as the skyline, Central 
Park, Radio City, and so on. In most cases 
these murals were cut out in geometric 
shapes to conform to the general display 
potentialities of the materials used For 
example, socks, braces and belts were draped 
around copper tubing, while neckwear was 
passed through metal grillwork and wire 
mesh. 

Although the exhibit was staged for the 
benefit of buyers, rather than the general 
public, the problem was analagous to that 
facing retail displaymen every day. Our 
task was to present a range of apparel em- 
bracing practically every item in a man’s 
wardrobe. The equivalent retail situation 
would call for merchandise from the cloth- 
ing, furnishings, sportswear and_ leather 

[Continued on page 98] 
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Chicago Display 


HICAGQO turned to winter resorts 
uncle 1 Southert kies and t 

tres piration in setting 

cu t ) C1 Starting at thre 
INANE i State tree ( 1¢ ot \ il 
4 | AX 1 | rt Jol nN M s 

} i 1 t that tore ha 
t complete wit 

Titi Tal { ( ( i ‘ {Gd i 

{tle ) aga ta skv blue background. 

( ] al Stat rreet 1 i\ well Vel 
thie trave ) I} t! shipboard 

\ ( \\ t Mannequins are arranged in 
{ stic poses and = weat ipproved 
vacation attire from Field's This window 

bears the legend “Shipshape and Sunworthy” 
well as the theme adopted tor resort 


shions this year by Field’s Fashion Bur 
iu, “The perennial with the fresh perspec 
ive.” It is pictured above 

street, Moss 


Moving south along State 


By CLARA BALDWIN 


as arranged a block of windows each ot 
Which represents some one resort spot; for 
Instance the one illustrated on the opposite 
page portrays Phoenix and in it the manne 
quins wear bright coats. The background 
of the sun tones and the slogan reads 
‘Southward Hot Into the Sun,” also repeat 
ing the theme “The perennial with the fresh 
perspective.” In all these resort and travel 
windows, the background treatment is very 
simple, with the actual location name spelled 
out in large letters arranged on the floor 
and the place indicated through the use ot 
montage and paper sculpture applied to the 
background. 
Elliott, 
display manager tor Chas. A. Stevens & Co., 


In the next block south, Bruce 


also uses resort settings, choosing palm 
trees as a foil for shortie coats with a 
legend “Like strawberries in January—your 
Stroock Coat.” (Not illustrated.) 
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—Upper left, by Reed Schlademan, The Fair 
Store. . . . Lower left and above, by John 
Moss, Jr., Marshall Field & Co.— 


John R. Cooper, director of display for 
Mandel Brothers, has used children’s win- 
dows with a golden yellow as an overall 
coloring. Clusters of vellow balloons serve 
as the decorative motif. 

At Carson Pirie Scott & Company, Dis- 
play Manager J. W. Campbell set up a block 
of windows to display resort attire, using 
wire outline props to suggest tropical set- 
tings. These props were in the shape of 
amazing fish, octopi, and so forth, and aided 
in making displays which were extremely 


effective in design. Because of the delicate 


cene 


nature of these wire details, the displays 
were not photographed. 

Reed Schlademan, display director for The 
Fair, used palm trees as a background motif 
tor a group of resort settings. 

Turning to the housewares angle, when 
the Mengel Company introduced its exciting 
“Module” furniture to Chicago this month 
through The Fair and Carson's, Schlademan 
used his four windows in the State street 
block at The Fair to promote this merchan- 
dise. Blue-print blow-ups, cut with an ir- 
regular edge, were set up for side panels, as 
seen in the first illustration. A group of 
f the furniture 


the knocked down pieces ( 
were arranged at one side with blow-ups 
of triangles and T-squares. The balance 
ot the window, the whole center space, was 
used for creating a room. setting with 
“Module.” The whole arrangement was a 
clever way of getting the idea behind the 
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—Above, by John W. Moss, . . . Upper right, 

by Robert Victorene, Carson Pirie Scott & 

Co. . . . Center and lower right, by Ray 
Bianchi, Goldblatt's— 


furniture across to the customer. The legend 
sheets for these windows bore the caption, 
“This is Mengel’s Module!” 

As for the room settings created, they 
were handsome, modern rooms, the one 
illustrated having a cabinet in the back 
built up with ample drawer space at the 
bottom and with side panels using the 
grilled doors in front of shelf sections. For 
the coffee table in the foreground, Schlade 
man used two of the “Module” pieces set 
open-end-up as containers for potted plants. 

Campbell set up “Module” windows on the 
Wabash side of Carson's 

Goldblatt Brothers has been featuring 
housewares all through January, and_ for 
that reason Ray Bianchi, display director 
for the Goldblatt chain of stores, turned the 
entire bank of his State street windows overt 
to the display of housewares. He set up a 
group of informal home scenes, starting 
with a radio-television grouping against a 
draped background and with a mannequin 
wearing formal attire (final illustration) 
The legend for this window read “Good 
Listening.” Other windows depicted various 
rooms of the home: kitchens, living rooms, 
the laundry, and bathrooms. The manne 
quins in each were placed in poses typical 
of daily home life, using the various fea- 
tured housewares itéms from the show. The 
card in the window corners read, “The ways 
of good housekeeping made easier—better 
thriftier,’ and a ribbon bearing the legend 
“January Housewares Show” was stretched 
across the opposite corner. 

Going back up the street to Marshall Field 
& Co. again, John Moss had an attractive 
display in his State and Washington street 
corner window which tied in beautifully 
with the housewares interest. The entire 
floor of the window was covered with grass 
to represent the backyard and the whole 
yard was strung with clothes lines on which 
were hung towels and more towels—towels 
galore! Children played among. the 

[Continued on page 96] 
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How Display Is Handled 


HE J. L. Hudson Company, Detroit, 
caters to the practical auto worker 
and the wealthy Grosse Pointe shop 

per in a magnihcent compromise. 
The world’s second department store in 


total volume, Hudson's more than 2,000,000 


square feet in its  block-square, 20-story 
ding on Detroit’s famed Woodward ave 
largest store in the world 
floor 


displaying 


ue makes it the 


from. the standpoint ot Space 


Responsibilit for Hudson's 


i 


merchandise attractively to the store's two 


extremes of customers talls on Oscar A 
Luke, with the store for two decades and 
display director tor several years 

“It is our attempt in our displays to 
make the auto worker's wite feel just as 


important as the Grosse Pointe elect,” Luke 
explains. “We try to do each display with 
a feeling of sensibility for the require 
ments of all Hudson's displays are a 


broad interpretation to please all classes. 


Phe displays with their air of rich sim 


plicity enhanced by mellow lightine are a 


tribute to Luke's success in advertising the 
“Hudson manner.” But they 

continual challenge to the 70 
women in the display department. 


represent a 

men and 
Displays are changed each week in the 51 
the 36 


the nine entrances to the big store. 


street windows, and in windows in 
niches and 
floors 
Those in the 


handled as 


Countless displays on ledges, 
counters on the 13 sales 
10 days. 
stores” are 
described later in this article. 
Yes, 
other. Kach has 
terior” 


non-selling 
are changed every 


two “basement 


two basement stores, one under the 


displays in “ex 
Here the 
economy 


special 
treatments 
family find 
combined in pleasing effects 


window auto 


worker and_ his and 


taste 


sood 


—Simplicity is usually found as a prominent 

factor in J. L. Hudson Company's displays, 

whether for cosmetics or evening wear or 

millinery. Sharp contrast is used frequently, 

also as seen in the photograph at the left, 
below— 


lo meet the rigid schedule with displays 
that dramatize in the Hudson manner, Luke 
has three 


assistants responsible for the 


major department divisions. 


Edgar Lehnen is in charge of fashion 
displays, other than men’s wear, Herbert 
Sage handles men’s fashions and home furn 
ishings, and Robert Kenney supervises all 


interior displays. 

Each has a selected for his par 
ticular displays, but all 
trained to unit to 
assistance on any and all displays. 


crew 
personnel are 
work as a give expert 
“Every display is a problem,” Luke says, 
“but we don't have any ‘most difficult’ prob- 
lems. By planning 
merely presents another job to be done.” 
\n example of Luke’s advance planning 
‘round work on Hudson's an 
nual feature displays, the Thanksgiving day 
parade of Santa Claus and his Northland 
and the Christmas toy department. 
Even during the parade on last Thanks 
attracted an 


ahead, each display 


is the year 


wonders, 


giving day, which estimated 
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At Hudson’s 


300,000 children and 50,000 adults to the 
downtown parade route, Luke was jotting 
down plans for the next one. 

“One gets one’s ideas then,” Luke con 
fesses. “It is easier to see the defects, 
realize what you should have had, what you 
don’t need and what you can do to improve 
the good displays.” 

As a result, the special display studio 
with its 15,000 square feet of floor space at 
2434 Beaubein, a few blocks trom Hudson's 
main store, starts planning and construct- 
ing new floats and displays even while stor- 
ing away the old ones. 

Artists in the display studio make much 
ot the display prop equipment required, 
while more is constructed and stored on 
the 15th floor of Hudson's proper, where 
Luke’s small office keeps close check on the 
work. 

“Material problems are prevalent in all 
parts of the country,” Luke admits. “We 
have to plan ahead of time so every possible 
loophole is covered.” 


wo 
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Advance orders go frequently to the prin- 
cipal display markets in New York City, 


Chicago and Los Angeles. As _ little as 
possible is left to the last minute or to 
chance. Luke's planning ahead creed is 


impressed on every member of the depart 
ment. 

Necessarily the supply of props kept in 
handy storage is large—so large that a 
special, bigger department is being planned 
to accommodate them. 

Mannequins are changed about every two 
vears. “Not because they are worn out,” 
Luke hastens to explain, “but because that’s 
about as long as styles last.” 

Among the props is the world’s largest 
American flag. A “Believe It or Not” car- 


—Hudson's has two basement stores, where 

the display is handled by a separate display 

department; two views of typical basement 

display are seen above. ... Below, part of the 

Thanksgiving Day parade and a Community 
Chest window— 
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FRED SPRING 


toon by Ripley in Luke's office shows the 


flag draped over six floors of the front of 
the store. It gives the flag’s dimensions as 
230 feet long, 90 feet high, with stripes 7 
feet wide and stars 5 feet in diameter. It 
is used on Flag Day and special occasions 

Several other plaques on Luke's office 
walls pay tribute to Hudson's service in 
national and city promotions such as War 
Bond and Community Chest drives 

Oddly enough, all displays are created by 
men, although women, mostly in the interior 
department, sometimes do the work. 

Scale-model plans are drawn for many of 
the displays on descriptions furnished by 
Luke or one of his assistants 

Then the craftsmen assemble the props 
order the merchandise and complete the 
composition before invading the windows to 
set up the display. Sometimes, to get re 
quired equipment, displays are ordered 
weeks ahead of time. In most cases, how 

[Continued on page 9o] 
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Display In South Africa | 


By H. EDEL 





The Belfast Warehouse Ltd., Johannesburg P 
NTIL a tew vears ago South Atrica dow display is definitely on the was And the windows more with certain types of 
was looked upon as one of those what is more, the public appreciates these merchandise. 
countries hidden away in the Dark — efforts as is evident trom the many com This new display trend is also particularly 
Continent’s jungles, where lions roamed ments and letters received relative to noticeable in the interior decorations of the 
through the unlighted streets at night and — display stores and every effort is made to tie up 
everyone went about in fear of their lives Where ten vears ago the window display- with window displays and advertising. 
presumably trom all the wild animals ing the most merchandise was considered This store, The Belfast Warehouse Lim 
However, the wa ears brought many to have the greatest sales appeal, today just ited, is one of the largest stores associated 
people serving in the armed forces to our the reverse is the case; the more refined with South Africa’s biggest retail organi 
shores and also to our inland towns, and and clever displays bring the desired re zation, Greatermans Stores Limited, and is 
so helped to show them that this modern — sults. Although it is still necessary to fill extremely proud and jealous of its watch- 
South Africa is a very up-to-date country 
with go-ahead ideas, and certainly not the 
vild country many people imagined 
Geographically we are approximately 9,000 
niles trom the United States—but to us 
\merica is just around the corner. Johan 
nesburge, which 1s South Africa's largest 
itv, IS a source of wonder to many visitors 
ind man \mericans savy it 1s a miniature 
New York Cit 
We do experience the same troubles, from 
trathe congestion to the more vital problem . 
1 housing. Skyscrapers and large depart 
mental stores are a common sight; they may 
not have the same size as those in_ the 
United States, but tor a country of just 0 
ver two million white people they certain! 
give testimony to the prosperity and in 
genuity of this voung country 
Phe American intluence is apparent 1 
many spheres, and window display has cet 
tainly not been omitted trom this categor 





Johannesburg, being the commercial and 
industrial center of South Africa, has_ be 
ome increasingly display-conscious 


Phere are bad, medium and good displays 





be tound here More monev is. being 





spent Dy he stores and a new age ot win 
word “Progress” and every endeavor is 
made to live up to it 

Since being taken over by Greatermans 
four vears ago, The Belfast has never 
stopped growing and as soon as_ building 
control is liited a new wing will be added 
to this store, with more shopping space and 
an additional 20 windows. This new move 
will bring The Belfast on to two of Johan- 
nesburg’s most prominent shopping areas. 
The directors of this organization are well 
informed on the newest display trends owing 
to their periodical visits to America and 
Europe, which probably accounts for the 
free hand given to all display managers thus 
permitting them to create the newest and 
best in display. 

The practice of consulting the display 
manager about the size and shape of new 
windows has resulted in this store having 
some of the largest windows in Johannes- 





bure. The former belief that smaller win- 


—Above is a display of American linen 

dresses, shown on mannequins in various poses. 

The floor was covered with sawdust in light 

green and cerise, while the flowers on the 

background were paper doilies sprayed in 

pastel tints. . . . Left, spring merchandise 
shown in a Mexican setting— 
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SENSATIONAL - UNIQUE 


WE INTRODUCE FOR 

YOUR APPROVAL A 

QUARTET OF BRIGHT 
I DISPLAYS. 


Two newly created shoe 
easels. Made of the clear- 
est jewel like acrylic plas- 
tic of unusual design, these 
will add a gleam to your 
display, and really sell your 
merchandise. 5” square 
base of iA” stock, topped 
by 4” square of \4” stock 
upright of 1” round rod, 
top is adjusted by loosen- 


ing set screw. 


Shoe stand is of 4” ma- 


terial with highly polished 


edges. 
of: The cattail hat top is the 
¢ acme of art in_ plastics. 
> Crystal clear vase comes 


furnished with transparent 
glass marbles. Cattails and 
leaves are frosted. Rods 
for tops are of 34” plastic 
rod, 33”, 26” and 18” in 


height. 











Fig. | Fig. 2 Fig. 3 Fig. 4 


Fig. |—Double top shoe easel, 7" high, top angle adjustable with set screw. 
Each: $5.50 
(Custom made to 18" height, at slight additional charge) 


Fig. 2—Cattail vase with 3 rod hat top, 40" overall height, unusual and eyecatching. 
Each: $30.00 


Fig. 3—Shoe stand, 31/"' heel height, 8°" length, $12.00 per dozen. 
Shoe stand, 51/9" heel height, 9"' length, $18.00 per dozen. 


Fig. 4—Single top shoe easel, 9" height, $6.00 each, made to 18" at slight addi- 
tional cost. 


BRIGHT DISPLAY MANUFACTURING CO. 


1108 N.B.C. BUILDING CLEVELAND, OHIO 


Exceptional jobbers set up. 
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—Top, a display showing the contrast between 
European and African beauty; the setting was 
color lighted in cyclamen and violet; a zebra 
skin rested on black shavings on the floor... . 
Center, "Dress for the Man in your Heart" 
. . . with lipstick-smeared men's heads for 
background interest. . . . Left, an institutional 
window with Field-Marshal Jan Smuts as the 
principal figure; the latter was sculptured in 
the store's display department— 





ground floor has been requisitioned tor 
storing our new American mannequins, 
which require considerable care. All man- 
nequins are marked and named on_ the 
hands, arms, bodies and legs. Interchang- 
ing of mannequins is not favored. Any 
mannequin shown in the window has a 
small card with its name printed on it in 
order that customers may more easily state 
which article they require from the window. 

Unfortunately, goods are not as plentiful 
as they might be and articles still have to 
be removed from the windows when any 


dows are easier to handle from a display its ———— — 


standpoint, and have a better selling value, 





has been proved wrong by the shopping 
public The enlargement of two small 
windows into one large one has provided 
sufficient proof of this, and larger windows 
are insisted upon wherever possible. 

Here we have 46 departments to be 
catered for and as the present window 
frontage is very inadequate, it necessitates 
constant changes in order to give every 
department the benefit of a window dis 
play More expensively priced goods art 


usually shown at the beginning of the montl 





and medium priced goods in the middle ot 
the month 

Phe Belfast has six floors and 1s. self 
contained, with lower and upper ground 
floors, has its own butchery, restaurant, 
shop fitting section and a very large turn 
iture department The display department 


comprises an office for interviewing agents 
staff, keeping records, etc.; general work 


shops and many storage rooms take care ot 
all fittings and displays that can be used at 





some future date \ special room on_ the 


department runs out of stocks. This is very 
trying and, of course, always upsets the 
window display. Booking of articles is not 
favored by the public, and it would be 
interesting to hear the views of overseas 
displaymen and see how they handle this 
situation. 

The uncertainty of shipping necessitates 
the construction, in our own studios, of all 
props needed. A silk screen plant, two 
“Cutawls,” three spray guns and many 
other tools of the modern display depart- 
ment are kept busy all the time turning out 
dozens ot displays for the various win- 
dows—the largest windows being 8 feet high, 
10 feet wide and some as much as 28 feet 
long. Fluorescent lighting and special 
powerplugs tor reflectors have recently been 
fitted to all windows Each window is 
numbered in the left corner and the window 
backs are covered for every new season. 
The most used color is a special cream 
shade which stands up better to the dust 
that infiltrates from the many gold mines 
around Johannesburg 

\ close check 1s ke pt on all new goods 

[Continued on page 84] 








47 


FEBRUARY, 


1947 


DISPLAY WORLD 


55 








nape Trunks Are Back! 


Natural Grape Trunks used as a display prop for Spring. Have many 


uses for all seasons. Order now by freight as they are heavy. 


2-foot $3.00 4-foot 8.50 
3-foot 5.50 5-foot 11.00 


More Displays - Medford, Oregon 
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Style No. 9001 


A 


~ No. 9001--9-Inch—$9.95: —$10.95; 
Nith me $1.00 
Style No. 7470 
No. 7470 


AE-12—|; 
759-B $10.95 


ARTHUR ELKINS 


344 EAST 


JErome 6-6126 





DISPLAYS 


149TH ST... NEW YORK CITY 51 
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IT TOPS 


Our sensational line of more than 100 beautifully designed 
plastic fixtures. From a functional standpoint, they are tops 
without sacrificing any of their attractiveness. Order now, 
avoid the rush. 





Order by number. 


Two weeks delivery. 


hed LUCITE 2 PLEXIGLA‘ 
$11.95 


Right—AE-24—25 inches by 24 inche 
Price: $87.50 


é $82.50 
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THE LIST 


A 


s Spring — newest and most colorful creation of display 
novelties made of Fabrikette and Cloth Sculptured backed up 

heavy wood construction. Order now, avoid the rush. 
wo weeks delivery. Order by number. 


Ao 





Girl Angel with Bird 
AD-102—Girl, 29" x 19"—A fabrikette of st 


Jaded in deer n 
IOT Hand x 1inted 1eTa na fT we r r 1G white 
nd kt 


PO SBI iC Behe $13.50 


Spring Lamb On Base 
AD-103—Lamb, etc., 23" x 27"—Cloth sculpture 


ns n padded in deer 
yn hon point , whit bh har 
ana Ina ea f Ww é wit 
we 
+- MA 
V 


$13.50 





Lion and Lamb Unit Easter Bunny 
AD-99—Lion and Lamb, 44" x 36'—Cloth sculpture, padded AD-106—Bunny, 19°' x 36"—Cloth 
1¢ vere r +}, ro turdy ¢ net -_ 


1D cont r 1 ind hand painted nat vw 1 
3 k n 3 in “ 
e. hand painted deta p white lamb, spring flowers nad hand painted deta c Ipplique Duttor ind whit 
1ir and hand painted deta ry ntedq r 34 x - yreer vire whiske ry nted : yreen boa $13.50 
with ar br } ff } na r 


nit $22.50 


Carousel and Horse Unit 
LEFT—AD-94—Hporse, 29" x 29''—A 


nied peo 
white, and magenta harness and saddle and pink tlower 
n mane and ta $15.50 
Carousel, 64"° x 18"—Spring rs, base - drun 
| a | ered in th and de satad in anr 
iS x 7 scalloped canopy spended trom top by 
magenta and pink and white ribbor $15.50 
Carousel and Horse Together $29.50 


>| 
4 


Spring Birds 
AD-98 and AD-90—Birds, 16" x 10" 


yw 


RIGHT— 


th. A 


Pair: $7.95 Each: $4.25 
Male Ballet Rabbit 
AD-92—Rabbit, 23" x 34''—Clot! eae 


| vered h and 





nd paintea ir riso white 





Female Bailet Rabbit 


AD-91—Female Rabbit, 23" x 34"—C 


ARTHUR ELKINS DISPLAYS == 


344 EAST 149TH ST., NEW YORK CITY 51 painted details and mounted on a sturdy bive and 


Irene &b1R ted... ee 
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HOME RECONNAISSANCE 
A. HER'S 


1. Background and floor dark color, 
giving indefinite space. 


2. Plywood square or frame under 
magic carpet on which ladder is 
standing. Carpet suspended by 
wires to give feeling of hanging 
in space. 


3. Mannequin seated on top of lad- 
der; or an animated broom, giving 
orders to equipment and furnish- 
ings for redecorating a home. 


4. Roll of wallpaper, bolt of drapery 
fabric, rug, paint bucket, seed 
packages and garden rake 
grouped around ladder. Decor- 
ator's sketches of new room sug- 
gestions around ladder. 





Note: All facial features and arms can 
be cut out of paper. Legs, where nec- 
essary can be wooden and painted same 
color as arms. 





B. HIS 


1. Background and floor solid color 
(perhaps blueprint blue). 


2. Magic carpet on which is a male 
mannequin holding blueprint; or 
an animated window frame, giv- 
ing orders to all types of con- 
struction materials—i.e., pack of 
shingles, drain pipes, bricks, bags 
of cement, tools, drawing equip- 
ment. 


3. Balloon vision is of remodeled 
house. 
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NEW outstanding value 
for. effective selling of 
‘men’s wear. 


With this mannequin and an assorted selection 
of interchangeable heads you can achieve the 
greatest variation in appearance and poses. 
Note some of the exclusive features: 


FLEXIBLE WAIST 


No. 577-E — Men’s Seated Mannequin 

A very life-like seated figure, full Darcraft 
papier-maché, enamel finish. The arms are 
regular two-piece papier-mache with split 
wrist, fully sculptured. The left leg is de- 
tachable for additional ease in trimming. 


No. 498 — Men’s Self-Standing Manne- 
quin — This mannequin is a stationary self- 
standing figure. It is constructed of Dar- 
craft papier-maché, with fully adjustable 
wood arms. Heels have adjustable screws. 


USE THIS Meee LL ee ee ee ee 


CONVENIENT 


ORDER COUPON — MODERNAGE DISPLAYS, INC. 


215 East 149th Street, New York 51, N. Y. 


Please ship us as soon as possible the following mannequins and extra heads 
..No. 499 Flexible Man ...... $150.00 ea 
No. 577-E Seated Man $120.00 ea. 
No. 498 Standing Man .. . 
Extra heads (as checked) 


ODERNAGE 
SPLAYS, INC 


215 EAST 149th STREET * NEW YORK 51, N. Y. 
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| ...on and off the record 


















—Claude D. Adams 
arrives by _ helicop- 
ter in Providence on 
a selling trip for 
Decorative Plant 
Corporation, New 
York City, and is 
greeted by Frank 
Mulvey, display di- 
rector for The Out- 
let Company— 










Detroit Display 
torious service 
st-president. 
t the 


: i ident of the 

— J. Heimbach, pres! oe 
ry presents the clubs poe —— e 
to William G. Toll, Sam Snape — a 
i as made a | 

The eaaeamae oe ae 





—'"'Cowpoke"” Jack 
McDonald he _ was 















—J. Milton Robey, 
Volk Brothers, Dallas, 
and Mrs. Robey are 
seen enjoying a 
cruise while vaca- 
tioning at Corpus 
Christi, Texas. In 
addition to garden- 
ing and outdoor life 


called in those days 
—in other words, the 
Wild West Days 
celebration staged 
in one of the divi- 
sions where McDon- 
old serves as dis- 
playman for = Ari- 


zona Edison. The 
Robey likes to de- chuck wagon was 
sign houses—includ- designed for the 
ing an English type frontier event and 
home for himself served as 
and a Colonial cot- 
tage for his bro- 
ther— 





























part of 
an interior display— 


—After completing —Included in 
a College Shop on this group at the 
the second floor at Spring Market 
Maas Brothers, Tam- Week, held in 
pa, and finishing New York City 
first ~floor tie-in during December, 
ledge displays, are W. L. Stens- 
Gretchen Dean, in- gaard, head of 
terior display man- the Chicago firm 
ager for the store, of that name, 
relaxes as the cen- Lee W. Court, 
tral figure in this display director 
picture. At the right of Wm. Filene's 
is Miss Cook, fash- Sons Company, 
ion coordinator, and Boston, and Joe 
at the left is A. Hur- Wilson, of the 
ley, of the window Radio Corpora- 


display division— tion of America— 
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‘May we present... 


‘Rubber Hand Displayers in Ten Different Models 


Finest In 
QUALITY, STYLE, CRAFTSMANSHIP 


Finest In 


No. 5—13% inches. Women's tall 
glove hand — semi-action — round 


base. For all gloves. Pair $7.00 Ste: Oi ee Shaw's 


glove hand — static — 
oval base. For leather 


; a 
No.’ 4—1214 inches. gloves. Each $3.50 


Women's medium hand 
—action — round base. 
For jewelry and fabric 


gloves. Each $3.50 


No. 3—12 inches. Wo- 
men's hand — action — 
cuff base. For jewelry 
and fabric gloves. 


Each $3.50 


Minimum—3 pairs in assprted models 
if preferred. Sun tan with light base 
or flesh with sun tan base. 


No. I—1I2 inches. Wo- 
men's shortie glove hand 
—static—cuff base. For 


leather gloves. 
Pair $6.50 


e GRACEFUL EXQUISITE 


LINES—Increase glove sales. 


@ BACK OF HAND BUILT UP 
SLIGHTLY—Prevents wrink- 


ling of glove. 


@ CONSIDERABLE FLEXIBIL- 
ITY, THUMB IN PROPER 
POSITION, FINGERS 
RIGHT LENGTH—Easy to 


slip gloves on form. 


@ HAND IN PROPORTION— 
To fit women's 614 kid, cot- 
fon, lace or wool glove per- 
fectly, and men's 814 glove. 


eS) le Te 
toppling over. 


e@ BEAUTIFULLY FINISHED— 
In our natural flesh or sun- 
tan rubber lacquer, with 


No. 2—10%4 inches. Women's 
shortie glove hand—action—cuff 
base. For reclining positions all 
gloves. Pair $6.00 


No. 7—14 inches. Wo- 
men's tall glove hand— 
static—frog base. For 
full length gloves. 


NOT SHOWN — Aluminum Trees, 
complete with elements. Height, 
26": base Diam., 18". 
Five branches—$15.00 
Seven branches—$20.00 


No. 8—I1%4 inches. Men's glove hand 
—semi-action — round base. For fur 
lined and fabric gloves. Pair $7.00 


Pair $7.10 Tree hands of rubber... $5.50 pr. 


Representation in all leading cities throughout the United 
States and Canada. Please contact your local jobber or write 


EASTERN ART PRODUCTS CO. 


Factory and Showroom: 


Phone ORchard 4-317! 


321- BAST 


hand painted nails. Can be 
washed when soiled. 


za2ad STREEY 
NEW YORK 


10, 
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Title Registered U. S. Patent Office 

Combined with 

MERCHANTS RECORD & SHOW WINDOW | 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 








H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchant. 


. Advancement of the Display Business. 


3 
4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 


Merchandising. 
6. Absolute Independence of Our Editorial 
Columns. 
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Display's Share Of Budget 
Rises To 16 Per Cent 


Reporting on the comparative allocations 
by retail stores for the various forms of ad- 
1946 edition of the Analysis of 
Publicity shows that display’s 
share in the store’s total advertising 
ippropriation has risen to 16 per cent, while 


vertising, the 
expenses 

average 
that for newspaper advertising has steadily 


down. The analysis was prepared by 


gone 


the Sales Division and the Con 
Congress of the National Retail Dry 


New York City. 


stores in the five 


Promotion 
trollers’ 
\ssoc lation, 
1945, 
volume 
total 


Goods 


During million 


lollat 


of their 


class spent only 56 per cent 


advertising appropriation in 


newspapers, the report indicates, whereas 


this figure was 66 per cent in 1943 and 60 
per cent in 1944.) Radio and display ap 
propriations both advanced, and the report 


that directors 


concerned 


says, significantly, “publicity 


ire increasingly about these im 
yortant media.” 
Part of the reason tor the changing pi 
I 


ture is laid to wartime conditions, when 
was not so readily availa 
that 


averse to returning t 


new Spape 1 
le But 


Spac ( 


the report indicates store 


management wall be 
attituc 


as infallible and of chiet interest 


the former ot looking on newspapet 
idvertising 
“The 


expenst 


results trom the new alignment ot 


may have proven so successtul that 
tores will continue on their present publici 
ty distribution.” 

that 


during the 


Phus Wwe SCC display has progressed 


steadily past several vears in 


management appreciation as manitested 
tangibly by its increased share in the avet 
ige store’s advertising appropriation. 

For back in 1937 the 
1] per cent of its total publicity ap 


1938 the 


average retail store 


et aside 
share 


propriation for display. In 
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for display rose to 13 per cent, in 1944 to 
14 per cent and to 16 per cent in 1945. The 
expressed very explicitly in a 
Roy Durstine, the well-known 
“No branch 
of advertising has made 
recent vears than display in windows and in 


trend is 
statement by 
advertising single 


strides in 


executive : 
greater 
store interiors.” 

In other 
that display gets results 
it supplement other 
but that it can carry 
load of its own. This 
them with especial 
years when newspaper space and radio time 
were limited, display perforce had _ to 
pinch-hit for both. The theory that display 
space 1s the most valuable space in the store 


merchants have found 
that not only can 
advertising, 
a tremendous selling 


words, 
forms of 


was driven home to 
force during the wat 


and 


became more than just a theory. 

While the established by the Na- 
tional Association of Display Industries— 
one-third of the total publicity appropria- 
tion for display—is still well in the distance, 
it is not so remote as it was. 


Jack DeWeese Returns 
To Jobbing Business 


Jack DeWeese, well known in the display 
field, has reentered the display jobbing bus1- 
South Miami Miami, 
familiar lines of fixtures and ma- 


goal 


ness at 205 avenue, 
handling 
terials and specializing in undersea decora- 
tives and novelties. 


New "Vuette" Illuminator 
Displays Transparencies 
Advertisers and stores which utilize color 


film for promotional display will be inter- 
ested in the new “Vuette” illuminator intro- 
duced by Moviette, Inc., 366 Madison ave- 


nue, New York City. The unit provides an 
8 by 10-inch uniformly 
illuminated through flashed opal, an element 
from Czechoslovakia, 


viewing surface 


formerly imported 
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made virtually extinct by the war and now 
trickling back into domestic This 
specially coated glass makes possible bril- 
liant display for film up to 8 by 10-inch com- 


use. 


mercial enlargements. 

The “Vuette” is V-shaped and occupies a 
space of 10'%4 inches wide by 8% inches deep 
While light and compact, it is 
constructed of sturdy and com- 
pleted in a crackle finish. 


extremely 


sheet steel 


Local Contest Planned 
In Schenectady 


of Schenectady, N. Y., will 
compete during a window display 
contest to be held locally March 13-15 for 
prizes awarded by The Merchants’ Bureau 
of the Schenectady Chamber of Commerce. 
\wards will be made in each of the follow- 
department 
specialty 


Displaymen 
spring 


stores; 
shops; 


ing classifications : 


jewelry stores; women’s 


shoe stores, and men’s wear shops. 


Sylvania Promotes 
Charles Goddard 

Charles H. Goddard, assistant general 
manager of the lighting division of Syl- 
vania Electric Products, has been appointed 
manager otf the fluorescent fixture 
division, with headquarters at Ipswich, 
Mass. Prior to joining Sylvania three years 
ago as fluor- 
vice- 


general 


merchandise manager of the 
escent fixture division, Goddard 
president of the Pittsburgh Reflector Com- 


was 
pany. 


Stork Pays Visit 
To Blasi Home 

Lou and Avis Blasi have become the 
parents of a 7 pound, 10 ounce daughter 
who has been named Linda Lou. Blasi is 
associated with the sales division of the 
L. A. Darling Company, Bronson, Mich. 





and a curved counter 


Consolidated Edison 


—Angled shelves 


display electrical appliances attractively for the 
Company, New York City— 
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"| SCULP--TU--ROLL 


Mes a 


deep 


it is DEEP EMBOSSED! DO NOT CONFUSE with printed or painted materials 


- FLAGSTONE AND GRASS WALK 


will 
splay 
5 for 
ureau 
lerce. 
llow- 









A Natural Stone and Grass 


ores ; Walk deeply embossed to actual 


1Ops ; 





depth in life-like rich green grass 
and colorful flagstones. 


neral 

Syl- 
inted 
<ture 
wich, 


Rolls— 
28 inches wide, 20 feet long. 


$6.95 


Per Roll 


years 

luor 
vice 
(om 


the 
hter 


the 


SCULP-TU-ROLL BRICKWALL 
comes in continuous patterns full 
lengths. Real rough finish and 
mortar with a surface that you can 
feel. Ideal for your Spring and 
Summer Displays. 


RED or YELLOW 
Rolls— 
28 inches wide, 20 feet long. 


$6.95 


er Roll 





May be had in PLASTER WHITE. 


Color it yourself. 
$B 50 


Per Roll 





a 
J 
: 
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ABACOT DISPLAYS, Inc., 18 East 16th St., New York 3, N.Y. 
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The Designer's Page 


By A. EUGENE CLAUSSEN, Art Director, 
Flannery & Associates, Pittsburgh 


WIND BLOWN COLORS 
SKETCH A 


SIMPLICITY of construction together with 
suitability to any shape store or kind of 
merchandise puts this display within the 


grasp of everyone. 


THE KITE shapes on the backwall can be 
treated in several ways. First, they may be 
painted, as illustrated, in large flat areas 
of spring colors. Secondly, instead of paint, 
remnants from spring dress prints can be 
applied to the rear wall. As a third alter- 
native, wallpaper remnants carrying, per- 
haps, an early Pennsylvania Dutch pattern 
would fit in very nicely. Regardless of the 
medium of color, the kite shapes should be 
applied to a very dark matt gray or black 
background so that the spring colors may 
have full play. 


CARRYING the kite theme into the third 
dimension offers a very convenient device 
upon which to display the chosen merchan- 
dise. In this case the kites are constructed 
of 1%4-inch dowel sticks or heavy gauge wire 
glued into round balls of cork or plaster. 
Eyelets and thin wire or nylon strands 
suspend these kites in the window. The 
suspended kites are white and the kite 
strings to the balls of twine are done in the 
same gay colors found in the background. 


SKETCH B 


IN SOME stores it might prove desirable 
to extend the Wind Blown theme throughout 
the store. This framed miniature of the 
main window might serve just this purpose. 
Once again the background kites are in 
gay colors on a black background. The 
suspended kite is in white. The wooden 


frame is painted in brilliant lemon yellow. 


SKETCH C 


THIS SMALL sketch shows how the dowel 
sticks might be inserted into the ball joints. 
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Famous Buyers Shopping in New York 


MR. GUY MALLOY, Display Director 


Neiman-Marcus, Dallas, Texas 





MR. EDWIN ASHLEY MYERS, Display Director 


Diamond, Inc., Charleston, W. Va. 





at GENERAL DISPLAY’S 
Fifth Avenue Showroom! 


General Display Corporation's Showrooms have not become 
picture studios, but we do keep our camera primed and ready 
for action. 

This month as usual, we aimed and snapped our candid 
camera at many prominent people, who visited us in New York 
and Cincinnati. And here’s the final selection, necessarily 
limited by space, of the three executives who made General 
Display’s photo-headlines in our New York Showroom tot 
February: Mr. Guy Malloy, display director of Neiman-Marcus, 
Dallas, Texas; Mr. J. FE. Vent, display director of Rike-Kumlet 
Company, Dayton, Ohio; and Mr. Edwin Ashley Myers, display 
director of Diamond, Inc., Charleston, W. Va 


Well-known display people from every part of the country 
make a habit of visiting our two impressive showrooms, 
conveniently located in New York, 500 Fifth Avenue at 42nd 
street, lower level, and in Cincinnati, at 140 West Fourth St 


Our complete seasonal line of America’s most beautiful 
artificial flowers and display decorations are distinctively 
designed in Fifth Avenue style—made in picturesque Cincinnati 
That's the reason famous buyers who go places do_ thei 
shopping at General Display. Drop in and see us often. The 


latchstring 1s always out—and our camera always aims to please 


MR. J. E. VENT, Display Director 
Rike-Kumler Co., Dayton, Ohio 


Advertisemen 
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Modern Display 
Treatment 


As explained elsewhere in this issue, Blackton’s, New 
York City, has inaugurated many interesting display 
treatments in its new Fifth avenue store. At the upper 
left, the wrapping desk fits into the line of the stairway 
\ turquoise marble pattern paper finishes the background, 
while lime in the same pattern is the background for the 
stairway. 

Upper right, looking toward the rear of the second 
floor. Ten fitting rooms in a semi-circular line, hung 
with tueschia curtains, make the background. The figure 
is posed betore an egg-shell panel, while the other panels 
are in light orchid. 

Center, the background to the two mannequins is egg- 
shell, set off by the lime color of the projecting wall. 

Lower left, potted plants are used in L-shaped minia 
ture ledges. 

Lower right, the semi-circular case tor bed-jackets 
is decorative and also holds more garments than the 
customary straight-line case. 
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The New Modern Way . . 


e . — SRC RRR Ree Rn enRe Yee me cmceerimey 





eee 


Color Kit with Spotlight Holder . . . Just what 
you need for decorative lighting and to spot- 
light a special portion of your display ... 


The following lenses are furnished with each kit: 
Red, Green, Blue and Amber. 


og ee $1.95 
Spotlight Holder, complete with cord 
and plug ....... ey ee Tee 1.95 


Birdseye Reflector Lamp—150 watt, each.. 1.05 








To Stop Traffic and Boost Sales 
No. 1100—SPOTLIGHT DE LUXE 


Our finest, with special concen- 
trating grill. Throws sharp beam. 
Deluxe in every respect. Highly 
polished chrome - like finish. 
Color lenses to fit— blue, red, 
amber and green. 


12.50 Each 


Color Lenses, each........ $1.10 








NEW 
SWIVEL 
SOCKET 


This handy socket 
is ideal for dis- 
play lighting. Swi- 
vel construction for 
focusing lamps at 
any angle. You 
will have use for 
lots of these prac- 
tical sockets. 





The last word in hooded spot- 
light units. Made of spun alum- 

inum with high chrome-like fin- 
75¢ EACH ish. For the better store. 


$9.50 Each 








Swivelier ‘““NIMBLE-LITES” 


WITH HOOD SHADE 
and 
Porcelain Keyless Socket 





H607GR 


Wired—Ready to Plug-in 
(BULBS NOT INCLUDED) 


Completely Enclosed Hood to fit 
up to 300 Watt Spot-Light or 
Flood-Light Bulb. 


°7.50 Each 





The FAMOUS SWIVELIER LINE of Lighting Fixtures to Spotlight your Displays 


Swivelier ‘“NIMBLE-LITES” 
Wired—Ready to Plug-in 
(BULBS NOT INCLUDED) 


Place or attach wherever needed, 
and plug into nearest receptacle 
. .. Base has holes for screw attach- 
ment... quality finish on base and 
shade ... The socket stays put at 
any angle ... no set screws or 
wing-nuts to adjust. 


*2.60 Each 








@ Also Headquarters for Hangers and Modern Display Aids 








NATIONAL HANGER CO., INC., 253 w. 26th st, New York City 1 


Representative: MR. MORTY FAY, 3000 N. Miami Ave., Miami, Florida. 


Phone number 25994. 
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BABY Y MANNIQUINS 
New 
SITTING BABY 


with removable leg. Now ready 
for immediate shipment. . .$21.75 





irresistible in 


These lifelike manniquins are 
four realistic baby poses, which offer an infinite 
variety of display possibilities for showing jack- 
ets, bonnets, rompers, dresses .. . in fact, any 
thing in infants’ wear. A must for every in- 
fants’ department. Our baby manniquins are 
6 months, life size, 24 inches high with adjusta- 
ble arms. 


Group of four......... $75 
Individually 


Write for circular on Children Manni- 
quins from tots to teen age, also 
Junior and Senior Manniquins. 

GET OUR FREE CATALOG 


on Spring Flower and Display Pieces. 
Write today. 
Also request Fixture Catalog. 


MIDWEST 
MANNIQUIN DISPLAYS 


532 N. WATER ST. MILWAUKEE 2, WIS. 
Jobber Inquiries on Baby Manniquins invited. 
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Point-Of-Sale Card 
Is Utilitarian 


Phe Hliggins Ink Company has released 
an attractive combined color card and bottle 
holder which is a good example of on-the 
po idvertising The card is die-cut to 


slip over the Hliggins bottle and discourage 


its tipping, even on aes slanting drawine 
board Qn the card is) reproduced the 
Higeins spectrum of 18 colored inks. In 
rder to achieve extreme fidelity of color 
match, the card was printed in 18 different 


colored inks by the Pantone Press, New 
York Citys 
Display Pieces Show 
Product In Action 
Cushman & Denison Mtg. Company, New 


York City, manufacturer of the “Flo-Master 
available for distribution 
a striking three-color display for 


Fountnbrush,” has 
to dealers 


windows or counters and an attractive red 


and black counter card. The window dis 


play, measuring 30 inches by 40 inches over 
all, has three panels. The use of this dis- 


play in test windows has proved its ability 


to promote sales Phe versatility ot the 
“Elo-Master” is) demonstrated by actual 
hotographs of the “Flo-Master” drawing, 


vriting, marking and painting on a variety 


ry surtaces 


Awards Offered 
For Poster Design 

Phe annual poster design 
sored by the MeCandlish = Lt 
Philadelphia 29, has 
While the 


Soft Drink” and the de 


contest spon 
thograph Cor 
poration, been an 
nounced tor 1947 
this vear is “Any 


ultimate 24-sheet poster use, thr 


subject for 


S121 IS Tol 
open to any artist or art student 
rds total $1,350, 


contest 1s 


Phe awa with a first prize 


of $1,000, second prize $250, and a_ third 
prize of S100.) Folders giving tull details ot 
the contest can be had from H. A. Speck 
man, sales manager, at the address given 
ibove 


WELCOME 
DETROIT DUPLAYMEN 


Me ST LOUIS 


—A number of Detroit displaymen are seen at the American Fixture & Mfg. 


plant in St. Louis. 
Alvin M. Mendle. 


FEBRUARY, 


| Memorial | 
GRASS MATS 


|| MAKE MORE ATTRACTIVE 
STORE, WINDOW, BOOTH 


| * Displays * 


Brightly colored mats that look and feel like 
Nature’s real green grass. - Made of 
genuine Raffia, securely stitched onto 
heavy, durable backing ... in our modern 
daylight factory, even better than we have 
been making them for the past fourteen 
years. We also make scatter grass. 


PLACE ORDERS NOW! 


We are making immediate shipments now 
but orders must take their turn, so we urge 
quick action. Ask your Jobber to write or 
wire us today. 


1947 











MEMORIAL GRASS CO. 


In Our Own Modern Daylight Factory 


UHRICHSVILLE, OHIO 
Established 1932 in Cleveland 








Lands Company Introduces 
New Plastic Items 

\dded to the line of The 
Fourth and Walnut 


Is a new transparent 


Lands Company 
Philadelphia 6 


which ts 


streets, 
ACCESSOTYV Cast 


produced by combining plastic and = glass 


Its primary purpose is to display highe: 
priced accessories in better dress salons, 
at the same time keeping the merchandise 


in a closed case and henes against 
addition by The 


a plasti 


SCCUTE 
piltering \nother new 


} 


Lands Company is chair combined 


with an upholstered seat which sets off the 
plastic parts very effectively. The chair will 


be in production by the end of February 





Company's 


Front row, L. A. Brockmiller, Egan Weiser, Don Ferguson, Walter Dussling, 
Second row, John Sills, Milt Larson, Walter Wood, Sol Behrendt. 


Back row, 


Maynard Feldman, Miss Eiseman, Tim Pickett, George Heidt, Bill Todd, Irwin Keefer— 
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st is always ahead 
of the calendar, ready 
to meet year-round demand 


for original Display Novelties. 







ALLIED DISPLAY MATERIALS, INC. 
65 MADISON AVENUE, NEW YORK 16, N. Y. 


A cB BELT 6 a 








MLL LLL LLCO LLU CT TT 
TO DECORATE WALLS - BACKGROUNDS + PEDESTALS - COLUMNS + FLOORS - SHOWCASES 


Use QED printed 2 tt a 
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L WHITE AND YELLOW JONQUILS HN" ROLL, $3.75 
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| vo ae sum — > 1) 
HHMI AT YOUR WHOLESALERS - “BUY REYBURN’S, AND YOU BUY THE BEST” 


THE REYBURN MANUFACTURING CO., INC. FACTORIES: PHILADELPHIA AND CHICAGO 
PLL LLL LULL UELLLLLCLECULLUCCOULLULCEAOUULUOCUUAOCUOHOOOCOUOOUUUUEOOEUUCOHILUUUUOHIUNUNTTIUTUUOM LUTON NNT TTT TTT 
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Just Completed! 
NEW 


Line ol 
Ladies’, Children’s 
& Men's Mannequins 


Delivery? 


= 
= 
— 
come 
— 
— 
= 
— 








or Better? 


DISPLAY 
WANVEOI 
INC. 


257 W. 17th STREET 
NEW YORK CITY 
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Van Raalte’s Showrooms 


7 RIDES BOWER” is the name chosen 
B by Dana O'Clare to describe the new 
showroom designed by him for the 

Van Raalte Company, Inc., New York City. 
Created especially tor the presentation ot 
intimate apparel 


the firm’s spring line of 


and accessories, the “Bride’s Bower” pro 


vides a bright, vernal atmosphere in keep- 


ing with the trousseau character of the 
merchandise. 


Ample 


osophy evident throughout O’Clare’s display 


evidence is seen here of the phil- 


originations, and summed up by him as 
“A display 


defined purpose and 


follows should have a clearly 


a personality that ex 


presses the character of the material dis 


























played. If its purpose is to sell merchan 
dise, then the presentation should be such 
as to make buying both desirable and easy. 
\tmosphere or mood is a vital adjunct to a 
display 
spective customer to visualize the merchan 
dise in its actual application.” 

Liberal use of white, both in background 


selling since it enables the pro- 


and as accents, is a key to the airy aptness 


—Above, vernal green and white in fittings, 

draped walls, and furniture establish a dis- 

tinctive background for the spring line of the 

Van Raalte Company. The showroom was 

designed by Dana O'Clare. The foyer is seen 
below— 
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if the Van Raalte showroom. Canaries in 
vhite wire cages are focal points for dis- 
lay figures, with the cage motif repeated 
ma grand scale in the central raised dais 
igainst a background of blossom-laden 
rees. Lighted display niches are framed 
iy smaller cages, delicately detailed in 
vhite rattan. 


All furniture in the showroom, including 
tables, is pleasantly translated into the pre- 
vailing springtime mood by means of slip- 
overs in variously patterned stripes and 
Horals. 


Japanese Postwar Display 
"Sparse Or Not At All” 


\ letter from Set. Dennis Kash, stationed 
with the Fifth Air Force in Tokyo, has the 
iollowing to say about current display in 
that part of the world: 


“| doubt that I could gather enough ma- 
terial for an article on display over here; 
since the war, the Japanese employ it 
sparsely or not at all. I’ve seen only two 
mannequins since I arrived in this country 
nearly a year ago. The usual method is to 
fling merchandise into the window until the 
glass starts buckling, or else to put a single 
bolt of cloth on a floor covered with rather 
dirty sawdust. The need for display ma- 
terials 1s great, and when restrictions relax 
this country should be a gold mine for some 
display companies. 

“On the other hand, when I was in Shang 
hai I tound that two types of display pre- 
vail. The British stores are fond of filling 
windows with lanky models, unabashedly 
filling out knitted lingerie. The Chinese 
shops don’t put anything at all into their 
windows to draw attention—for in Shanghai 
people will buy sight unseen. As a matter 
of fact, a third school of display flourishes 
in Shanghai's ‘krenchtown, the swank sec 
tion of the city; here display is almost as 
good as in some of the finer specialty shops 
in America. Surrealism is found quite fre 
quently and used with good taste, and 
apparently display trends are coming in 
from the United States. For that matter, 
it is possible to buy much merchandise in 
Shanghai that is scarce in America; one 
sees windows in which ‘46 Buicks are dis- 
plaved, or the latest model refrigerators, but 
all at Shanghai prices. A 1946 model auto 
mobile sells there tor trom twelve to fifteen 


thousand dollars, American.” 


Set. Kash 1s the son of the editor of 
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Stensgaard Issues 
Plastics Brochure 


Some of the most dramatic uses of plastic 
vet evolved for display purposes are shown 
in a brochure just released by W. L. Stens 
gaard & Associates, Inc., 346 North Justine 
street, Chicago, and available on request at 
that address. Beginning with a carved, com 
bination millinery displayer and mirror, the 
units shown include a wide range of plasti 
displayers of various kinds, deep-carved 
plastic plaques, multiple-tier merchandisers, 
mounted on 


counter units, and murals 


nlasti 
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Iu Fresh Appeating Colors 





RAFFIA 
RANDOM STONE 


Completely hand-made in rolls 
36" x 24 feet. Will lay flat in 
windows. Your choice of char- 
treuse, yellow, pink, grass green 


or natural. 


$18 joer Roll 


DOODLE SAND 77 
: ier = ‘ 
ff ane ee «% 
The ONLY hand-made sand Fo 
flooring containing “doodle” a 
characters, such as one sees on z 
the beach. Not to be confused co — 
° Jo Saga ™ 
with ordinary machine run sand pene ' 
papers. Natural only, in rolls 
36"' x 24 feet. a 
“ff © a 


$18 per Roll 


At your favorite jobber or write 











direct for our New Spring and 
Summer Catalog. 


123 E. BALTIMORE AVE. 
LANSDOWNE, PA. 
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2 FLOOR COVERING FAVORITES 














§ FASHION 
IMMUNITY 


COSTUMES 


OF 


YESTERDAY 


May we suggest a collection 
of bustled dresses. 


KATHERINE BURR FLEMING 


76 ROGERS ST., BRANFORD, CONN. 


Write for 10-page circular and please 


state period interested in for photos. 
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(Darte It Quick 


with 





Art-Stick is a speedy quick-drying 
rubber paste .. . ideal for decora- 
tors and display men. Use it for 
mounting fabrics, cloth, paper, 
cardboard, leather, wood, ribbon 
and canvas. Spreads easily. Grips 
firmly. No mess or smudge— 
mounts neatly . . . excess readily 


rubbed off fingers. 


DISTRIBUTORS: Several terri- 
tories still available. 
WRITE FOR DETAILS 


Product of 


Artistic Display Materials Inc. 
3397 Robertson Place 
Los Angeles 34, California 








fis ia 








No. 616 


LARGE ANCHOR 


Surf green anchor flecked in foam 
white... irregular base in sand finish 
18” cireular glass shelf 
white cotton rope and sand included 


28” x 


Each 710-95 
US nck eassciiteo 


Second and Massie 





Portsmouth, Ohio 


Write for our new Spring brochure 
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SDA 


News 


By FRANK VERMILYE, President 


Hil. time is drawing near, the date ts 
May 5th through the &th. The 
New Orleans. The event, the Southern 


\ssociation’s second annual confer 


CHY, 


| ispl i\ 


ence and display exhibition—a display exhi 


bition and show you will not want to miss. 
Not only are we 


standing array 


going to have another out 


ot display exhibits, showing 


many of the new properties in display, but 


a well spaced program of educational tea 


tures, speakers, demonstrations and = spark 
ling entertainment. Most important of all, 


it is being staged in the city of New Orleans, 
Mardi Gras, the 
that is known for its 


the home of the gateway to 


Latin America, a cits 


scenic beauty, quaintness, tine old) French 


historic sights. 


architecture and countless 


This alone is worth the trip, for it’s a dis 


playman's dream of color, design and beauty 
Ul wrapped up im one It is an education 


in itself, coupled with another outstanding 


SDA display event 


If you plan to attend, and we're sure 


voull not want to miss this event, we urge 


you, please make vour reservations early 


hotel allocations are limited and when 


these are filled, there just 
All rooms are double 


request that vou inform us at the time vou 


(dun 


arent any more. 


rooms. Therefore, we 


make your reservation who will share. the 


room with you If no special request 1s 
will be up to the 


doubles 


received it reservations 


committee to pall as they best see 


fit \ll 


first class 


rooms are spaced out over nine 


hotels, and all are within easy 


walking distance ot 
hotels \ll 
10 davs 


\lso please note on your reservation request 


the main headquarters 
reservations must be in and 


confirmed prior to the conterence 


the time of contemplated arrival and means 


attention to, and cooperation with, 
these requests will help to facilitate matters 
for the reservations committee and will 


expedite your receiving confirmation quickly 


However, carly response is essential. Let 


us hear trom you as soon as_ possible \d 
dress all reservation requests to the atten 
tion of Frank Vermilve, president, SDA, 


care Maison Blanche Company, New Orleans 
The SDA 


been selected. 


conference committees have 
We are justly proud of the 
people who will work with us on the con 
their 


will assure that all phases of the conferencs 


ference and are confident endeavors 


will be a success. They are as follows: 
Executive committee: general chairman, 
Frank Vermilye, president, SDA;John Dial, 
treasurer, SDA. 
Reservation and 
Mrs. Charles Merrill 
Exhibits and decorations : 
Charles 


conference secretary 


Conference co 


chairman, second vice 


Merrill, 
president, SDA, E. A. Coombs, Labiche’s 
Reception and registration: G. Dunston, 
Gus Mayer Company; L. Nelson, Maison 


Pons, D. H. Holmes 


Blanche Company: L. 
Company. 


Kntertainment: Buddy \ustin, Public 
Service Company 

Signs and directories: J. Mertzweiller, 
Porters Clothing Company, E. Alline, Mai- 
son Blanche Company. 

Publicity and program LL. Schwarz, 
Maison Blanche Company. 

\ fast moving program is assured with 


but a minimum of time devoted to any one 


portion. This is necessary to allow. those 


in attendance as much time as possible to 
many exhibits and to enjoy. the 
hospitality of the Definite 
not completed. However, 
a tew of the events tentatively planned are 

\n opening dedication — the 
short 
program the morning of the Oth. 

both be held in the Starlight 
hotel, Separate trom the exhibit 
Demonstrations will be held in the 
section of the Jung hotel, but not on 
with no interruption in 
the visiting of exhibits \n afternoon boat 


view the 
city. program 
plans as vet are 


program and 
morning of the 5th, and a speakers’ 
These will 
Roof Room ot 
the June 
section. 
lounge 
a program. basis, 
ride down. the Mississippi is scheduled for 
the ladies, with the women’s auxiliary hand 
ling all details. The SDA election is sched- 
uled tor the late afternoon of the 7th, with 
immediate installation of. officers. A grand 


[Continued on page ror] 
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110 WEST 40738 STREET, 


THILIM TLIVe La) La 


Le a 





DISPLAY WORLD 


IT’S A SHOWOFF 


. and rightly so. Build your displays around the fixture that 
draws a crowd and sells without saying a word. Illumination and 
rotation do the trick. This attractive illuminated rotary display 
is designed (and constructed) to sell in greater volume anything 
from washing machines to powder puffs. Showing-off pays off 
with increased sales. 


e VERSATILE 

e PLATE GLASS DISCS 

e INTERCHANGEABLE SPACER POSTS AND DISCS 
e ILLUMINATED MOTION 

e 1 YEAR GUARANTEE 


FREE FOLDER: Send for our free folder “SHOW-OFF"' for full 
particulars about this display. 


(Patent No. D 140390—other patents pending) 
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for potting. $2.00 to $4.50 each. 
MENZINETTA TREE ON BASE—Natural. 41/2‘ high. Either with 
lemons, oranges, peaches, pears, plums, cherries, or apples. 


$10.00 
NATURAL STUFFED DOVE—$5.00. 








FRENCH IMPORTED CLOTH PLANT—AIl year plant, ready 


ARTS and FLOWERS 


for 


Spring, Easter 


Summer Promotions 


GIANT BAMBOO POLES 


4” to 6” diameter, 10’ long 


NATURAL PUSSY WILLOW —to 7’ tall 

GIANT PALM LEAVES 

SCATTER GRASS and GRASS MATS 
COLORED SANDS and SHAVINGS 

BOTANICALS 


FORSYTHIA se DOGWOOD « BLOSSOMS 


(on natural branches) 


Visit New York's Smartest Showrooms 


MANUFACTURERS ARTS AND FLOWERS CREATORS 


43 West 56th Street (near Fifth Avenue) - ClIrele 7-6893-68418 - New York 19. N. Y. 
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, 
EVE BRUESER STUDIOS, Inc. 
AND 
| GRIMES DISPLAY SERVICE 
, 
22 WEST 38TH ST. 7 
; NEW YORK 18, N. Y. | 
, 
New York City Representatives 
2 THOMAS BRANSON CLAIRE NIGHTINGALE 
§ (Showroom) 
3 Middlewest Representative 
E. ROBERT BURNS 
Pennsylvania and 
New York State Representative Minnesota Representative 
: WILLIAM T. RE ESTHER LENNON 
’ ann. tnt 63 221 Second St. N. & 
Pa Minneapolis, Minn 
, 
, a A - a 














FOR COLOR and EFFECT USE 
GRANULAR DISPLAY MATERIALS 


WOOD FLAKES — KUBES — CHIPS, SAND, ETC. 
WE SELL BY WEIGHT, NOT PER BAG, OR CUBIC FEET WHICH COSTS MORE 


Prompt shipments. colors for every season. Good for creating almost any kind of scenes. 
We also manufacture Lawn Grass, Stones, Tinsels, Diamond Dust, Pearl Chips, Sea Shells, 


Fibre Glass. ete. used for exterior and interior displays. Good around Tree Trunks, 
Borders. Islands. filling in blank spaces. and for refreshing flooring displays. No experience 
necessary, anyone can sprinkle them around. Can be adhered with adhesive to Paper. 


Wood, Fabrics. ete. 


TO GET ACQUAINTED WITH 
“KEW BEE KUT" PRODUCTS... 


We make a sample assortment of at least 40 items in various 
colors and sizes at $3.00 in Paper Envelopes (Handy for 
salesman or display manager to carry around or when 
traveling on the road) also made up in a set of Glass 
Bottles for $5.00. If both ordered at same time price is 
$7.00. Please send check or written order to defray cost 
of bottles, samples, labor, packing and parcel post. If any 
item is ordered from regular catalogue it is shipped on 
open account. 





No. |—Flat Wood Flakes 


NATIONAL SAWDUST CO., Inc. 


Display Dept. 
65 NORTH 6th ST. BROOKLYN I1, N. Y. 


“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. 








QUALITY JEWELRY 
DISPLAYS 


No. 322-2 step padded black velvet 
platforms, trimmed in coral or tur- 
quoise, 17” x6", 13” x9”, $1125 

No. 125 Black velvet covered 12” x 
8” base, leaves and branch green 
or black velvet. over all 25” $11.05 

No. 204-4 individual sections. black 
velvet. trimmed with gold and 
black braid. Bottom 17” x IL” 
next 14” x 9”, 1014” x 6”, top 
3” x 344” $19.50 





é 





| BERT WOLFF, 329 S. Wood St., Chicago 12, Ill., Haymarket 9016 
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Thompson Resigns 


To Form Own Firm 

A. C. Thompson has resigned as executive 
vice-president of W. L. Stensgaard & Asso- 
ciates, Inc., Chicago and New York City, 
in order to form his own company as mer- 
chandising, distribution, and management 
counselor. 

Prior to joining Stensgaard — several 
months ago, Thompson was vice-president 
of the Associated Merchandising Corpora- 
tion, New York City, and had under his 
direction display, research, packaging, store 
planning, and other related subjects. Thomp 
son's new company is located at 25 Vander- 
bilt avenue, New York City. 


Tape Stencils For Lettering 
Offer Many Advantages 


\n innovation in the use of stencils for 
lettering is the “Panco” tape stencil just 
introduced by the Paper Novelty Manutac 
turing Company, 505 Carroll street, Brook- 
Ivn 15. The tape stencil is easily applied, 
possessing an adhesive backing that grips 
the surface, insuring a clean-cut, profes 
sional type letter or numeral. <A standard 
kit with 4-inch letters and numerals is 
furnished, although any type letter or num- 
eral can be supplied in required sizes on 
quantity orders. Samples are available from 
the address given above. 


Barofsky Elected Head 
Of Chicago Group 


Succeeding James Cummins, Les Barofsky 
has been elected president of the Chicago 
Display Club; he is in charge of display for 
Morris B. Sachs & Co. Also elected were 
the following: first vice-president, William 
Cahill, Sears, Roebuck & Co.; second vice- 
president, Michael Santratello, Walk-Over 
Shoes; treasurer, Marjorie Smith, Edgar A. 
Stevens, Inc., Evanston, and Clifford Dor- 
sey, Sears, Roebuck & Co., secretary. 


Display Contest 
Is Planned 

The E-Z-Do Company, 261 Fifth avenue, 
New York City, is to award prizes tor 
window displays featuring the firm’s ward- 
robes and chests in connection with April 
advertising in the Saturday Evening Post. 
Two divisions make up the classifications, 
one for stores in communities larger than 
100,000) population and one tor stores in 
smaller cities. Prizes in each class will be 
$50, $25 and $10 for the three winning 
entries. Full details can be obtained from 
Simon A. Goldsmith, of E-Z-Do. 


Duncan Reported 
Convalescing 

Kenneth Dunean, display director for 
Kaufmann Department Stores, Pittsburgh, 
is reported to be convalescing after recently 
undergoing emergency hospitalization. 


Memphis Studio 
Is Opened 


Display properties of various types are 
being produced by a new display studio 
opened by Edith Pirtle at 408 Pantaze build- 
ing, Memphis. 
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an exciting new approach... 


“on the glass” displays! 


e MAXIMUM EASE OF APPLICATION 
e JUST WET THE GLASS AND APPLY 
e DRAMATIC ETCHED GLASS EFFECTS 


From early Spring to Summer late, 
MULTITUDES OF CLEVERLY DESIGNED 
"ON THE GLASS" DECORATIVES. 





> Delicious Pastels! — aid 


TURQUOISETTE BLUSH PINK 








A—EASTER EGGS—Assorted _ sizes LEMONETTE SKY BLUE 
and colors. 5%", 7%", 1134". 
$21.50 per gross. D—ROMPING LAMBIE—1I7" x 18". 
B—EASTER BUNNY—II" x 16"— $15.00 per doz., assorted colors. 
$15.00 per doz., assorted colors. | E—LADY LAMBIE—I7" x 22”. 
C—RABBIT FAMILY—16", 22", $18.00 per doz., assorted colors. 
2214", assorted colors. Set of | F—JR. LAMBIE—914" x 81%". $5.80 
3—$2.95 per set. per doz., assorted colors. 
ARKOW-LEWIS ASSOCIATES 
705 ARCH STREET PHILADELPHIA 6, PA. 


A "National Distributor’ of ‘Nationally Famous’ 
Owens-Corning FIBERGLAS Products 




















GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Moderu Remodeling aud Yew Courstructiou 





Available =, ee Seed Tas 
NOW e Catalogue 
fr Blueprinting 
| Seventeen 





Basic Designs 
Available 


DESIGN 
1-24 





Modern rug section created with Structural Bends by Orchard and 
Wilhelm Company, Omaha, Nebraska. H. Abrams, Display Manager. 





Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 























<a } remodeling construction. They are flexible ... easy to cut... construct... finish and install 

* Rete. . . « Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 

A POPULAR DESIGN available in & foot and 12 foot lengths ... Any height ... any shape ... amy size area 

WITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 

PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 

8’ long .. . 21” wide . . . durable . .. modern .. . extremely practical ... affording almost unlimited opportunities 

ONLY $2.90 for creating outstanding effects . .. at low cost. They are in stock, available for immediate 
shipment. Plan your needs ... Place your order now! DESIGNS AVAILABLE 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Il. 
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DISPLAY WORLD Appoints CUSTOM BUILT SIGNS 


Western Representative Special trade-marks reproduced 


e . 
3 Aaron M. Rothenberg has been appointed in various colored natural woods 
Wiel 1CQa S Western advertising representative by DIS- 


PLAY WORLD and will cover the territory 










west of the Rocky mountains. His head- 


quarters have been established at 2412 West 
é. Seventh street, Los Angeles. 


Rothenberg’s lengthy experience as a pub- 


lisher’s representative will enable him to 

ry C’VS serve Western advertising accounts to the 

best advantage and fills a long-felt want ——— 

on the part of DISPLAY WORLD for | —" 

direct representation in the Western terri- ie 
tory. 

\ native of Vancouver, Canada, Rothen- 
berg holds the degree ot Bachelor ot Arts 
from the University of California and_= is 
affiliated with Alpha Delta Sigma, national 
advertising fraternity, Phi Delta’ Epsilon, 
journalism traternity, and Zeta Beta Tau. 
“During the war, Rothenberg attended 
Officer Candidate School at Fort Benning, | INTERIOR 
Ga., Was commissioned a lieutenant and as- | STORE SIGNS 


signed to the Army Japanese Language | 
School at Ann Arbor, Mich., and eventually | D ( 
to Military Intelligence at Fort Snelling ISPLAY RAFT 


Minnesota. 963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 


LETTERS 





TRADE aeSa ee NO. 48 by Tony Brinker 














Bors May 5, 1903 ON A FARM AT WADENA, 
MINN. TABERY RAN AWAY FROM HOME AT THE 
AGE OF 15 AND JOINED THE NAVAL AiR CORPS. 
\W 192) ENTERED SHOW BUSINESS. IN 1925 HE 
STARTED SELLING DECORATIONS FOR HARRY 
W. LEWIS OUT OF ATLANTIC CiTy FOR NATIONAL 
SHRINE CONVENTION IN LOS ANGELES. LATER 
WENT ON ROAD AS SALES MANAGER AND TRAVEL- 
ED THE MIOWEST ANO SOUTHERN CITIES FOR 

2 YEARS . HE THEN BECAME ASSOCIATED WITH 
A HOME DECORATING CO IN CHICAGO AS SALES 
MANAGER FROM 1927 UNTIL 1931. CAME BACK 
TO LOS ANGELES ANO BECAME ASSOCIATED 
WITH HENRY W. MENARD WHO HAD BEEN 
DISPLAY MANAGER FOR THE BROADWAY DE- 
PARTMENT STORE FOR 14 YEARS AND FORMED 
A CORPORATION KNOWN AS MENARD ANDO 
TABERY, INC. IN 1944 HE BOUGHT MENARD'S 
INTEREST AND AFTER THE PLANT BURNED 
DOWN APRIL |, 1945, ANO AS SOON AS THE 
NEW BUILDING WAS COMPLETED HE CHANGED 
THE NAME OF THE COMPANY TO THE 
TABERY CORPORATION. 


Oe Fuad Gi. 
Ye ac TALLY 


PRESIDENT, 
4 THE TABERY CORP. a 
Write for photos LOS ANGELES, CALIF. 





Mfg. and Sold by 


Durable Displays Inc, 
2010 S. Halsted Street 
Chicago 8, Ill. 
ate | 


/hy  / 
H FUG 77 
E EMPLOYES AN AVERAGE OF 75 PEOPLE AND 


AT THE PEAK SEASON 150. FISHING I$ ONE OF 


i sie e 
Also Sold and Displayed by DEUALLY GOES OLER HUNTING INUTAN. IN 1942-43 


HE WAS PRESIOENT OF THE LOS ANGELES ADVER- 


T\SING CLUB AND iS NOW ALIFE MEMBER. IN 1945- 
46 HE WA6 EXALTED RULER OF THE LOS ANGELES 
a tT ELKS LODGE NO.99 AND 1S NOW AN HONORARY LIFE 
t MEMBER. HE IS VICE PRESIDENT OF THE SOUTHERN 
CALIFORNIA DISPLAY CLUB AND ALSO A MEMBER 
OF THE LOS ANGELES ROTARY CLUB. DURING THE 
39 W. 37th Street WAR HE WAS LOS ANGELES CITY CHAIRMAN FOR 
WAR SALVAGE . HE ALSO IS ON THE EXECUTIVE 
COMMITTEE OF THE LOS ANGELES AREA BOY 
New York, N. Y. SCOUTS COUNCIL AND ALSO ON THE OLYMPIC SPORTS 
COMMITTEE AS WELL. 
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DISPLAY AT SELFRIDGES 
[Continued from page 41] 

nufacture, and do not necessarily aim at 
mediate sales. Here, also, fashion parade. 
staged twice yearly. During the wat 
ny propaganda shows were made here 1: 
junction with the Ministry of Informa 
All these events devolve upon. the 

play department for successful presenta 
And it is here that Tullberg’s par 
ilar flair is much in evidence, for the 
ndard is comparable with the best pro 
tions of the national advertisers and wor! 

msored by the State. 
With almost every kind of material 
nned, a tremendous number of display 
ces and properties, including flowers, ari 
ide in the department. Even where out 
fe work is commissioned, Selfridges usu 
ly supplies a model to be copied. 

For interior display, a team of displaymen 
der the direction of Leslie B. Le Voi 1s 
ww in course of being built up, and will 
xpand as departments are rehabilitated. A 
rtain amount of overcrowding prevents 

tull scope being given to interior display. 
The vast frontage of Selfridges lends itself 
ell to exterior decoration, and full advan 
tage is taken of it. Some of these displays 
ave achieved national fame, and are always 
n attraction to Londoner and _ provincial 
ilike. Particularly effective was the decor 
tion used for Victory week, with mammoth 
lags of the Allies, laced top and bottom 
vith yellow cord, placed as panels to flank 
i gigantic gold laurel wreath. For Christ 
mas, massed, frosted trees loaded with gay 
rnaments and fluttering silver fringe, gav 
the authentic festive touch to Oxford street 
With so many activities to supervise, and 
vith conditions so difficult, Tullberg finds 
t necessary to have all facts in connection 
with his work at his finger-tips, in order to 
veigh up the materials available and th 


ibor at his command. When anv special 
cheme is planned, the ideas and views of 
ill concerned are sought before work com- 
mences. Complete details are then worked 
ut, and adhered to rigidly. 

When one remembers that no construc 
tional materials are permitted to be used 
ind that all displays have to be produced 
from an improvised foundation, it will be 
inderstood how strenuous is Tullberg’s task 
to keep up such a high standard of display 
is obtains throughout Selfridges. 


Mulit-Shelt Stands 
Offered For Display 


Folding, multi-shelf angle stands for num 
rous display purposes have been introduced 
vy Drug Sales Builders, Inc., 32-01 57th 
treet, Woodside, N. Y. The units are of 
alf-inch solid steel rod construction, 
hrome finished, and provided with 8 by 24- 
neh clear glass shelves; two-, three-, and 
four-shelf displayers are available, with a 
\2-inch space between shelves. 


Name Official Theme 
For Mother's Day 

“All America Remembers” has _ been 
elected as the official theme for Mother's 
Day, which this year comes on May 11. 
Display material is available through the 
National Committee on the Observance of 
Mother’s Day, 393 Seventh avenue, New 
York City 1. 
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COLORFUL MAY POLE DISPLAY 


.-.- another Original Mason Creation 


A May Pole 7 feet tall with a base made of natural appearing grass and flowers. 
Pole entwined with a colorful garland of foliage. Gorgeously decorative top 
piece from which are suspended shimmering pastel colored ribbons, the ends of 


PRICE 


*3450 


F. O. B. Minneapolis 


which are to be placed in the hands of the mannecuins as 
suggested in above illustration. It simulates action and em- 
bodies the spirit of Spring and Maytime. Send order now 
for MARCH shipment. 


ORDER FROM EXCLUSIVE DISTRIBUTOR 


TRI-STATE DISTRIBUTING CO. 


12 WASHINGTON AVE. N. MINNEAPOLIS 1, MINNESOTA 





Ss U UDaDoO cD 


88 COLUMBUS AVENUE at 64th STREET 
NEW YORK 23, N. Y. @ TRafalgar 7-1729 
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STOP 


NEEDLESS 


FADING 





TRANSPARENT \_ 
SHADES STOP is 
FADING RAYS*— 

YET GIVE YOUR DISPLAYS 
COMPLETE VISIBILITY. 





Almost 500,000 in Use! 


FREE Big, new book, “Sun Pro- 
tex : 


ction Plus Visibility.” Illus- 
trated throughout. Generous samples of 
Transp arent Shade material included. See 
how to stop needless fading, and in 
crease your display profits! 


WRITE TODAY FOR YOUR FREE COPY 


RANSPARENT 
SHADE COMPANY 


Department 2, 501 N. Figueroa St., 
Los Angeles 12, Calif. 
Telephone Trinity 085! 
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Survey Among 2,000 Stores 
Reveals Display Statistics 


WINDOW display survey among more 
Si than 2,000 retail stores has been com- 

pleted by Meyer Both Reports, the 
research division of Meyer Both Company, 
and indicates that today’s windows are in 
the front line of the retail competitive battle. 
The survey included large and small depart- 
ment stores as well as specialty shops and 
covered all sections of the country. 

Detailed information furnished by those 

questioned brought out the following sig- 
nificant information: 
1. Recently increased display budgets 
were reported by 64 per cent of the stores, 
and all of these have put part or all of such 
increases “into the windows.” 

2. Promotional policy in relation to win- 
dow display has been changed lately by 60 
per cent; the majority are using the win- 
dows to pull trathe into the store and in- 


crease volume business. 

3. A relatively small percentage—31_ pet 
cent—answered the question, “Approximately 
what percentage of your total volume do 
you credit to window display?” The re 
tailers who did answer this question are 
reportedly the ones who have always used 
windows primarily to draw customers into 
the store and to increase volume business 
they credit window display with from 15 to 
60 per cent of their total volume 

4, A’ check-list) tor 


used in window display showed the follow 


types Ot sign Cops 


ine Factual, 28 per cent. Fashion-con 
scious, 8+ per cent Qualitv-conscious, 22 
per cent Institutional, 9 per cent “IPSN 


inis sUM MER 








“SUN VALLEY 


chological,” 5 per cent. Aggressive selling 
copy, 13 per cent. The strongest combina- 
tion of these types reported was _ fashion- 
conscious, quality-conscious, factual. 

5. Of all the stores reporting, 93 per cent 
said they mention merchandise prices in 
their windows—with the qualification that 
price is mentioned on the sign copy when 
all the displayed items are of a single price, 
and that prices are mentioned on individual 
cards when the items shown have various 
prices. Small individual cards are favored 
for ready-to-wear fashion windows. 

6. Only 42 per cent have an organized 
system for informing sales personnel of 
current window promotions. The majority 
leave such responsibility to the buyer, who 
is informed as a result of weekly meetings, 
mimeograph sheet lists, charts, or similar 
devices. 

7. Windows are changed weekly by 72 
per cent, twice a week by 17 per cent, “once 
or twice a week” by 8 per cent, and three 
times weekly by 3 per cent. 

8 Window displays are installed during 
the day by 69 per cent of the stores, early 
in the evening by 9 per cent, late at night 
by 5 per cent, and early in the morning by 
17 per cent. 

9. Animation is used in window displays 
by 80 per cent of the stores, although usu 
ally this animation is during the Christmas 
season. Sound effects are used by 60° per 
cent, likewise chiefly during the Christmas 
period, 

10. Store fronts have been recently reno 





SUN VALLEY 


—With the reopening of Sun Valley, Idaho, to the public not long ago, the resort's attractive 
posters which were so much in demand for display purposes before the war are again avail- 
able. They are decorative additions to sporting goods and sportswear departments, as well 


as for window display. 


The posters pictured here, as well as others, are available without 


charge upon request to the general advertising manager, Union Pacific Railroad, 1416 Dodge 
street, Omaha 2— 
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ated or remodeled by 36 per cent of the 
-tores, and at least half of those not having 
yne so already are planning such remodel- 
¢ within the near future. 
11. Competitors’ window 
comparison shopped” by 92 per cent as a 
heck on items, trend promo- 
ions, and attention value. Relatively few 
eported that they shop competitors’ windows 


displays are 


timeliness, 


yr pulling power. 


Point-Of-Purchase Tests 
To Get Under Way 


A comprehensive — three-point 
rogram to determine the effectiveness of 
point-of-purchase advertising shortly will be 
ubmitted for sponsorship to the Advertising 
Research Foundation by the Point-of-Pur- 
chase Advertising Institute, Norman 
\icKean, executive secretary, announced fol- 
lowing a board meeting in New York City 
on February 4. The program, already ap- 
proved by the Display Research Committee 
if the Association of National Advertisers, 
involves readership tests, sales effectiveness 
of window displays, and traffic checks. Both 
iome and retail outlet interviews will be 
utilized. 

McKean also announced that a current 


research 


lrive has increased Institute membership by 
53 per cent. May 12 is the date set for 
the annual membership meeting to be held 


n New York City 


Striking Display Piece 
Furnished For Promotion 

In its 1947 merchandising program the 
Detroit, 
promo 


\merican Lady Corset Company, 


has launched a complete “package” 
tion built around the company’s symbol for 
silhouette 


magenta dressmaker’s dummy with a_ tape 


fashion and perfection—a_ satin, 


neasure around its waist and hips. 


In addition to appearing on all the firm's 


he dummy is made 


vailable in life-size, covered in 


promotional material, t 
magenta 
atin and with a large white rose on its 
shoulder, for window and interior display 
For counters, showcases and fitting rooms, 
he dummy has been created in) miniature 


ut complete In every detail 


Color Display Ties In 
With China Relief Film 


Phe Celanese Cory mand Vogue Pat 
Book New York Cit ~ have mad { 
ingements fo1 special il] | displa 
( ties vit e te col { calle 
Brid tay si More t WM) OI ¢ 
nit | see the pict ( { aT 
vy mo hey S 1 
;s t ( 
Display Department Seen 
In "March Of Time" 
‘March of Time,” fa ict 
Ire, Is preparing a movie presentation 
men's fashion industi Presenting 
angles of the storv in its usual thorough 
iv, “March of Time” is including some 
k-stage scenes from a display depart 
ent, with Martin’s, Brooklyn, providing th 
etting. Frank Izzo is display director tor 
e store The feature will be released na 
tionally on February 21 
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* SE these bright 
splashes of color as effective shopper- 
stoppers. Bold blues, greens, reds, pinks 
and yellows lend a gay fiesta atmosphere 
to the store—a can’t-be-ignored reminder 
of spring and spring-buying. 


Let your windows and counters be the first with 
this colorful welcome to spring. Write today for your 
free copy of Catalog No. 436 which illustrates in full 
color the marvelous Emkay selections of garlands and 
centerpieces for striking store display. 


EKmkay Candles 
Syracuse 1, N. Y. 


to Liven Window & Counter “# 





FREE— Write for 


Your Copy of Catalog Vo. 436 
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ALL FINISHED IN WHITE 


QUENSELL DISPLAYS, Inc. 


NEW WOOD 
PLATFORMS 


Top—24"'x12''x5" 
$8.00 


Center—36''x18''x5" 
$12.00 


Bottom—48''x24''x5"" 
$16.50 


71-23 AUSTIN STREET 
FOREST HILLS, N. Y. 
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New Time Switch Applications 
Are Revealed 


4 


\ wide new range of applications for the 
“Comftortrol,” a compact time switch for 
automatically turning electrical fixtures and 
appliances on and off at given times, has 
been announced by Holcomb & Hoke Mig. 
Co., Inc., of Indianapolis. The switch can 
be employed to advantage for automatically 
turning on and off lights, signs, and lights 


in window displays 


The “Comfortrol” is designed to operate 


on a 24-hour cvcle, and can be set for 
either repeating or non-repeating operation. 
Only two simple settings are required. The 


is moved on the dial to the time 
start and the “off” arm 
it is to go off. The control 
and night hours, 
with each hour graduated into quarters for 


“on” 
the 
is set at the 


arm 
appliance is to 
time 
into day 


face is divided 


accurate setting 
Chicago Club Members 
Hear A-Bomb Story 


Members of the 
or 


Chicago Display Club, 
getting the first regular meet- 
ing of 1947, met on February 4 to hear an 
witness account of the Bikini atom bomb 


together 


eve 
test: the speaker was Lieut. Com. John F 
Bowman, Jt \s an added attraction, Har- 
old) “Red” Grange, famous “Galloping 
Ghost” ot the Illinois football team of the 
‘20s, related numerous anecdotes oft the 
gridiron 

The meeting was under the direction of 
Les Barofsky, Sach’s, the newly elected 
president, with Robert O. Johnson, Com- 
monwealth-Edison Company, as program 


chairman. Dinner preceded the session, and 


refreshments concluded the evening 


Dowling Leaves Martin's 


For Buffalo Post 
Rav A 


play 


Dowling resigned as assistant dis- 
for Martin's, 
January 31 in order to join the Buffalo stor« 
Collins, 
display. 


manager Brooklyn, on 
Where he 1s 


His 


been announced 


ot ¢ Ippenhe im now 


director of successor. at 


Martin’s has not vet 


New Showrooms Opened 
By Worcester Firm 

The Dashoff Window 
Worceste ve Mass 
at 598 Main street 
ocktail party 


Display Service, 
opened its new showrooms 
buffet 


February 5 


with a luncheon 


and ¢ on 


General Display Names 

New York Representative 

Display Corporation, 
Robert B. Doby sales 

in the New York City metro 


General Cincinnati, 
appointed 


representative 


} 


nas as 


politan area. Doby, who was released from 
the army not long ago, will make his head- 
quarters at the firm’s New York City show 
rooms at 500 Fifth avenue 
New England Group 
Hears Haecker 

The New England Sales Management 


Conference held recently in Boston had for 
its speaker Carl V. Haecker, assistant sales 
promotion manager and display director for 
W. T. Grant Company, New York City. 
Haecker spoke on the relationship of dis- 
play to merchandising in general. 


PEBRUARY, 1:94: 


NADI 


LIST OF MEMBERS 


\bacot Displays, Inc. @ Adler-Jones Compan 
@ Advance Displays @ Aladdin Fabrics @ 
Alleock Mfg. Co. @ Allied Display Materials 
Inc. @ American Fixt. & Mfg. Co. @ Ankerun 
Mfg. Co. @ Arkow-Lewis Associates @ Arrow 
Dec. & Fixt. Co @ Austen Displays 6 
( Barrango Co. @ Bliss Display Corp. e 
Bonafide Disp. & Dec. Co. @ Eve Brueser 
Studios, Inc. @ Brunn & Bertheim @ Bulkley 
Dunton & Co. @ The Carrata Co. @ L. J 
Charrot Co., Inc. @ Chelix, Inc. @ James A 
Cole Co. @® Columbia Display Materials Cc 
@ Colonial Decorative Display Co. @ Com 
bined Industries @ Cook & Meier 

Emil Corsillo, Inc. @ Coy, Disbrow & Ce 
@ Crystal Fixture Co. @ Crystalline Plastics 
Co. @ L. A. Darling Co. @ Dazian’s, Inc 
@ Decorative Novelty Co. @ Decorative Plant 
Co. @ Dingleman-Welfft Co. @ Display Effects 
@ Display Equipment Corp. @ Display Man 
nequin, Inc. @ Display Products Co. @ Doerr 
and Associates @ Durable Displays, Inc. © 
Facil Fabrics Co. @ Feder Industries, Inc 
@ Frankel Associates, Inc. @ Frankel Display 
Fixture Co., Inc. @ Fren-Zee Store Equip. & 
Fixt. Co. @ Gardner Displays Co. @ Garrison 
Wagner Co 7 Earl W. Gasthoff Co. © 
General Display Corporation ee Genera 
Display Studios . Glass Light Rotary 
Display Mfg. Co. @ Grant & Silvers, Inc. @ 
The Greneker Corp. @ Grimm-Lambach C« 
@ Victor Haida Displays, Inc 

Halsen Mfg. Co. @ Hexco Products, Inc. @ 
Howe-Jay Studio. Inc. @ W. (¢ Hurloch 
@ B. A. Jacobs Co. @ Irving Kaley @ Lee 
Plastics @ London Displays @ A. Lutz 6 


Lynn Display @ Magnani Statuary Company 
@ Maharam Fabric Corp. @ Majestic Creations 
Inc. @ Mayorga Mannequins @ Messmore & 
Damon Studio @ MGM Displays, Inc. @ Milec 
Mannequins @ Modern Displays @ Moortgaat 
Studios @ More Displays @ Mutual Disp. Mfg 
Co. @ Naegele-Horner, Inc. @ Natural Crea 


tions @ New England Dec. Supply Co. @ New 
Style Studio @ Old King Cole Displays, In¢ 
@ Oltmanns 

Pen Displays @ Leo Prager @ R-Tex Co 
@ Radiant Glass Fibers Co. @ Reflector 


Hardware Corp. @ The Reyburn Mfg. Co., Inc 
@ Rip Studio @ Royal Paper Corp. @ Gustave 


Rubner, Inc. @ Sales Paper & Supply Co. © 
Schack’s, Inc. @ Scheuer Creations, Inc 
@ Shenker Displays @ Sherman Paper Pro 


@ Frederi 
@ Nat Siegel 


ducts Corp. @ Sherman-Weir, Inc 


Shipman @ Shoe Form Co., Inc 


Inc. @ Silvestri Studios @ Silvestri Art Mfg 
Co. @ Southern Display News (Associate) @ 
Standard Fixture Co., Inc. @ Staples-Smith 
Co. @ Starkman Display Center @ W. I 
Stensgaard & Associates, Inc. 

Tabery Corp. @ Taffel Bros., Inc. @ Tally-He 
Display Studio @ Taylor Creations, Inc. @ 
Timbertone Decorative Co., Inc. @ Timely 
Service Co., Ine e Tri-Allied Creative 
Displays @ Jas. B. Williams, Inc. @ Frederic 
Weinberg @ Worsinger Window Service 


(Associate) @ Zaria @ W. M. Zeppen-Field 
Studios Display World (Associate) 
PROGRESSIVE 


| 
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HREE-DIMENSIONAL thinking IS the display business. That one extra dimen 
sion is a little difficult. It means that a good display director’s special type of 
thinking requires some of the technical ability of an architect, builder and artist. 


Too much emphasis cannot be put on any of these talents, when the final result 
desired is sales. Displaymen must use the “depth” dimension to present merchan 
dise so that it sells, for it is sales, not praise, that is the goal. |Your ability in 
“Visual Merchandising’ becomes more important as the consumer shops more dis 
criminately. Make it as easy tor yourself as possible. Take advantage of the help 
our members can offer in making that third dimension produce the results you seek 
—increased sales. 

Invest at least 1/3 of your promotion dollar in DISPLAY. This is your 

Vumber One selling medium. This helps increase sales at the point-of-pur- 


chase ... Remember, window lights don’t go on unless the cash register rings. 


PROGRESSIVE 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 
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Our IMPROVED 
"COLO-CAL" SAND 


Of Course, you have used our “COLO- 
CAL" Colored Rock Crystals and Sands— 
Black Chips — White and Slate Grey 
Stones—If not, you are losing out on 
Economical, Attractive Displays. 


Then, too, may we suggest you use our 
Natural Sands—Silica, Beige’ and Rock 
Crystal White (looks like sugar). 


SHIMMERY SNO 


And how about planning for that ‘'cool 
effect" with our "SHIMMERY SNO"”. 


COLO-MICA 


COLO-MICA is no stranger to you. We 
manufacture this Mica in many colors. 


GLASS BUBBLES 


Chances are, however, you had not used 
our GLASS BUBBLES—Hand Blown—True 
Bubbles—(Ball effect—No Necks)—Made 
of Transparent Colored Glass—They are 
Beautiful—Sizes from |'' to 31%4"" diameter 
—For Beach Scenes—Washable Cottons 
—Party Trims—You name the rest. 

A\! Our Items are Fireproof and 

Verminproof 


Contact Your Jobber or Direct 


Malros Company 
“The House of Color™ 
509-11 HUDSON ST. NEW YORK 14 














mannequins 


\ Your own styles or 
sketches duplicated if 
desired. Designed for 
display mannequins of 
every description. 


: uj }: 
DOMESTIC AND EXPORT 


> wae 
32 WEST 20TH ST i 


NEW YORK CITY aN { 
Telephone Chelsea 3-8340-1 W “> a 


AN to top off your 


natural 
attractive 
display 


WIGS . 
Arranjay’s Wig Co. 


Wit, SUPPLIES, 











@ Please Mention DISPLAY WORLD When 
Writing Advertisers 


DISPLAY WORLD 


Detroit Display Club 
Hears Editor 


Members of the Detroit Display Club met 


the evening of February 6 at the Hotel 
Statler for their regular monthly meeting. 
The principal speaker was R. C. Kash, 
editor, DISPLAY WORLD, who discussed 
“Display Needs.” Frederick KE. Anderson, 


Kline's, was chairman of the meeting. 


New York Club Officers 
Are Honored 


The New York Displaymen’s Club, Inc., 
composed of 72 free-lance. displaymen_ spe- 
cializing in women's wear display, met on 
February 2 at the Hotel McAlpin, New York 
City, at a dinner in honor of the organiza 
tion’s newly elected officers. Headquarters 


of the club are at 327 Broome street. 


Edgar Moser, Allied, 
Undergoes Operation 

Ikdgar Moser, Allied Display Materials, 
Inc.. New York City, is reported as con- 
valescing satistactorily following an opera- 
tion. He will be away from his office for 
several weeks. 


Mandel's Display Director 
ls Married 

The wedding of Mollie Krebs to Sidney 
Schneir, display director for Mandel's, Los 
\ngeles, took place on January 24. The 
honeymoon was spent at Palm Springs and 
Santa Barbara 


New Orleans Club 
Hears Bliss 

Principal speaker at the January 21 meet 
ing of the New Orleans Display Club was 
\lbert Bliss, Bliss Display Corporation, New 
York City, who discussed the need for dis- 
play research and told of some of the pre 
liminary work which has already been done 


} along this line 


The meeting was under the direction of 
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ANAGLYPTA 


(simulated ornamental plaster) 


IT'S UNIQUE 


a molded rag stock, light in weight, 
flexible, pliable and durable. 100 uses. 
Indispensable to the display man. 
Hundreds of designs, including Cornices, 
Moldings, Decorative treatments and 
backgrounds. 


Imported in period and modern architec- 
tural designs. 





METAPHANE 
—the new wall covering in silver and 
gold, ideal for showroom coverings 
and backgrounds; durable; washable. 
Large variety of designs. 








SAMPLES ON REQUEST 
Write Mr. Ryan or Mr. Ferreri 


W.H.S. Lloyd Co., Inc. 
Sole Exclusive U. S. Agents 

48 W. 48th St., New York City 19 

Offices New York, Chicago, Boston, Newark 











play 


Wray 


Leonard M. Pons, president, and also dis 
director for D. H. Holmes Company, 
and was held at the local headquarters of 
Williams through the cooperation of 
Kearney Sobral, representative of Wray 
Williams in that territory. 
bers and guests of the club attended. 


Some 75 mem- 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 








—Members of the New Orleans Display Club hear a discussion of display research by Albert 


Bliss, Bliss Display Corporation, New York City— 








TT 
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Animated Easter Rabbit 
s Announced 


Bigger than “Harvey” 1s the new ani 
ited Easter rabbit of Animated Display 


reators, Minneapolis. The three-quarter 
und figure stands about 6 feet hig] i 
se, and is animated b motor 





ve the head from side to side, 
rs to flap, and the tail to wiggl 
ister basket is removable, making t 
nit suitable for other occasions at 
ms. Clothing is of real fabric | 
lay comes set up, ready to be plugged into 
electric socket 

The Easter bunny 1s the newest in a line 
f animated stock displays, which include a 
Santa Claus, acrobatic clown, tramp clown, 
nimated chef, trained seal, baby, etc. A 
| 


iider illustrating and describing the entir« 


ine is available upon request 


Color-Change Spotlight 
Announced By GoldE 


\ “Color-in-Motion™” spotlight has been 
announced by the GoldE Manufacturing 
Company, 1214 West Madison street, Chi 
‘ago 7. Called “Rotochrome” and said to 
be the smallest spotlight of its type, the 
unit provides 500-watts illumination with 
automatic action. The internally mounted 
color wheel is fully enclosed, and the color 
change is smooth and soft. Size of the light 
beam is readily adjusted from a concentrated 
spot to a smooth flood. \ constant-speed 
motor provides six color changes per min- 
ute; standard colors furnished are lemon 
vellow, light green, light blue, cherry red, 
amber, and dark blu Literature is avail 
able from the manutacturer. 


Display To Help 
Safety Campaign 

The Advertising Council, New York City, 
has announced its 1947 plans for a nation 
wide, intensive advertising campaign to help 
meet the problem of reducing trafhe acci 
dents. 

The use of over a million dollars worth 
of advertising 1 


newspapers, magazines, 1n 
radio announcements, car cards, billboards 
and window posters is given a large share 
of the credit for reducing traffic fatalities 
in 1946, according to T. S. Repplier presi 
dent of the Couneil 


Green Bay Club 
Elects Officers 


Installation of new officers of the Gi 


Bay (Wis.) Displayman's Club was held on 
February 3, with Arthur Ohlsson taking 
over the presidency He is assisted b 
Mary Boland, vice-president: Mary Ma 
loney, secretary, and John = Zierson. trea 
suret 


Display Factors Return 
From Nassau Vacation 

Well known in display as owners of | 
Brueser Studios, Inc., and Grimes Display 
Service, 22 West 38th street, New York Cit 
Lee Grimes and Mrs. Grimes returned re 


cently from a month's vacation spent 


Nassau aud Florida 
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31 WEST 31ST STREET - NEWYORK IN.Y. 
27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 





“LN AUSTEN DISPLAY 
FOR Ipting DISPLAY 


No. 5181—GIANT WIRE MESH TREE—A truly beautiful display 
item. Painted Gold or White—stands 52” high x 43” wide. 
Use the sturdy wire mesh leaves to display shoes, women’s 
Price: $28.00 each 





accessories, etc. to smart advantage. 























“Draducts af Distinction” 


Please send for our latest catalog of spring and summer window 
display fabrics. We specialize in fabrics, tinsels, flock papers, 
malines. 


Jobber Inquiries Invited 


Assaciated GYabrics Company 


1600 BROADWAY NEW YORK 19, N. Y 
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ladstéc 
EASTER 
EGGS 


IN PASTEL COLORS 


Unbreakable, featherweight, 
full round. Easily applied to 
dowels as shown. 10 x 6 in. 


LIST EACH $1.98 


Minimum order carton of 6 assorted 
colors. Shipped F. O. B. Detroit. 


xweek 


PLASTIC SNOW 
$3.75 per bushel 


PLASTIC FRAMES i ee 


Beautiful frosty surface. Unbreakable, BUY DIRECT 

featherweight. White only, easily colored. IMMEDIATE 

24 by 32 inches. DELIVERY -CHIG 3 ~ 
ns 


ust GACH $2.25 “URES * r a 
MICHIGAN DISPLAY SUPPLY COMPANY 








1217 GRISWOLD STREET * DETROIT 26, MICHIGAN 








44 YEARS! 


WITHOUT COMPROMISE 
WITH QUALITY... 
.. Have made Crescent Quality Boards 
the most widely 
distributed and the 
most widely used |---| 
in America. | 


CRESCENT 
Quab 
BOARDS 




































BEST---- 
By Test... 
By Comparison ... 





A PRODUCT OF 


CHICAGO CARDBOARD COMPANY 


656-670 Washington Blvd. Chicago 6, Illinois 
FOR SALE BY LEADING DISTRIBUTORS EVERYWHERE 
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DISPLAY IN SOUTH AFRICA 
[Continued from page 54] 


arriving and every effort is made to show 
the new merchandise as soon as_ possible 
The windows are planned well beforehand 
The executive, buying, display and adver 
tising departments work in close coopera 
tion. After windows and advertising have 
been decided on, the display manager, the 
displayvman in charge, and the commercial 
artists discuss the window layouts and 
props to be used. All suggestions are en 
couraged and magazines such as DISPLAY 
WORLD, Harper's, Vogue, Life, Fortune 
and many other well-known publications 
play their part in some way at some time 

The smaller windows and display cases 
are installed under supervision by the more 
advanced juniors. They have to give their 
own ideas and suggestions; this has been 
found to encourage the juniors considerably 
and eliminates any feeling ot their just be- 
ing another prop in the department 
\ppointed personnel are in charge of the 
various storerooms and it is their duty to 
see that all mannequins are in perfect con 
dition. \s soon as breakages occur they 
are sent off for repair; the same applies to 
all other fittings. 

\ window plan is posted in the display 
workroom, so that every member of the 
display staff can see a week beforehand 
what he or she will be doing. Photo records 
are kept of all important windows; copies 
are always sent to our New York and Lon 
don buying offices. Sketches and references 
are collected and filed and can be located 
at short notice. 

Pwice monthly, usually on Monday morn- 
ings, the display staffs meet and discuss 
suggestions and other items of interest to 
displaymen. The display and advertising 
departments of our various branches visit 
each other from time to time to exchange 
opinions and discuss any new ideas. This 
has proved beneficial, resulting in improved 
cooperation between everyone. A photo ex 
change of windows also works well and no 
doubt has contributed to the improvement 
of windows at the various branches. 

Theatre tie-ups with films made by Metro 
Goldwyn-Mayer are one of the highlights 
of The Belfast displays, and always create 
a lot of interest. 

Seasonable interior decorations are spe 
cially designed tor Easter, spring and 
Christmas. Christmas is the hottest time 
ot the year in this country, with the result 
that the right Christmas atmosphere is 
never enirely captured. 

We are looking forward to the royal visit 
of England’s King, Queen and Princesses in 
1947. This visit will give displaymen an 
opportunity for creating “national displays” 
which should be outstanding 

Humor is introduced in The Belfast dis 
plays wherever possible and suitable. 

Furniture displays represent reproductions 
of living rooms with mannequins in life 
like attitudes lending reality to the scene 
This style is, of course, not new in the 
United States but certainly causes a lot of 
comment here. 

South Africa is a young country and 
going ahead fast, and so are the artistic 
and cultural developments. Much can _ be 
done still and the original displayman will 





‘at 





FEBRUARY, 1947 


lay no small part in this step torward. 
len with overseas experience (I am one of 
1em), have set, in the past ten vears, a 
isplay standard that other countries took 
generation to develop 

Frequent letters trom the public praising 
ie novel and attractive way of displaying 
erchandise prove that we are on the right 
isplay road and one step ahead, bringing 
1¢ people in modern South Africa window 
isplays and advertising which is not tat 
ehind the displays of leading 
tores and a fitting tribute to South Africa’s 


\merican 


irgest chain store organization. 
It is expected that many overseas dis 
laymen will be visiting the United States 
n the not-too-distant 
ike a general “look around” at the way 
hings are done in the USA. The helping 
and of the display directors in the USA 
vill be very much appreciated when these 


future in order to 


isits take place, and no doubt a country so 
oung in display as South Africa should 
ene fit overseas 


considerably trom these 


rips 


Compact Projector Spot And Floods 
Announced By General Electric 
Development of new, 150-watt 


PAR-38 projector spot and projector flood 


compact 


imps has just been announced by the Gen 
ral Electric Lamp Department, Nela Park 
leveland. The new lamps, which are sup 
ementary to the standard line of projector 


spot and flood lamps, are equipped with side 


rong bases, thus reducing lamp-and-socket 
iver-all length approximately 2 inches, pet 
mitting a like saving in over-all fixture 
thickness 


The new lamps were developed to meet a 
growing demand for lighting equipment 
ombining fluorescent and filament lighting, 
varticularly in the store lighting field. The 

w lamps permit a streamlining previously 
ot possible In addition, they will find 
inany other uses where space saving is im 
recessed 11} 


portant, such as installations 


ellings, show windows, display cases and 


similar applications 


New Wall Covering 
Is Introduced 

“Checkwood,” an entirely new type of wall 
l-inch 
squares of plywood bonded to a fabric back 
ng, United States 
Plywood Corporation, New York City. It 
is said to be versatile enough to be applied 
ittractively to both flat and curved surfaces 
tor wall decoration, molding, furniture trim 


overing composed of jewel-cut 


is now being sold by 


ind accessories. The plywood taces provide 
in excellent surface for painting and allow 
various interesting effects to be obtained in 
both one and two tones. 

Produced in sheets 24 inches square, the 
\V-cut divisions between each square make 
vall seams invisible, as well as permit per 
tect fit on inside or outside corners 


Southern Vacation 
For Silvestri 

George Silvestri, Silvestri Art Manutac- 
turing Company, Chicago, and president of 
the National Association of Display Indus- 
tries, left on January 29 for a four-week 
yacation in Florida 
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THE hey-day of sign and window display 
is not merely on the way—it's here— 
with Hansen's Vest Kit and Hansen Blue 
Line Tackers. 

Vest Kit, holding 1,000 staples, slides 


easily into vest pocket. From this handy, 
ready, steady supply, you refill — as 
needed — in split seconds. 

These two modern devices—the Vest 
Kit and the Hansen Tacker—put more 
“look in" into display and sign work— 
and give a better “‘out-look" to Window 
and Sign Men. 





A.L. HANSEN MFG. CO. 


5041 RAVENS WOOD AVE. CHICAGO-40-ILL. 





~G™ 
~, 


bg It’s good showmanship 
A to star 


in your show windows 


a aot 





Famous as hit performers. 
Coronet Mannequins are 
always “sure fire” and good 
“box office.” They have the 
happy faculty of stirring to ac- 
tion the buying emotions of 
your shopping audience. Each 
Coronet is an original creation, 
personifying the ideal modern 
American figure. For success- 
ful long runs—the best yet is 
Coronet! Write for catalog. 


; A 
(oronet MANNEQUINS 


CUSTOM-BUILT 


(ovonet 





Che DISPLAY 
EQUIPMENT CORP. 


147 WEST 37th ST., NEW YORK CITY, N.Y. 
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Practical ee 


PAPIER 
cMACHE | 


- 


F— SimpLiFiD 


Now Made 
Easy 


The great demand tor 
this unusually attrac 
tive manual caused our 
withdrawing it from 
sale temporarily. How- 
ever, the second run is 
just off the press and 
once again available 





Step-by-Step Procedure 
FULLY ILLUSTRATED 


First time, a graphic step-by-step procedure 
in the practical art or craft of 3-dimensional 
PAPIER MACHE. Written and illustrated 
by the country’s leading recognized author- 
ity. Shows many new masks and displays; 
how to make them; materials to use; pro- 
cedure to follow for guaranteed results. 


ARTISTS—SCULPTORS—DISPLAY STU- 
DIOS—WINDOW DECORATORS—TEACH 
ERS HOBBYISTS, this new valuable 
manual opens a profitable, uncrowded field 
of art to you. 


ORDER YOUR COPY NOW 


a 1 
g SNAP WYATT STUDIOS 8 
ale Franklin Street, Tampa, Florida : 
8 Enclosed please find $3.50 for which send a 1 
- of Practical Papier Mache, postpaid, 
' ' 
g NAME e 
' a 
g STREET a 
5 1 
a CITY STATI DWE 8 
sais usstn ia ni ities ans ton es ele ee eee 

















Serving the rich New 
York State and northern 
New England market with 
every display need. 


DISPLAYS ine. 


49 HUDSON AVE., ALBANY, N. Y 


WRITE FOR OUR 
SPRING CATALOG 
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Maharam On Visit 
To West Coast 


Joseph Maharam, president, Maharam 
Fabrics Corporation of New York City, has 
returned [cast after lending his personal 
supervision to the formal opening of the 
new and enlarged Maharam branch at 1113 
Soutl Los Angeles strect, Los Angel 


Industrial Exposition 
Is Planned 

The Mid-America Exposition will be held 
in the Cleveland Public Auditorium from 
May 22 through 31, exhibiting new products 
and new materials, time and money-saving 
processes and machinery, presented by the 
produces one-third of the na- 
tion’s industrial products and serves two 
thirds of th 


region that 


nation’s people. 


“Plexon Pigtail" 
Makes Debut 
“Plexon Pigtail” is a pliable, plastic cov- 
ered wire, and combines the qualities of 
plastic and wire to provide many new {fea- 
tures with display possibilities. It 1s easily 
bent or twisted and will hold its shape in- 
definitely. It will not chip or crack and is 
available in 15 colors 
212 Fifth avenue, New York 
City, is marketing 


Plexon, Inc., 
“Plexon Pigtail.” 


Degnan Now With 
Stensgaard 

W. L. Stensgaard & Associates has an 
nounced — the Thomas _ J. 
Degnan as an account executive with the 
New York City branch of the company. 


appointment of 


Degnan was formerly vice-president of The 
Golden Rule, St. Paul, and at one time was 
with Thalhimers, Richmond, as sales pro- 
motion and public relations manager. 


Ru-Dee Studio 
Is New Firm 

The Ru-Dee Studio has been formed at 
418 West 40th street, New York City 18, 
and will specialize in hand woodcarving, 
plaster, papier mache and animated display 
units. Rudi Hofmeister, George Ricci and 
Dee Sazani are partners in the enterprise 
\ll of them were formerly with Messmore 
& Damon, of the same city 


Colorful Catalogue 
Issued By nejenne 


\ 20-page spring and summer catalogu 
has just ‘ese released by General Display 
Corporation, 140 West Fourth street, Cin 
cinnati 2, and is available on request. Pri 


covering the firm’s line of artificial 
| set pieces, many of them shown 


] ] ] 
COLOT, tile Catalogue also. includes 


Norman Hoff Joins 
Kansas City Store 


1. Norman Hotf has resigned his position 
intertor display manager for The Boston 
Store, Milwaukee, in order to become dis 


ctor tor Kline’s, Kansas City, Mo 
Prior to going with The Boston Store, Hoff 


Was with Brill 5. OF Tike Same Cit 
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PLASTIC 


MATERIALS 


cut to your size 
Sheets - Rod - Tubing 


Lucite - Plexiglass 
Polystyrene 


© Build displays with the 
regal touch from _ lus- 
trous plastic materials. 
We supply Lucite, Plexi- 
glas, Polystyrene sheets, 
rod, and tubing cut to your 
own specifications. Trans- 
parent or can be colored. 
Also deep toned catalin 
rod in various lengths. 
Gain the sparkle and bril- 
liance that only transpar- 
ent or colored plastics can 
give. 


Price List and 
Samples on request. 


HOUSE 
BEAUTIFUL PLASTICS 


Dept. DW2, 5534 West Harrison Street 
Chicaao 14, Illinois 


1947 











WRITE 
for NEW 
SPRING 


CATALOGUE 
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Display Cra ft 


119 COMMERCE ST. 
BALTIMORE 2, MD. 
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THE 


COLO. 
wD -ince TUB 


8' Lengths Only 
Packed - 6 - 12 - 24 To Carton 





ee ee rere $10.00 
ee Cee Wns ccveecennrtaweeawns 17.25 
Carton of (26) Twenty... ccc ccccccceses 31.25 


Assorted Colors May Be Purchased To Each Carton 
ALL PRICES F. O. B. CLEVELAND, OHIO 
SELECTION OF 9 SPRING COLORS 


Yellow and White Light Blue and White 
Orchid and White Light Green and White 
Orchid and Yellow Light Green and Orchid 
Pink and White | Pink and Light Blue 


Cerise and White 


Gold Metallic and White, also Silver Metallic and White 
available at slightly higher cost. 


See Your: Nearest Dealer or Write Us Direct 


MUTUAL DISPLAY MFG. CO. 

















1101 POWER AVENUE CLEVELAND 14, OHIO 


Tropical Paradise 





BIRDS OF FEATHER (tropical that 1s) approx! 


matel ( {t t 


an > 


17 West 45th St., New York 19, N. Y. 





RAN VSPARENT ° 


oT 
SUN-SHADES 


Sun Shades are your only complete protection 
against sun fading of your window merchandise. 








New store fronts have been designed without awning boxes since the inven- 
tion of Sun-Shades allowing a beautiful open design of store fronts heretofore 
not possible on the sunny side of the street. 





Photos of some of these new designs where Sun-Shades are used instead 
of awnings, may be had on request. 





Write for our new illustrated booklet . . . Exclusive territories available for 
distribution of Sun-Shades. Applications invited. 





Sole Canadian Distributors: 
ART SIGN CO. AND ASSOCIATES, Lethbridge, Alberta, Canada 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 
781-83-85 CHANCELLOR AVE. IRVINGTON 11, N. J. 
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Clare McCune 


Display Bazaar, Inc. 
164 West 24th St. 
New York 
WAtkins 9-5625 














MILEO MANNEQUINS 
FEATURE QUALITY 












Today, with quality of paramount interest, 
the display manager 
Mileo 


craftsmanship and materials 


naturally turns to 


Mannequins, whose standards of 


have been 


famous for close to fifty years. 


The smart styling makes them particularly 
appropriate for the new spring styles. And 
Mileo 


chandise, so appealingly do they enhance 


remember, Mannequins sell mer- 


the charms of the garments they display. 


Don't Miss the NEW Mileo 


YOUNG FLIRTS 


Visit our studios, or write for photographs 






MILEO MANNEQUINS 


CHARLES MILEO 
7 West 36th St., New York 18, N. Y. 


Established 1900—Just off Fifth Avenue 
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G.L.D.A. News 


By C. H. FADEM 
Managing Director 


HX new Great Lakes Display Asso 
F esas which symbolizes the spirit in 

which the displayman holds his chosen 
profession, is being deluged by the flood of 
President Ed  Osterland’s 
Inquiries, checks for mem- 
telegrams, letters, 
ing congratulations from displaymen, manu- 
executives 


mail reaching 
desk each Wee k 
airmail 


he rships, Carry 


and 
this office 
GLDA 
ambitions, 
intelligent capable 
supporting, and 
thei 


facturers department store 


make a busy place. 

The 
thei 
the most 


means displaymen grouping 
from among them 


fi yr 


choosing 
and men 


leaders, wisely thus en 


and leaders. to 


a plan of guidance to improve thei 


couraging inspiring 
support 


life and work, and so to establish display 


in the place where it rightfully belongs. It 
means displaymen organized and held to 
gether by common consent and communion 
of interests, and it will mark a new epoch 
in display organization 

\ campaign to organize local clubs in the 
eight Great Lakes states is in the mails 
The membership fee 1s $10 \ member 
after joining the GILDA automatically be 
comes a member of the state association 
and the local club \ manual has been 
prepared and will be mailed to anyone wish 
ing information of this kind. This manual 
contains 30 pages with tacts, pointers, sug 
gestions and procedure on how to form 
state and local clubs It is easy to read 
and understand and shows you how. and 


what to say when planning meetings, educa 


tional features, dances and other functions 


that make a successful club 


t Osterland is happy to announce 
with 
a yearly con 


Presiden 
the GLDA\’s first big activity 
photog 
tribution in behalf of the display profession 


an annual 


aph display contest as 


Chis contest, which has been so designed as 


to cover photographs representing 18 classi 


fications, will arouse keen interest. It offers 
as its attraction $500 in cash and valuable 
prize awards 

Dave Stromberg, president of the Mutual 


Display & Mig. ( ompany, leveland, makes 
possible this most unusual contest by offe1 
ing $350 in cash awards as part of the prize 


money. Stromberg, who has been identified 
with the display profession for more than 
30 years, 1s recognized as one of the pro 


fession’s staunchest \nvone in 


supporters 


this contest There are 


No entry 
photographs <3 ae | H 


enter 


no strings attached 


Mail 


display can 


blanks are 


needed youl 


Fadem, managing director, Great Lakes Dis 
play \ssociation, 1618 Walnut avenue 
Cleveland 14 Be sure your photograph 
are caretully wrapped All) photographs 
entered become the property of the Great 
Lakes Display Association. There will be 
seven cash awards and 15 prizes. All photo 
graphs, after received, will be entered undet 


the tollowing classes: women's ready-to 
wear; women’s sport apparel; bridal dis 
play; women's shoes; jewelry; infants: 
men’s sport aparel; men’s clothing; men's 


fe) ee ees a <> a aD) aD D:D ee 00 
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Sun Glasses ! 


Your 
Window! 
@ 
Shield valuable display mer- 


chandise from 
ultra-violet rays 





destructive 
with: 


transparent 


PLASTIC: SIADES 


Easy to install; simple to fit. 
A plastic sun shade for your 
window is a MUST for low 


cost sun insurance. 


REPRESENTATIVES WANTED 


— <_< ee ee eee ee ee eee ee 





Mail inquiries to: 


the PLASTIC SHADE CO. 


83-52 Talbot Street 
Kew Gardens 15, N. Y. 





6 
SIDE VIEW 


“Papier Mache” Men’s, Women’s, and Chil- 
dren’s Forms made by hand by experienced 
Mannequin Manufacturers. Finished in 
Papier Mache or Mannequin composition. 
Price list and description sent on request. 


NATIONAL ART STUDIO 


306-308 South Market Street Chicago 6, III. 
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lats: men’s shoes: men’s furnishings; back 
to-school; Father's Day; Mother's Day: 


home furnishings; institutional displays; 
interior Christmas display, and Christmas 
window display Photographs of your in 


teriors and window displays taken as tat 
back as December 1, 1946, may be entered 


California Market Month 
Draws Visitors’ Praise 


Display Market Month, sponsored by 24 
of the leading display firms of the Los 
Angeles area and held during the entire 
month of January as the first presentation 
of the event, has been accorded warm praise 
by those who attended the well-prepared 
showing 

While those in attendance were primarily 
from the territory close to California, a 
number of visitors from the mid-West and 
East were present and made substantial pur 
chases; several remained in the market for 
as much as two weeks. 

The display houses sponsoring the Dis 

play Market Month have indicated thei 
intention of making it an annual affair. 
although with a number of changes and im 
provements developing from the event just 
concluded. 
“Calitornia, and particularly Los Angeles, 
has been growing steadily in importance as 
a display market,” one of the sponsors com 
mented, “But this is the first full-scale, 
formal recognition of the West coast as one 
of the three major markets in this field.” 

Tribute was freely paid by visiting dis- 
playmen to Harry Silvers, Grant & Silvers, 
who was chairman of the executive commit- 
tee, and to the other members of the com- 
mittee for their ability in making the 
Market Month a success. Other members 
of the executive group are Leo Weyman., 
who served as secretary. Fred Blondell 
Santord Schwarz, Fred J. Tabery and W. M 
Zeppen-Field. Nothing was left undone to 
make the visitors’ stay enjoyable and profit 
able, and even transportation was provided 
from one showroom to the next. 

Much cooperation was shown during Dis 
play Market Month by the Southern Cali 
fornia Display Directors & Manufacturers 
Club, under the direction of President Glenn 
Baugh. Special displays were carried by 
many Los Angeles stores during the month 
showing typical California display handling 
of California merchandise. 

A dinner-dance was held one evening, and 
was well attended. 

Among the visitors to the Market Month 
was Nathan Silverblatt, manager, DISPLAY 
WORLD, who, with Mrs. Silverblatt, spent 
a week on the West coast during January 

The following firms participated in the 
Los Angeles affair: California Display 
Studio; Carrata Company; Coast Flowe1 
Company; Emil Corsillo, Ine.; Crystallin 
Plastics Company; Decter Manikin Com 
pany; Display Products, Inc.; P. L. Ds 
Luca Company; Display Effects; Fitzgeral: 
Display; General Display Studios. 

Grant & Silvers, Inc.;) Al Halverson 
House of Aladdin; B. A. Jacobs Company: 
Maharam Fabric Corporation; O’Day For 
Display; Pacific Promotions; Silvestri Stu 
dio; Starkman Display; Ruth Susser Studios ; 
Tabery Corporation; Transparent Shade 
Company, and W. M. Zeppen-Field Studios. 
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This CAPE COD COTTAGE DISPLAY SCREEN 
IS AN EYE STOPPER ! 


An Original Mason Display Creation Presented for the First Time 


This unusual Cape Cod Cottage Display, of sturdy ply-wood construction, is beautifully 
finished in full colors with red brick chimney, a blue door, hollyhocks in natural color, all 
against a sparkling white painted cottage. Designed for Spring display purposes either 
for window or interior use. 

Its generous proportions ... 7 feet tall, left panel 2 feet wide, center and right panels 
each 4 feet wide with window opening in proportion. Door opens out and is 2 feet wide 
ord 5 feet tall. Double action hinges on panels permits variety of panel arrangements 
allowing mannequins to assume natural positions for the merchan- 


dise featured. PRICE 
White picket fence is part of surface design and creates three di- $ 

mensional effect. Packed for easy assembly. ] ] ? 50 
Send order now for MARCH shipment. EACH 
ORDER FROM EXCLUSIVE DISTRIBUTOR F. O. B. Minneapolis 


TRI-STATE DISTRIBUTING CO. 


12 WASHINGTON AVE. N. MINNEAPOLIS 1, MINNESOTA 

















y oa 
Enhanee Accessories! 
The “Petite Moderne” displayer set is made of spark- 
ling plexiglas. It brings out the best in jewelry, 
cosmetics, handkerchiefs, hosiery, bags, flowers, ete. 


Delicate design . .. durable . . . practical . . . beautiful! 
Only 9.75 per 3-piece set. 


Order by name—*Petite Moderne” 





me Large 6" high, 4” deep, 614” wide 
Sizes Medium 434" high, 4’’ deep, 5’ wide 
Small 3%" high, 4” deep, 334” wide 


De Weese Display Equipment Co. 


132 SEVENTH STREET e PITTSBURGH 22, PA. 
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SPARKLING WHITE PLASTIC SNOW. 
PACKED IN ONE AND TWO BUSHEL 
CONTAINERS. VERMIN-PROOF, RE- 
USABLE. SPECIAL £lactic sno 
DISPLAY PRODUCTS INCLUDE 
SNOW BALLS, BELLS, STARS, 


WRITE FOR NAME 
OF YOUR NEAREST 
WHOLESALER 





2943 E. Warren Ave. 
Detroit 7. Michiaan 














NEW WINDOW TRIMMERS AID! 
’ Com Screw "Driver er, oe Puller A0ec 
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est | cet Ea 
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Send Trial Order Today 
RUDOLF ORTHWINE wi %vor °c 
USE THI 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: | 
POSITION WANTED POSITION VACANT | 
DISPLAY EBUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch CASH WITH ORDER 
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DISPLAY AT HUDSON'S 
[Continued from page 51] 


ever, the display is worked out in the week 
preceding its scheduled appearance. 

The street windows are 15 feet long, 7 
fect deep and 8 feet 6 inches high. 

Merchandise is displayed in groups of 
two, three or four windows, but on occa- 
sion all 15 windows on Woodward avenue 
have been grouped by removing partitions 
for special displays. 

Three windows on Woodward, the city’s 
main street, are devoted to furniture, from 
six to all 15 to women’s fashions, and up 
to eight, rounding the corner on Grand 
River avenue, to men’s fashions. 

The basement division is a complete store 
within a store, with its own manager, own 
display staff, own publicity department and 
own merchandising methods. 

Walter H. Grover, who has been with 
Hudson's for 20 years, has been basement 
store display manager for the last 18. With 
his staff of six aides, Grover takes care 
of his own props and has his own storage. 

This small staff also handles displays in 
190) floor cases, 198 wall openings (all 
shadow-boxes), 53 floor displays, 25 stock 
case ledges and, in addition, does a general 
decorative job on some 200 columns. 

Phe two selling basements are reached 
by two elevators, five direct entrances from 


the street and eight entrances from the first 
floor. Displays are attractively arranged at 
each entrance 

:scalators run between the two base 
ments, where three separate merchandising 
divisions are represented in 40 different 
lepartments 

‘We are not a bargain basement,” Grove) 
xplains “We have large stocks of popu 
larly priced) merchandise The basement 
tore takes care of Hudson's lower priced 
competition, the chain stores and = popular 

lownt store.” 


L dye iverage shopper neve! realizes the 


etween the upstairs and down 
tairs stores Phe displays downstains are 
as the elaborate displays 1 
11 
1 r not compl el 
( | ( thre 1 poli 
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Alert Retailers Boost 
Their Sales With 


poto sho 


mae sei TURNTABLES 





TURNS 
THREE 
TIMES A 
MINUTE 





The ACTION Display-Way! 


ACTUAL CLOCKING TESTS prove that 
ROTO-SHO revolving window displays 
attract double the number of customers into 
the store than any “‘still’’ display ... and 
frequently pay for themselves in the first 
few hours of operation by doing a man- 
sized selling job. 


ROTO-SHO is sturdy. All steel, it will 
carry a load up to 200 lbs.; operates on 110 
Volts A. C. Comes complete with 18” table 
as illustrated —and an attractive build-up 
display fixture is also available for it. 


This year-round sales builder is available 
through better display jobbers everywhere. 
Write us TODAY for literature ... Delivery 
is immediate from stock! 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 




















We are doing our utmost 
to improve the supply. 


Keep asking your Dealer 
for 


“NATEMAT™ Cardboards. 


NATIONAL CARD, 
MAT & BOARD CO. 


MERS. 
4318 Carroll Ave., Chicago, Ill. 


Allied Mills 
Los Angeles, Calif. Peterboro, Ont., Can. 
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‘That looks fine on her figure, but it 
wouldn't look nice on me.” 

Directional signs at every entrance to 
the basement, also prepared by Grover's 
staff, tell the shopper where she will find 
specific articles. 

Attractive displays on ledges and niches 
above eve level allow the customers to 
identify quickly, from a distance, the hosiery 
counter or the silk-goods counter or the 
blouse department 

Few displays, except jewelry and buttons, 
for example, are under glass. 

“Our job is to help sell merchandise,” 
Grover explained simply. His creed for the 
job is four-fold: a clean place to shop; an 
attractive place to shop; a convenient place 






Need a large sketch—but fast? Just place this projec- 
tor over a photograph, magazine page, coin, jewelry 

MODEL OAl or any flat opaque object—and you can project a 
Projects sharp 10 foot im- screen image, faithful in every detail and color, 4 feet 


ages from 6'/, "x 64" square and larger. Projects an area 5” x 5” at one 

opening. Has motor cooled 

500-watt illumination. 
$155.00 F.0.B. N. Y. 


Larger Projectors too! 


to shop, and a satisfying place to shop. 

The aisles and counters are clean and as 
clear as possible; attractive and = enticing : 2 : 
displays are not only conveniently placed at time or larger area a section at a time. 
floor level but are used above eye level to 
make a pleasing view for the customers. 

No hard and tast rule is used to deter- 
mine the time when displays are changed 
in the basement store. Sometimes quick 


MODEL O, OPAQUE PROJECTOR 
MODEL OA3 Complete with special 150-watt reflector lamp and 
1000 watts of air-cooled 8’ cord and plug. $29.50 F.0.8. N. Y. 
illumination delivers bril- 
liant screen images. Has 
7," x 10” opening. y. gq 
sion $250.00 F.0.B. N. Y. RTHUR ROWN & BRO., INC. 
only seasonally, . 67 West 44th St., New York 18, N. Y. 
With space at a premium in the _ base 
ment store, displays of a necessity are 







changes are made, without advance plan- 
ning, and sometimes displays are changed 









placed strategically wherever possible. Par- 


titions are used as ledges, columns are used 





Meet the 


DISPLAYMATES 


Cutest Trio of Sales-Builders Ever Designed 


ior displays, the wall openings are devised 
for special effects. 

Unable to have the large areas for decor- 
ative displays enjoyed by the upstairs store, 
Grover designed the shadow-boxes, which 
fit into any vacant wall area available. 

Fluorescent lights are used only at the 
top of the boxes, which may be only a foot 
or two in height and up to 8 feet in length 
Grover believes these mellow lights give a 
better effect than spotlights or the harsher 


Eye-appealing attention getters, these cute 
and clever kids. Designed to attract and 
make your customers want to buy. In sets 
of three. Each complete 

with 8" circular glass tray. 22-50 
outdoor effect Mail coupon for yours today. SET OF 3 


Fluorescent lights are used in false ceil- APPROX. a -  —[RRRRRRRRRRRED Sooo ° 


incandescents Decorative pieces or painted 
scenes are used at times to achieve an 
























ings in some sections of tl » basement store, 12" HIGH ‘ 
ie ie pa ; ART R. COHEN COMPANY : 
conduits ordinaril associated with hbase 810 PENN AVE., PITTSBURGH, PENNA. ‘ 
ments ‘ 
_ Deen ee zB 8"GLASS si ~ 0 leas ie ee 
Kaplan Now With ‘a TRAY iyi a ee 
Abacot niga FIRM NAME 
Leo Kaplan, o1 of the tounders ot Dis ‘ 
Pla-Well. Inc.. Ne w York Citv, announces ADDRESS 
ae ay Ges Ch CITY 
dent \ba Misplays, Inc. of the sarc  UiRRRRRRR eee eee eee nn ne : 
cit ! ltact ded l 
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it \ resent Amer , firms 
’ is Buy a pe 
Don’t forget — send in your news wna si , ; 
items about all happenings in the dis- B ir organization 3 W reach Made From Your OWN Negatives or friats f 
play field: births, deaths, marriages, a Reais ec is cee 
changes of position, anything pertain- Please write by air mail 1 PHO OCRAFT Coiteany 
ing to display or displaymen any- BOSCH G&G WESTERLOO ' OR 
where. Kloveniersburgwal 42, F 3543 BROADWAY 
; _ AMSTERDAM, HOLLAND PAIS . KANSAS CITY. MO. 
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Further details and photographs on these 


and our complete line sent upon request. 


FASHION JEWELRY DISPLAYS 


416 FOURTH AVENUE NEW YORK 16, N. Y. 


JOBBERS 


Exclusive and original velvet 


covered jewelry displayers. 


Flexible butterflies in three 
sizes up to 2\I-inch wing 
spread decorated in rose, 
green, blue or yellow and 
lightly covered with multi- 
colored sparkle dust. 


Pictured are wire decorated 


velvet covered displayers in 


various sizes and shapes. 




















FOR MOTHER'S 


DAY 


e WHITE e = PINK 


CARNATIONS 
>18-°° Gross 


e ASPARAGUS FERN 
$1.20 Bundle of 10 


. MALINE NETTING 











Serves a thousand uses in the display field 
4-01. bottles . . . $10.00 per dozen 
32-02. bottles . . . $ 2.50 each 


Technical Specialties Company 
Manufacturing Chemists 
184 Commercial Street, Malden 48, Mass. 
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THE PLASTIC CEMENT OTEK. 






ADHESE 


THE PLASTIC 
CEMENT 
TECHNICAL 


SPECIALTIES CO. 
Malden Mass 
= 
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LOS ANGELES REPORTING 
[Continued from page 43] 


windows was emphasized by amusing papie1 
mache cowboy figures—complete with brow: 
and white ponyskin chaps. A brown and 
white ponyskin covered the small table used 
to display recommended accessories. The 
display card, fastened to the photograph 
frame, was dark brown with yellow letters 
Dark brown redwood shavings were scat 
tered on the floor. 

Display Director Stuart Raymond used 
wedding scene for his main Valentine Day 
window, lower left, page 42. <A large 
gold and white plaster heart was used 
as a frame for two small pink and white 
cupids which were suspended from the 
ceiling by white ribbons, and for the red 
and white scroll which carried the title of 
the window—"Valentine Wedding.” = The 
four mannequins representing the bridal 
party were placed on white-framed sections 
of red construction board. These sections 
of construction board were covered with 
pink netting to soften the color effect. The 
color theme of the window, of course, was 
the traditional Valentine Day combination 
of red-and-white Red construction board 
hearts, edged in white paper lace, were 
suspended from the ceiling by white ribbon 
and held wedding invitations, wedding cards, 
corsages, and other typical wedding acces 
sories. The mannequins were all dressed 
in white, and the window was lighted in 
red and white, creating a very pleasing 
effect. 

\t the J. W. Robinson Company, Display 
Director Paul Smith used the races for 
background of his sportswear window which 
featured “Jackman Originals.” A large 
seamless paper backdrop showed the finis! 
of a close race in the display illustrated 
It was done in watercolor and poster paint 
by Robinson's staff artist. Real magnolia 
branches were used as a frame. White 
fences helped break the scene and gave the 
desired racetrack effect. Dark green shay 
ings were used on the floor. The lighting 
was bright blue-white simulating daylight 

William Blackburn used Oriental settings 
for his Oriental styled Madame Tew: 
negligee displays for Bullock’s-Wilshir« 
For the Persian-styled negligee display, 
Blackburn used a single mannequin on one 
side of the window. On the other was 
huge Persian vase, rented for the occasion 
from a motion picture scenery and prop 
supply house. The vase was placed on 
large block covered in marble paper. Suit 
able accessories were grouped around. the 
base, and the background was _ heavily 
draped. The KEgyptian-styled negligee was 
displaved by a mannequin in a sitting pos} 
tion on a marble paper-covered block. Two 
huge Egyptian fans extended from the sid 
of the window ut an angle over the manne 
quin's head. Suitable accessories were also 
displayed. These windows were exception 
ally well lighted, and their very simplicity 
emphasized the quality appeal of the mer 
chandise. 

Simplicity was also the keynote of Stuart 
Raymond's February graduation window at 
The Broadway. A large white paper scroll. 
resembling a diploma, was used in_ the 
center-background, and carried the window- 
title, “Graduation Successes.” A length of 
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vhite satin ribbon was tied in a bow at the 
ottom of the scroll, while a second length 
1{ white ribbon fell from the top of the 


scroll in a graceful curve to the floor where 


t was tied in a large bow. On one side of 
the display, a mannequin representing a 

oung graduate was shown kneeling on a 
mall bench and holding a diploma in her 
and. Beside the mannequin, a square 
vhite pillar held a fern. On the other side 
if the window were two other mannequins, 
me holding a rolled diploma, seemingly dis- 
ussing the events of the day. Light tan 
shavings were scattered on the floor. 

\t the J. W. Robinson Company, Paul 
Smith did an interesting series of six win- 
lows honoring California designers. In the 
background, a circle of construction board 
showed a watercolor painting of a typical 
California scene, as illustrated. A = spun 
glass sheet, cut in a jagged pattern and 
brightly lighted from behind, represented 


the sun. A cloth-leafed palm was_ placed 
m one side of the construction board back- 
ground piece. Real rocks and sand were 


used in the foreground. On the other side 
of the background piece were two manne 
quins dressed in garments fashioned by the 
individual designer featured in that window 
\ display card at one side gave a_ short 
history of the work of the designer featured 
The window title, “California Designers,” 
was spelled out in 2-inch thick yucca cut 
outs which were placed flat on the floor 


Expansion Move 

For Steiner 

The Steiner Manufacturing Company is 
moving to its new location at 47-30 33rd 
street, Long Island City, N. Y., a_ site 
formerly occupied by the Ford Instrument 
Company The move is made necessary 
because of the expansion program under 
taken by the firm, and provides treble the 
former amount ot space available. Produc 
tion machinery of the latest type is also 
being installed 

The Steiner Manufacturing Company has 
been one of the leaders in the display and 
industrial manufacturing business for two 
decades, specializing in the fabrication of 
plastics. 


George Ritter Celebrates 
Silver Anniversary 

The twenty-fifth anniversary of his affilia 
tion with Ed. Schuster & Co., Milwaukee. 
was observed recently by George Ritter. 
display director, who became a member of 
the store's Quarter Century Club. Ritter 
joined Schuster’s as a showcard writer, was 
then transferred to the interior decoration 
department, and has been display director 


since 1944 


Store Design Added 
By Sue Williams 
Formerly the operator 
display studio—which she sold some time 
ago— Sue Williams has now entered the 
store design field with offices at 23 East 
67th street, New York City. She will con 
tinue to serve as display consultant for 


f a well known 


numerous firms. 
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At Last! . . . THE FIRST 
All-Plexiglas, All-Purpose, 
ADJUSTABLE Shoe Stand 


Adds to the 
Sales Appeal of Your 
Merchandise 


No. 960-A—Adjustable from 
6" to 12" (Illustration A). 
$6.25 ea. 

No. 961-B—Adijustable from 
12" to 18" (Illustration B). 
$7.25 ea. 

No. 967—Handbag Easel At- 
tachment [Illustration C). 
$1.50 ea. Can be substi- 
tuted for Shoe Attachment. 

No. 968—Accessory Disc. 
$1.50 ea. (Illustration D.) 


| 
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Simple wing screw adjustment 
converts stand for shoes, bags 
or accessories. Stem screws 
into base. 


bom 
ie 
{ 
: 
PRET EEE 
| Ganetl eteee 





Delivery approximately 10 days—F.O.B. New York 
Buy Direct from Manufacturer 


ARNELL MFG. CO. iewrorn 3°N°y. 











SPRING and SUMMER 


DISPLAY PAPERS and FLOORINGS 


Your Jobber is now ready to show you our new 
Spring and Summer line of Floorings and Back- 
ground Papers. 


Be sure to see: Sand Grass e Aristocrat e Desert 
Sky ® Moon-Glo @ Sand Floor @ Raffia Flagstone 
Striped Velours @ Bengaline Papers. 


Mier All of these are in Beautiful Spring and Summer 


BATIONAL ASSOCIOTK.* 


oF — imowstai colors and combinations. 


PROGRESSIVE MEBCHONDI SE 
P2EScatarion 


DINGLEMAN-WOLFF CO., Inc. 


112 W. 42D STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 
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YUCCA POLES 


Give high dramatic lines to your windows! 
1” to 6” diameters. 6’ to 12’ high. Immediate 
delivery. 


BAMBOO POLES 


From ’ to 2” diameters. 


6 Priced from $18.00 
per hundred. 


TAPA PAPER 


Reflecting the charm 
and romance of _ the 
South Seas. Six de- 
sivas: 22 Se. 20 
sheets $7.00. 


BAMBOO MATS 


For backgrounds- 











flooring dividers. 
i” x 54” @ $3.95. 
af | 
[ 
i; 
/ 
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WRITE FOR 


NEW CATALOGUE 


TROPILRAET 


535 Sutter St. San Francisco 2, Calif. 
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ACCESSORIES 


Display Case 


First all-transparent accessories display 
case combining plastic and glass. 
IMMEDIATE DELIVERY 


The LANDS Company 


9th & CHERRY STS. + PHILA. 7, PA. 





SPLAY WORLD 


J.A.D. News 


By JOSEPH APOLINSKY 
President 


S president of the International 
ciation of Display, | have been 


ing quite a lot during recent months, 


\sso 


read 


particularly in DISPLAY WORLD, that I 
feel at this time calls for a reply. The first 
thing I wish to answer is the statement that 


appeared in the editorial page of DISPLAY 
WORLD in brief that “at the 
vear’s end the [AD seemed en the verge of 
after hali 


which states 


becoming a memory nearly a 
century's existence.” 
\t this point | 
version of the 
hard to 
years oO! 


Its 


like to give 


IAD is struggling 
after 55 


prot ssi1on as 


would m\ 
reason the 
its 


display 


continue existence 
the 
organization. 


1943 


Transportation torbade 


serving 
only national 
the Office of 
the holding 
attended by 
done to 


If vou will recall, in 
Defense 
of conventions which were over 
This relieve the 


crowded conditions that existed then on our 


50) persons Was 


railroads. Our president, Ray Parks, Leavy 
itt’s, Manchester, N. H., at that time wishing 
to do |is part called off our annual con- 
vention which had been the main source ot 
revenue tor the LAD throughout its exist 
CICS 
Phe display manutacturers, teeline that it 
{ CSS how somewhere jointly, 
tlre a ) Display Market Week 
| ) 1! »] displayvmen to travel to 
i flea this kind without anv deterrence 
QT 4 1 1 narket weeks 
\ iti 1 substitut r 
il ( (TUT ac 
t1 ive ( Cont elit itl ire 
top dictating to thre lispia associations 
Sistine today 
lor example, t S ( Displa \ss 
lati ! \« 
(Dy | thi it] i 
DISPLAY WORLD: that 1 Na 
1! { 
. 
I i 
SO with the turn of thing s t creatil 
! 1) 
1 nat 
‘ 
] ( \ i 
)) l n t IAD is meet 
t \ playn ug 
me < tr 
Phe next item T would like to reply to is 
t] repo! Carl \ Haecker'’s talk at the 
: Lake Displa \ssociation’s meeting 
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EASY, WINNING SOLUTION 


TO Every 


DISPLAY PROBLEM 


GLO-BRITE ~~ 


GLO-GLASS 


100% Fireproof « Spun Glass 


Versatile, sparkling spun glass in soft, fluffy 
strands that achieve a completely new feel- 
ing of depth, softness and color. The perfect 
material whatever the season, occasion, or 
problem. For clouds, snow, waves, smoke, and 
similar uses. IN 9 LOVELY COLORS. In 1 pound 


cartons, fully fluffed. Ready for use 


GLO-BRITE 


ABRI-GLAS 


BONDED GLASS MATTING 


Shimmering colors that give off a brilliance 
and radiance sure to make your display an 
eye-stopper. As flexible and easy to handle 
as any fabric. Gives your backdrops, columns, 
screens and cutouts an amazing dimensional 


effect. Rolls: 48” wide x 19 yds. 
48” wide x 91% yds. long. 


long, or 


Dealer Inquiries Invited 


GLO-BRITE PRODUCTS, INC. 


6415 N. California Ave. Chicago 45, Ill. 








ADD que 


Mio YOUR 
[abi DISPLAYS WITH 
Put new selling punch into your work with cut- 


out plastic letters, transparent plastic shelves — 


even complete displays and fixtures made of 
crystal-clear plastic! We can supply all materials 
you need...sheets, rods, tubes, strips, dyes, 
cements, etc., complete with instructions. Send 
today for catalog ro 





CARWISIN-BRONSON CO. 
165 East 3rd St., Mt. Vernon,N.Y. ~ 


Cedar & Birch Displays 


CEDAR BARK IN SHEETS 
CEDAR AND BIRCH POLES 
RUSTIC FURNITURE 
SPECIAL DISPLAYS 

BIRCH BRANCHES 
CEDAR SLABS 

BIRD HOUSES 


RUSTIC FURNITURE CO., Inc. 


“Parkcraft”’ 
Phone 68 Day— —Night 147 
Black Horse Pike at R. R. 
Williamstown, N. J. 


De;i. « 




















ePlease Mention DISPLAY WORLD 
When Writing Advertisers 
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New York. He suggested that the IAD 
lopt and adapt their plan which is to give 
e display profession its boost and keep it 
like 


) reply to this by saying that I personally 


oving onward and upward. I would 


ive contacted two of their officers stating 
at we were agreeable to discussing an 
in whereby a possible affiliation could be 
ached. I have always felt there was no 
eed for other display groups independent 

the IAD and jointly we could find a 
vad to travel that will help us to build a 
etter foundation tor our profession 

\t this time I would like to quote briefly 
om a very fine letter received only re 
ently from our good friend and loyal [AD 
supporter, John T. Chord, Montgomery 
Ward & Co., Chicago. ‘Personally I have 
mg felt that we have, within display, many 
erious minded individuals who really would 
ike to see a strong national organization 
nfortunately, the men who could do most 
for such an organization are not available 
tor certain reasons—such as their firms not 
vermitting their participation or not being 
ible to spare the time.” However, Chord 
goes on to say that “in too many instances 
those who have the time have not. should | 
sav, the ability or the organization § that 
oes to make display representative.” He 
ilso states, “im all too many instances dis 
ay functions as a clique which imme 
liatelv freezes out the efforts of new mem 
ers who have something to offer and makes 
ooperation among the members who could 
ffect a good organizational job tor display 
impossible.” 
In commenting on these last remarks, we 
ave alwavs tried to throw ourselves open 
suggestions and as to treezing out n 
members, [ can not recall our associatior 
oing anything like this I do want to say 
that I heartily ippreciate his sincer 
ther remarks + it lhe ley] ¢ \f ] na 

remotest idea Vilal Wi 

levelop a strong organization in view 

e many tactions pulling against it. but telt 
one could be developed with a large tre 
sury and the undivided attention of some 
me well respected by the entire industi 
vith a flair for organization, education an 
the eliminating oft prejudice.” 

This plan has been one of our chief aims; 
owever, the person for this job has not 
keen discovered as vet. This would almost 
equire someone giving full time to it and 
it also would involve an attractive salary 
ur idea is that it be taken over on a 
percentage basis of all new members en 
rolled thus leaving it entirely up to the 
individual himself as to his earnings and 
results of his endeavors. 


Canadian Company 
Elects Directors 

Displays, Ltd., Toronto, has elected the 
following board of directors: president, 
Howard K. Harris; general manager, Ken- 
neth W. Petrie, Fairweather, Ltd.; Edward 
Newell and Herbert Andrea. 


Stensgaard Addresses 
Minneapolis Meeting 

W. L. Stensgaard, head of the Chicago 
firm of that name, was a speaker before 
the Northwest MACS meeting in Minne- 
polis on February 4 
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3 excellent 3-dimensional display items . 
Ideal for your summer windows and interiors. 


ECONOMICAL + BEAUTIFUL « LIGHT WEIGHT 


still rigid, does not warp or crack In 3 assorted brilliant colors. Made of our famous special 
processed "Cello Tex 

SUN—20 inch diameter, 5 inches deep................ $3.50 each 

FISH—21 inches long, 19 inches high, 3 inches deep..... 3.00 each 


SHELL—22 inches high, 22 inches wide, 8 inches deep.... 3.00 each 
F.O.B. New York, Z% 10 days—10 aay delivery 


ARCADIA 


DISPLAY & WINDOW TRIMMING CORP. 
Designers and Manufacturers 


122 HILLSIDE AVE., NEW YORK 34, N. Y. 


Frosiee $NO BLOCKS 


FIREPROOF 
LIGHTWEIGHT 
ae AR den CUTS EASILY 
saat a iste sown tensors CLEANS EASILY 
These beautiful, sporkling snow white display blocks olfvect intent tention; drawe- 


tize interestingly and effectively.  FROSTEE SNO BLOCKS provide basic sales 


appeal and suggest merchandise uses as they silently create the desire to possess. 











Jobbers of Display Materials — Write us now for 1947 Prices, 
Beautiful Catalog, full of display ideas, and Sales Arrangement. 


FROSTEE SNO COMPANY ANTIOCH, ILL. 








Self Threading Tag Needles USE THE 
Shoe Card Holders PR OPPORTUNITY EXCHANGE 


Window Hooks 





Ticket Hooks For any WANT AD purpose: 
All Types of POSITION WANTED POSITION VACANT 
Price Card Holders USED DISPLAY EQUIPMENT FOR SALE 
Send for Illustrated Price List REPRESENTATIVES WANTED 
at gd dad — gh age $3.00 Per Column Inch — CASH WITH ORDER 


520 W. Mth St., New York 1, N. Y 
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CHICAGO DISPLAY SCENE 


[Continued from page 49] 
RO P F and BEA p Mv 0 UJ LD : N G S towels, making tents of them, playing wit! 


the clothespins, helping hang still othe: 
In Wood towels- a gay washday scene, and a clever 

| display promotion, for it gave the feel ot 

IMMEDIATE DELIVERY — INDISPENSABLE | informality which attracts customers anc 


emphasized the fact that Field’s had a huge 


ROPE stock of towels to offer the public for the 
14" Half-round | 8c ft. | first time in several years. The legend said 
14" Full-round 12c ft. “In a tree-for-all (the little ones are as 
¥%4"' Half-round . 10c ft. | tough as the big ones).” 
34" Full-round . !5c ft. Way out on the West Side where Johi 
I" Half-round . 15c ft. | W. Nugent has recently taken Jack Pollari’s 
1" Full-round . 20c ft. | place as display manager for Madigan’s 


LF ie e ° ; “ere 
1¥2" Fullround . 35¢ ft. there was an interesting display of infants 


merchandise. Nugent reports that he finds 


BEAD | that 85 per cent of the infants’ wear sold is 
34" Half-round .10c ft. | purchased for gift purposes by the friends 
34," Full-round | 15¢e ft. | and relatives — principally doting grand- 


parents—of the baby, thus he was aiming at 
a “gifty’ window, which is not shown 
Using a grass matting for the floor covering, 
white boxes for props, and a sky blue back- 


ground for color contrasts, he divided his 
L A D oO N Cc oO M a A i] y | window into two separate units and set up 


730 S WABASH AVE CHICAGO 5 ILLINOIS | one side in blue for boys, the other in pink 





Write for our Catalog of Metal Covered Wood Mouldings 


for girls. Storks made of fibre, metal, and 

wood stood in each half, and one stork was 

pink, the other blue, to match the respective 
displays. 

Nugent comes to Madigan's from Mandel 

Brothers, where he worked with John Cooper 

There was an interesting display of belts 

in the men’s store at Carson Pirie Scott & 


os es @ Finest of Display Cases | Co. Robert Victorene, display manager for 


Carson’s men’s store, used a complete wood 











SS | background for fine hand-carved Western 
ee eee SRE TR or 5 | Niedee san e ene ee eenat: 
: om e Distinguished Appearance | belts. Ii play panel were cut in irregular 

| shapes from 34-inch pine and these slabs 

e Skilled Craftsmanship were supported by rough cedar posts. Both 

the posts and the slabs had been treated to 

e Choicest of Materials | bring out the wood grain. A single belt was 


placed on a separate slab in the foreground 
' 3 for feature emphasis, and bright vellow chips 
Available in Three on the floor heightened the effect. But that 


ALL-PURPOSE Models is not the whole tale, for the windows. in 


Carson’s men’s store are an intensely inter- 





- x . esting story. They are made with handsome 
Write for Descriptions wood paneling, assembled in Boston when 
and Prices the store was built, especially for these 
windows. The panels were made of ship’s 


wood, seasoned thoroughly by wind = and 

THE FIXTURE MART, Inc. weather, cag with - egg and dart 

pattern molding. Iter they were assem- 

314 W. JACKSON BLVD. CHICAGO 6, ILLINOIS bled, the panels were shipped on to Carson's 


MANNEQUINS e@ DISPLAY FIXTURES @ ROYALCHROME FURNITURE wataes,  Fhnowen The years Carson's have 
Weite for our Free 72-Page Catalog kept the panels in their original coloring, 


and when they were refinished just recently 
= S\ 
WINDOW DISPLAY 
AT HOME 


they were once more done in the same 
color. As a final touch, the floors of the 

Easy Home Study course showing 
how to do every phase of window 


PR e v/ Lf), windows are of parquetry. It is the aim 
UC é Yyocedas always in setting up displays in these win- 
display work. Carry out our instruc- 


dows to coordinate the displays to the wood 
tions in your own windows and 


GIVE DISPLAYS backgrounds rather than hide them behind 
learn while you earn. 

















ry temporary props. 

N E WV D R AMA e Ray Bianchi, down at Goldblatt’s, used an 
Emphasize quality or style in merchandise by arsine spon leant vapid displaying nie 
using fine natural plywoods in your displays — tions called “Pick ups for Penny Pinchers. 
Mahogany, Walnut, Curly Birch, Bird's Eye Two large cutouts shaped like palettes were 
Maple! Wide assortment of panel sizes and 
thicknesses. Send today for catalog of special ; . . : . 
plywoods and materials for display builders. braid and notion items fastened into the 





divided into small squares with = rick-rack 
Largest and oldest scheol of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St.. Chicaao. TI. 













small squares. Lengths of yard material 
CARMEN-BRONSON co framed the figure at the center of the 
. 
Ro = e ° 
f) 56S EAST 9 ST. EERERE M1. VERNON, N. Y. by: “We have just the notion you need— 
everything from thread to tape measures, so 


window. The legend card invited the passer- 
@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ why not come in and replenish your supply?” 
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NEW YORK DISPLAYS 
[Continued from page 39] 


nk and vellow striped dress and held a 
ft pink coat referred to as “Cabana 
ishions” as she emerged from what could 
a rather Oriental translation of a cabana. 
is exotic tent of silk had a bizarre painted 
sign in green, brown, aqua and magenta 
white crowned at the top with fruits and 
ulti-colored glass balls. The drapery was 
ld to the sides by two silver-topped rods 
d large clusters of colored ribbon loops. 
completing the scene, Display Director 
izelett Glazebrook used a pink sand floor 
htly strewn with artificial snow and 
igile green plastic bubbles with a tew 
ypical flowers and palm leaf growing in 
is coral strand. 
“On the highways and byways of France 
Carolyn Schnurer found inspiration for 
iother dramatic collection of beach and 
ay clothes.” This copy was carried by 
‘splay Director James Gosling in four 
indows at Franklin Simon’s with a very 
iteresting group of clothes and an equally 
teresting suggestion of local color making 
e background. A large shadow-box with 
ield-shaped opening illustrated a quaint 
rench market scene with colorful peasants 
hopping at the assorted stalls in the shadow 
a cathedral. These were all cut outs of 
vallboard for a_ three-dimensional effect. 
saskets of real vegetables—onions, peppers 
ind eggplant in the foreground—and pots 
1 blooming cyclamen all added color. One 
cirl in a rust colored smock held a butter 
hurn and her friends wore green and a 
print of black, gold and green. The story 
goes that the inspiration for these fashions 
ame from the way in which the natives 
nge niously adapted the discarded clothes of 
he departing GI's 


Training Is Arranged 
For British Displaymen 

\larmed at the shortage of competent 
lisplay personnel following the war, the 
British Display Association has arranged 
vith the Ministry of Labor to offer a dis- 
play training course for personnel to be 
selected by regional officers of the Ministry 
with the assistance of the display associa- 
tion members. Not only will the course in 
lude training in display technique, but also 
tudies in sales psychology and apprecia 
tion. of art and architecture. 


Record Shipment 
For Darling 


\n indication of the growth of the display 
field is seen in a recent record shipment by 
he L. A. Darling Company, Bronson, Mich., 
vhen three freight cars loaded to the brim 

ith mannequins were shipped to one custo 


iner. The shipment consisted chiefly of | 


omen’s figures, although many for men and 
ildren were included. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Put Life in Your Displays 


WITH A 


GREGORY MOTOR 





The GREGORY MOTOR is composed of three parts: 


1—Solenoid type “field coil 2—Curved swinging “armature” 3—Mercury valve “switch” 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6” 
wide and will operate in an 8" space. The armature is actuated by the magnetism of 
the "field coil as in any motor except in this case the end of the armature passes through 


an open coil. 


The moter is of pendulum type which eliminates the necessity of cams, levers and reduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 
almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems. 
Write us concerning the nature of your display or demonstrator and we will gladly coop- 


erate with you. 


DELIVERIES CAN BE MADE 
IMMEDIATELY FROM STOCK 


GREGORY MOTORS, INC. 


320 BRIDGE STREET BROOKLYN |, N. Y. 

























SWALI-WOVEN 
SPLIT BAMBOO MATS 
ideal for 

err DISPLAYS, DIVIDERS 
BACKGROUNDS , FLOORING 
Strong — Lightweight ¥ 
Size Approx. 31% ft.x5%% ft 
Packed 5 toa pe 












Bamboo Cane Poles ip 4 
Minimum, 100 Poles a . 3 
1” to 1314” Diameters +m’ YW 
SELECTED STOCK | 
aFt.¢ fa. 
To 12 ft. Lengths j 
F.O.B. Nogales, Ariz. 


SALES COMPANY 


Tel. Tucker 6083 . 
833 S. SPRING ST., LOS ANGELES 1/4, CALIF. 
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HEARTS! HEARTS! 


PA 


HEARTS! 


PIER 









Ideal for 
Valentine 


Day, etc. / 


Half Round— 
17 in. high. 
Red glittering hearts 
. . white krinkle lace 

effect. 


*3.50 ea. 
EV-READY ADVERTISING 


195 CANAL ST. NEW YORK CITY 13 


*38.50 doz. 








No. M.G.-269 ARTIST PALATE UNIT 


10 plywood shelves. Con 


, 
plete nstructed of white pine and plywood, witl 
lowel trellise Lacquer paint finist 
N I il greer ind yellow trin Field 
r ellow nd light green 
wit Artificial Flowers and Leaves 
$25.00 F.O.B. Philadelp! 


Displays 


Inc. 





1026 RACE STREET PHILADELPHIA 7, PA. 
_ Note: Some Jobbers' Territories Open 
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DRAMATIC DISPLAY 
OF MEN'S WEAR 


[Continued from page 47) 


roods departments of the store. This varied 


assortment was tied together by a common 


theme—a practice which display di 


rectors can trequently tollow It may oiten 


possible to mount a whole battery of 


windows around a single colors 
which th pull 
out of several departments in his_ store \ 
itself to very 


newspapet ads 


group ol 


ingenious displayman may 


promotion of this type lends 


effective dramatization in 


is well as windows, permitting a coordi 


nated program by the store. 
In line 


the merchandise, the 


with the high quality aspects of 


settings were very sub 
sidelight 


in nature \n interesting 


fact that five van loads were required 


stantial 
is the 
to move the knocked-down displays into the 
Plaza hotel, the site of the 
\ single piece, the Washington 
measured 11 feet high by 12 teet wide 


exhibit 


Arch 


Savoy 





central display 1s 
outlined as Jeff Auster 
Gordon Warren of Warren Displays: 

“The 


of about 


Their conception of the 


follows by and 


Red, Blue, Pink, Green, 


principal exhibit room had an area Yellow and Chartreuse 


5.000 feet. The 
interesting forms to & 
they also d 
7 Cc Sq. y . 
moved about 


Natural — 50c sq. yd. 
JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 


square displays 


were used not only as 
display the 
formed pictures as 
At no point was the entire exhibit 


merchandise — but 





spectators 
the area. 
visible, but as the spectator moved about, 
he was constantly presented with a new and 
this particu 
display and properties were com- 
Here McCobb gave the 


floating in 


interesting picture. In room 


larly, the 


ple te ly unorthodox 





rorms 


impression of free space 





While the shapes were entirely original, 

they gave the impression of works by Paul of building and bracing and fastening had 
Klee r Mondrian or Calder There the to be eliminated We dont mean to. say 
forms gave us the most difficulty because to that the ordinary carpenter or decorator 
achieve the light effect, orthodox methods could not achieve the same effect, but he 








—A scene at the dinner-dance given by the Southern California Display Managers & Manu- , 

facturers Club during Los Angeles Display Market Month. Left to right, Harry A. Silvers, 

chairman of the market event; Leo Weyman, secretary; Glen Baugh, president of the display 

club; Nathan Silverblatt, manager of DISPLAY WORLD and principal speaker, and Frank R. 
Ackerman, California Trends— 
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vould have to study and acquaint himselt 
vith new forms and new materials.” 
In line with the thought expressed in th 
eceding sentence, we should like to point 
it that with a little care almost any mod- 
ately well equipped display department 
in turn out the type of displays we used 
is hoped, in fact, that the the spring styl 
xhibit of the Men’s Fashion Guild will 
ive some influence on the future of men’s 
splays. Display and advertising person 
| of many retail stores who visited the 
mW expressed deep interest in the possible 
pplications of this exhibit and their reac- 
m was echoed by many buyers and mer- 
andise men. We have received a_ flood 
requests for photographs of the various 
ts and we look torward to the start of 
rebellion among progressive display direc 
tors against the shackles of long-established 
radition in the men’s wear field 


Designers Associated 
Opens At Columbus 


Announcement has been made. ot the 
pening, by a former displayman, of a new 
ipparel design studio under the name ot De 
gners Associated, in) the Seneca hotel 
Columbus, Ohio. The enterprise is headed 
by H. Duke Kerstein, formerly with The 
Union Company, interior display managet 
rok. & R. Lazarus Company, and designer 
and sales promotion director for Roy & Co., 
all of Columbus. 

In addition to offering design and con- 
sultant service to local merchants, Designers 
\ssociated will also provide service fot 


display promotion, visual merchandising 


theatrical design and interior decoration 


Meissner With Thalhimers 
As Interior Head 


Hans Meissner has accepted the position 
of interior display manager at Thalhimers, 
Richmond, where Winston Jones is display 


director. Meissner has been in charge of 


display for Franklin Simon's store in Green- 
wich, Conn., since his discharge from. the 
army a year ago. Prior to military duty he 
was with Kresge’s, Newark; B. Gertz & Co 
Jamaica, Long Island, and Gimbel Brothers, 
\rnold Constable, and I. Miller, all of New 
York City. 

His successor at Franklin Simon's has not 
vet been named. 


Al Bliss Returns 
From Vacation 

Albert Bliss, head of Bliss Display Cor- 
poration, 460 West 34th street, New York 
City, has returned after a two-week vaca- 
tion spent in the South. 
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CENTURY 1211 FRESNELITES 


DRAMATIZE DISPLAYS 


for BONWIT TELLER 


Stream-line baby fresnelens spotlights 
create accents and shadows — de- 
velop dramatic interest — stop the 
passerby —sell merchandise for 
display leaders. 


ORDER NOW—PROMPT DELIVERY 
Catalog No. 1211 


100 Watts Price, $13.20 


Heat-resisting 3'' fresnelens—Alzak reflector 
adjustable focus —hinged cover for easy 
lamp and color change — takes glass color 
filters in fourteen colors— supplied with 
base, 8 ft. cord and plug. 





CENTURY lighting equipment is ENGINEERED lighting equipment 


CENTURY LIGHTING INC. 
419 WEST 55TH STREET NEW YORK CITY 19, NEW YORK 














For Good Impressions! 
Line-O-Scrihe siGN PRINTING MACHINE 





M 1422 
One of Several Models 


May we send you details? 
THE MORGAN CO., 3966 Avondale Avenue, Chicago 41, Ill. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 








VALUES GALORE FOR LIMITED REDIKUT LETTERS 


BUDGETS! - 
a rm Die Cut Cardboard Letters 
Cay PINGS 08:2 /5 50:2 18 SE Cae ite Popular sizes, styles and colors. Write for 


Stillman ART DISPLAYS your samples and prices. Ask your Dealer. 
354 W. 42d St. New York City 18 THE REDIKUT LETTER co. 


DISPLAY SALES AND SERVICE 2902 W. 76th St. Los Angeles 43, Calif. 











THAYER & CHANDLER AIRBRUSH 


reermmamas §| WINDOW DISPLAY 
MATERIAL 


Send for Catalog $2 BECKER SIGN SUPPLY CO 
THAYER « CHANDLER 319-321 N. Paca St. Baltimore 1, Md. 
O10 W.VAN BUREN ST., CHICAGO.ILL 
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& Se 
Direct ideal for 
from Your Easter 


the makers Display 





Beautifully made and Brilliantly 
colored "Cello" 


BUNNIES 


Eye catching, reflects light rays, feather weight 
still rigid, does not warp or crack, easy to 
handle. 
Head removable, full round, hollow body.  Ex- 
cellent for display, or can be used for resale as 
3 container. 
Size: 30" high, 11" wide 
Only $8.50 each 
10 day delivery 
Jacket and necktie made in 6 
assorted colors 


ARCADIA 


Display - Window Trimming Corp. 
Designers & Manufacturers 


122 HILLSIDE AVE., NEW YORK CITY 34 | 


JOBBERS INQUIRIES INVITED 








WILD ROSE TRELLIS 


Finished in beautiful Spring Pastel shades 
with pebble finish. Wild Rose sprays in 
dark and light pink are a direct challenge 
to Mother Nature. 48” long with 2 
dozen blossoms. Dark green wood chips 
included. Unit 36° wide. 22” deep. 


Each, $29.50 


lobber s Inquur les 
Invited 


itor 








& 
@y 2'6 W.SECOND ST. 
CINCINNATI 2,0HIO 


—) 
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FEBRUARY, 1922 


The state convention of the Ohio Display 
Men's Association was held in Dayton. 
ge B. Scott, Metropolitan Company, 
Dayton, was elected president of the organ 
ization, succeeding Lothar Dittmar, Rike 


(;eo! 


Kumler Company, of the same city. Ap 
proximately 150 attended the two-day event 

The dinner dance arranged by the New 
York Metropolitan Display Men’s Club was 
described as “the biggest event in the his- 
tory of the organization,” with nearly 300 
Edward Munn, display 
director tor Franklin Simon & Co., was 
chairman of the entertainment committee. 

W. L. Cardon became display head of 
James McCreery & Co.; he was formerly 
with Filene’s, in Boston, and Joseph Horne 
& Co., Pittsburgh 

\ “Management Dinner” was held by the 
Lansing (Mich.) Display Men's Club, with 
each member inviting an executive of his 


persons present. 


store 

l.. Elkan, of Botanical Decorating Com 
pany, Chicago, left for an extended visit 
to France, Italy, Germany, Austria and 


| negland 





FEBRUARY, 1937 


Henry Gilbert resigned his position as 


Miller, New York 


display manager tor | 


| City, and joined Bullock’s, Los Angeles, as 
assistan: display director under L. J. Por- 


chia The I. Miller vacancy was filled by 
L.. H. Gehring 
John D. Wilson, formerly with the Dis 


| play Products Company, Boston, joined the 


display materials division of Window <Ad- 
New York City 

Chicago display firm, 
moved into new quarters at 10 East Kinzie 


vertising, Inc., 


Greggory, Ine., 


1 $treet 


IX. J. Berg joined the Ray Schools, Chi- 
display and = card 

ky. M. Yeager, treasurer of the Chicago 
Display Club and tormerly with the Hub 
Ofhee Supply Company, became assistant 
display manager tor the Commonwealth 
Ikdison Company, of that city, under the 
lirection ot R. O. Johnson 

The following were added to the. staff 

George H. Wagner, George B. Peck 


Company, Kansas City, Mo 


Charles R 


Crawley, formerly with The Big Store, 
\uburn, N. Y., and Leopold Adler, Savan 
nah, Ga.; and G. W. Laves, Denby’s, Troy, 
Ni York 
Wohl Shoe Company, St. Louis, appointed 
Herbert Niehaus as display director to fill 
vacancy caused by the resignation of 
Glee R. Stocker Niehaus was formerly 


t assistant in the department 
\ reorganization meeting of the local 


held 1 


display club was held by Des Moines dis- 


playmen Officers elected were: president, 
oe Blvler, Montgomery Ward X Co. : 
vice-president, D. A. Crawford, Kurtz Hard- 
ware Company; secretary, Foster Kesl, Kes] 
Display Service; treasurer, George Sopher, 
Des Moines Electric Company 
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when the giant postwar production 
power of American Industry will 
make shortages and scarcities a 
disagreeable memory. Then, 
Murray Toll Quality will have more 
importance than ever before. 


At this time we regret to advise 
that we cannot accept any more 
orders for Display Boards as we 
are completely oversold on our 
allotments. 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 
6224 Paschall Ave., Phila. 42, Pa. 
Phone SAratoga 9-5727 or 9-5728 








CARDBOARD 


WHITE 2 SIDES 


AVAILABLE IN 


8 PLY AND 14 PLY—28 x 44 


Suitable For... 


SILK SCREEN 
SKETCHING 
PRINTING 
MOUNTING, Etc. 


WE WELCOME YOUR INQUIRIES 





° 


WRITE FOR OUR NEW 
FOIL BOOKLET 102D 





° 


Mfrs. and Converters of Cardboard 


SHOPSIN PAPER CO. 


112 CHARLTON STREET 
NEW YORK 14, N. Y. 
WoOrth 4-6038 








rr 








full moment at an 
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Formerly of Bloomingdale’s, New York 
ity, Robert C. Connolly was named display 
rector for the Peck & Peck shops. 
Leigh Allen, formerly with the decorating 
iff of R: H. Macy & Co., New York City, 
1s placed in charge of the store's interior 
splay. 
Bruce Alexander, Fowler, Dick & Walker, 
nghampton, N. Y., was elected president 
the Southern Tier Display Club, of that 
ty. Other officers named included Leon 
Hoyt, Brotan’s, vice-president; Carl A. 
hnson, McLean’s, secretary-treasurer. 
Harold Gale, for some years with Simon 
Landauer, Davenport, Iowa, resigned in 
der to become display manager for David 
lan’s, Miami. 


SDA NEWS 
[Continued from page 72] 

asked Mardi Gras type ball is scheduled 
ir the night of the 7th, at which time the 
any visiting dignitaries and guests will be 
resented. Other entertainment is scheduled 
» assure all that the tradition of “Never a 
SDA 


Final program plans will be 


show” will be 
arried out. 
eady for release next month 

There are 30 individual exhibit booths in 
e exhibit section in the Jung hotel \ll 
doorway ty pe 


ooths are arranged with 


ntrance. This is a beautiful, spacious room 


vith color and lighting which will greatly 


i 


In this section will be 
registration booth and demonstration plat 
torms. As stated previously, all meetings 
vill be held separate 
the Starlight Roof Room 


nhance the attractive display exhibits. The 
suunge section 1s a private part reached by 
short flight of stairs from the main lobby 
located the main 


from this section in 
In addition there 


vill be 15 exhibit rooms at the Roosevelt 


York City, 


tel, just two blocks from the Jung. These 
oms have just been remodeled and_ air 
mditioned. They are spacious, containing 
mple space for an elaborate showing of 
We feel that the separa 
m of the two exhibit sections will be no 
eat hindrance, for the 
lose together and because the main alloca 
ion of rooms is divided between the two 
itels, together with the New Orleans hotel 
ntered between the two, and all on Canal 
treet 

The tollowing exhibitors are those that we 
to date, with the 
announced next month 
Hugh Lyons & Co., Lansing, Mich., 
elt hotel; The Greneker Corporation, New 


isplay properties. 


reason they are 


ive complete balance to 


Roose 
Roosevelt hotel; Display Pro 
hotel: Carrata 
Grant & Sil 


Pacific 


cts, Roosevelt 
OS \ngeles, Roosevelt hotel: 


crs; Los Angeles, Roosevelt hotel: 


Company, 


’romotions, Los Angeles, Roosevelt hotel: 


Roose 
\ngeles, 
Materials, 
hotel ; 


Roose Ve It 


\ Jacobs Company, Los Angeles, 

It hotel; Al 
Yoosevelt hotel; 
New York 


Service, New 


Halverson, Los 
\llied 

City, Roosevelt 
York City, 


Display 


imely 
otel 
\. Lutz Company, New York City, Roose 


velt hotel; Dave Starkman, Los Angeles, 
Roosevelt hotel: Display l’ffects, Roosevelt 


iotel; Tabery 
Yoosevelt hotel; 


Corporation, Los 
Studios, 


os Angeles, Roosevelt hotel; Standard Fix- 


General Display 


ture Company, Dallas, Tulane Room; [. K. 


[Continued on page 104] 
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SMALL ENOUGH FOR CASES 


Big Enough for Effective Use in Windows 











su ” 


Ilood dimensions 4%” x 5” x 2% 
G-16%4 
bayonette base lamp. 


Attractively finished in black and silver wrinkle 
quipped with polished mirror, Fresnel lens 
Universal mounting _ bracket, 
gelatin color holder, 3 sheets 
of colored gelatin. Complete, 
less bulb Sere 


Also Best 400-watt Spotlights 
and automatic color wheels. 


10516 WESTERN AVE., CLEVELAND 11, O 











BEST PeeWee SPOTLIGHTS 


Uses a 
75-watt or T-8 100 watt single contact 


$7.95 


BEST DEVICES CO., INC. 


, 




















GRASS 


...as Lush and Green 
as your Summer Lawn! 





e RAFFIA MATS—Velvety. realistic 
mats as refreshingly green as a country 
club lawn. Designed to capture that true- 
to-life feeling—they'll make your window 


and interior displays sparkle 
with natural color and 
freshness. 36'' wide, 72" long. 


Immediate Delivery 


From Stock! 


ORDER BY MAIL 
Use the handy coupon today! 


ART R. COHEN CO. 


810 Penn Ave., Pittsburgh, Pa. 


e@ SCATTER GRASS—Uses galore 
for this soft, plushy creation. Makes walk 
borders in a jiffy. Grand for sprinkling 
between stones. And you can use it again 
and again for it eliminates waste and 


cutting. One carton 3 95 
CTN. 


EACH I" thick 





.5O0 covers 20 square feet, 
PSs ss SF SF SF SSS SS SF SF SBS SF SF FSF Se See eee eS 


# ART R. COHEN CO.,810 Penn Ave., Pittsburgh 22, Pa. 


Please ship immediately items checked below: 
RAFFIA MATS: Quantity 


SCATTER GRASS: Cartons 


o> 2 
pies xn 
Oo 
29 = 
: - 
wn 
wn 





—Check enclosed —Send Bill 


a 





Angeles, 








No. 12P - $2.65 each | 


QUALITY DISPLAY FORMS 


One of our most popular numbers 


Papier-Mache, Paper Covered 
Non-Chip, with Slide Fitting in Back 


Assorted Colors — Packed 4 or more to carton — Im- 
mediate Delivery 


Also Available for Immediate Delivery 


Rubber hands for gloves, short or long wrist, $2.50 each. 
Wigs for Ladies’ and Children's Mannequins 


MINIATURE FIGURES 


Write for particulars 


WINDOW DISPLAY EQUIPMENT CO. 


525 W. 36th St. New York City 18 
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e RAYON NETTINGS 


e WOVEN HORSE 
HAIR MESH 


e VEILINGS ee 














e MALINE Sit oor a 
ALL COLORS AVAILABLE oe = A Bay City 
& "Teste eat aT set ot preps Y 


DINA MANUFACTURING CO., INC. a ie 
7 


IMPORTERS & MANUFACTURERS ee 














to date after being out of display for that 
66 West 38th Street New York City 18 time.—Stanley Fifer, R. B. Maxwell Com- 
BRyant 9.8952 pany, Mansfield, Ohio. 
~~ tee | Congratulations to you and_= your fine 
organization in developing the finest issue 
in display history. Next to helicopters I 
sa ee ° 4 "4 
a SORA a am sure it stands for the symbol ot pro- 





a gress for 1947. Happy landings.—Claude 
Individually Printed Adams, Decorative Plant Corporation, New 
York City. 


PRICE TICKET SW ics csrscsiver to sour masacine 1 have 
ZJor Euery Display Purpose 


| enjoyed it very much during the past year 
In fact, I have built up a business under the 
following name through some of your ad- 


vertisers. 

\t present we are forming a corporation 
Now! More than ever, you need in order to cover the entire state of Mon- 
price tickets with ‘“‘buy’’ appeal. | tana. The name will be changed from the 
| Great Falls Display Service to Modern 
? Displays & Fixtures.—M. D. Ellis, Modern 

ws With your Store Name | Displavs & Fixtures, Great Falls, Mont. 

ay and any ass’t of prices de 

PER 100__ imprinted. I want to congratulate you on DISPLAY 
| WORLD going glamorous on the cover of 
vour January issue. I thought that it was 


SEND FOR OUR COMPLETE CATALOG swell.- George T. Robey, Arthur A. Everts 


SF ai senxer 


INVITED 4 ® | in Saginaw, Mich. We have consulted sev- 

227 Ss. Fifth Street, Phila. 6, Pa. eral of the firms listed in DISPLAY 
WORLD ... and are very interested in 
obtaining display material of the nature of 


Three of us brothers, all veterans, have 
| started into the display service business here 








sprays, flowers, and other display material 


9 ; ; 
for our business. 
"sh We would appreciate any suggestion from 


you as to any firms you can suggest to us 
that would be interested in selling us ma 


A A 3 ~~ terials —Pete Bommarito. 1541 Emily street, 
\ ‘“ Saginaw, Mich. - 
MADISONIA iginaw ich 


164 WEST 25th ST. 
NEW YORK 1,N. Y. 


MANTHIN | Send complete details about on- 
premise refinishing for ___ Manikins 
| Name mee 
REFININHERSN | SS eee 


a a ee ae ee, 


Son Is Born 


To Taffels 
\ son has been born to George A. Taffel 
and Mrs. Tatfel, of Woodmere, Long Island, 


a : the Woman's hospital, New York City. 





he child’s name is Thomas Allan Taffel. 





George Tatfel is pre sident of Taffel Brothers, 
Inc., well known manufacturer of distinctive 
ribbon and gift-wrapping accessories located 





at 95 Madison avenue, New York City 
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Elaborate Fixture Catalogue 
Issued By Williams 


Outstanding display fixtures ot “Lucite 

ind “Plexiglas” 4 n in an 

xtremely wide \ n new 52-page 

atalogue just issu B. Williams, 
498 New ¥ k City 

{ 1 Vy 

nst n 

cessory displavers and drape stands 

gh millinery displayers, mirrors, forms 

ind sign | rs. Nearly 200 different plas 

tic fixtures items are shown, and, as_ the 

catalogue explains, “because the name Wil 


liams has meant mannequins for more than 
50 vears, we include—even in this catalogu 
devoted relv to ‘Lucite’ and ‘Plexiglas’ 
fixtures—pictures of some recent mannequins 
by Mary Brosnan and other of our fine 
designers.” 

Copies of the catalogue are available on 
request to the address given above 


Editor Is Speaker 
In Milwaukee 


Despite a blizzard, the January 28 meeting 
of the Milwaukee Display Guild, held at 
the Ambassador hotel, was well attended 
Following the indu ! new officers and 
the business m« nz, R. ( Kash, editor 
DISPLAY WORLD addressed the group 
The meeting, whi was under the direc 
tion of P1 \ s, Brill’s, con 
cluded with a buffet supper 


Elkins Makes Additions 
To Fixture Line 


Recent additions to the firm's line of out 
standing plastic fixtures brings the total 
units available to more than 100, according 
to Arthur Elkis Display 344 East 14%tl 

t, New York City Phe company als 
ituring a varied line display novel 
ties. including numerous items ot a “clotl 


sculpture” nature. 


Bent Glass Available 


In Showcases 

Designers for Industry, Cleveland, is now 
in production on bent-glass showcases in 
various sizes and finishes. Light reflection 
is reduced by the bent-glass technique used 
and the joints of the case are also eliminated 
by the curved glass. 


New Location Taken 
By Lavine Display 

Lavine Display Service is now located at 
1150 Harbor drive, San Diego, with thre« 
times the amount of space formerly ocect 


pred 


Wold Air Brush 
Founder Dead 
QO. C. Wold, who tounded The Wold 
I sh Manutacturing Company, Chicag 
died on January 16 
Laurence Returns 
From Arizona 
Gilbert Laurence, Madisonia, has return 
New York City after spending severa 
ks in Arizona on a combination business 
and vacation trip 
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ALL METAL SEA GULLS 





Wingspreads Range from 13 to 17 Inches 


All models are of sturdy metal construction—hand painted in natural colors—designed in semi- 
relief. Special holes in wingtips permit pinning, nailing or suspending. 


Just a Fit For Spring and Summer 
Six Gulls $ 4-75 EACH Jobbers’ Inquiries 


Sample Deal—$10 Invited 
Order by Number 


DON R. BARTELS CO. - McALLEN, TEXAS 





CONVENIENT 
ACCURATE 
EASY TO OPERATE 


THE DISPLAY 
MAN'S TOOL ~ 


DUO-FAST 


COMPRESSION TACKERS TACK IN EXACT SPOT! 


Ideal for window trimming, tacking up backgrounds and point-of-sale advertising. 





Also in extensive use for attaching silk screen stencils to frames. Investigate these 
efficient Duo-Fast Compression Tackers. 


weit 15 FASTENER CORPORATION 
TODAY 848 FLETCHER ST. CHICAGO 14, ILL. 








LIFE-LIKE ARTIFICIAL FLOWERS made in the latest Fifth Ave- 
for the display trade nue fashions—or your own 
; REASONABLE description. Perfect fitting. 

, Wholesale and Retail 

BEST { Y For particulars write 


YOUNG'S ARTIFICIAL FLOWERS Window Display Equipment Co. 


1456 N. 37th St. Milwaukee 8, Wisc. 525 West 36th St. New York 18, N. Y. 
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— SDA NEWS 


[Continued from page ror] 


a i’ | Stevenson, Land o' Lakes, Wis., Tulane 


Room; Nat Siegel, New York City, Tulane 

Room; Marshall Moody, Dallas, Tulane 

Room; Cappel Displays, Tulane Room; 

* y Gasthoff Company, Tulane Room; FE. P 
Coffee, Tulane Room. 

Peter De Luca, Los Angeles, Tulane 

a Room; W. E. R. Ribbon Company, New 

York City, Tulane Room; Fritz Oltmanns, 

Omaha, Tulane Room; Grimm-Lambach 





ALL LETTERS, ALL ORDERS, ALL INQUIRIES 














: : {1 | Company, St. Louis, Tulane Room; Jas. B ACKNOWLEDGED THE SAME DAY RE 
y ee om; Ji CEIVED. or 
Display: Nou display Williams, Inc., New York City, Tulane 
In the cleverest way Room; Fox Displays, San Antonio, Tulane WRITE Pryman 
T — i Room; Artcrafts Display, Tulane Room; 
To help the shopper en ee Se eee, eee We'll air mail . . . We'll telegraph 
Recall Rip Studios, New York City, Tulane Room; Welt tiene... ee cele 
decide. \}| Natural Creations, New York City, Tulane or you will be PROMPTLY ADVISED. 
\ ° an . . . > Room; Wray Williams Company, Memphis, 19 LEADING LINES OF NATIONALLY a 
For results that are fine ") Talene Room: Zeppen-Field Studios, Holly- KNOWN WINDOW DISPLAY EQUIPMENT a 
} a Cen? Dee x ile : : y ; . a E A ©: Bisct 
Use the Vane J ; line... wood, lulane Room 7 Scheuer ( reations, : i of . Sesegiies 
Featured by Tri-Allied! Inc.. New York City, Tulane Room; J. F. © Lucite © Fabrics 
| . , wee on ; : . pe = ’ . . ® Plaster e Papers 
Wallace, Tulane Room; Tomorrow’s Dis : © Wood © SehPlecés 
play, Tulane Room. é | 


This is our list of exhibitors at this writ-, 
ing : All ae he pe sconreieli Pa Wwith! | LE ROY W. F RYMAN 
the balance expected to be definitely asi LPL Display Equipment 
| 


signed shortly The SDA ts grateful and 





KEITH THEATER BUILDING + DAYTON 2, OHIO 


“ALLIED | THE DISPLAY PARADE 10 02 vs ties 


AM-M-M) MOT BAD ) 










| CREATIVE DISPLAYS 


| MANUFACTURERS AND DISTRIBUTORS OF } 
DISPLAYS FIXTURES DISPLAY MATERIALS 
200-202 N¢ PEARL STREET BALTIMORE.] MD 














FOIL-ROL 


ALUMINUM FOR DISPLAY 


Sparkles — Dances — Rains 


GZ ; 


Vor WAS BORN IN NEW YORK CITY, BUT 
MOVED TO SEATTLE WITH HIS FOLKS 
WHEN HE WAS FOUR YEARS OLD, IN 

HIGH SCHOOL HE EARNED HIS a 








ag aie bt ha Ke 
) h a 





HELPER ,COMMERCIAL FISHERMAN, 
AND WINDOW DECORATOR FOR A 
GROCERY STORE. HE JOINED THE 
FREDERICK & NELSON COMPANY 
IN 1927 SOON AFTER GRADUATION 

AND HAS BEEN WITH THEM EvER 
SINCE. 


SEE THAT ALL THE 
WINDOWS ARE GIVEN 
THE SAME TREATMENT! J) 








We srarten In THE DISPLAY DE- 
PARTMENT WHEN THE ENTIRE STAFF 

NUMBERED ONLY IO PERSONS.IT } 
NOW EMPLOYS NEARLY 40, AFTER 

DOING BOTH WINDOW AND INTERIOR 
DISPLAY HE WAS APPOINTED window 
DISPLAY MANAGER IN |1940. iN 1945 
HE WAS NAMED DISPLAY DIRECTOR, 
SUPERVISING WINDOWS, INTERIORS, 
DISPLAY AND SIGN SHOP. HIS HOBBIES 
ARE STREAM AND SALT WATER. 
FISHING AND COLOR PHOTOGRAPHY, 


y a 
Standard Package 22 Rolls 
IMMEDIATE DELIVERY — MAILED PREPAID SOTA 


= DISPLAY DIRECTOR, 
FOIL-ROL FREDERICK & NELSON 
4 DENNY PLACE CINCINNATI 27, OHIO ape 


BONWIT-TELLER, New York City 


MYRIADS OF USES IN DISPLAY 
50c Per Roll 
14” x 375 Feet 
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1947 







FLOCKED VELOUR 
a BUTTERFLIES 


DISPLAY WORLD 


For 
Summer 





COLORFUL — EXQUISITE 


A gay assortment of perforated die-cut double-winged 5” 


to 6” butterflies made in either flocked velour 


or a combination of foil on flock and flock on foil in various contrasting colors. 


o. 2200F —All Flock Butterflies 


2 dozen assortment 
No. 220FF—Foil & Flock Butterflies—2 dozen assortment 


$4.50 
$3.95 


JOBBER ORDERS ACCEPTED ON USUAL BASIS 


DISPLAY PRODUCTION CENTRE, 


35 W. 3TH STREET 
NEW YORK 18, N. Y. 


INC. 


“Headquarters for Display” under direction of Jac. M. Lesser 








Llithe Spring 





No. 6525—Trellis Flower Pot and Stand— 


Wood constructed white shaded yellow trellis 
with assorted Spring flowers and plastic flower 
pots. Stands 61%' high, 3' wide. Packed | to a box. 


Price, $34.80 each 


DISPLAY MANUFACTURERS MART, inc. 


“Loarything for Display” 





34 WEST 35th STREET NEW YORK |, N. Y. 


MOLDING « 
= CASTING cones 


PROVEN PERFORMANCE 
WRITE FOR PARTICULARS 


CEMENTEX COMPANY, Inc 


336 CANAL ST., NEW YORK 13, N.Y. 


@ Please Mention DISPLAY WORLD When 
Writing Advertisers 








of 
Pe ‘ 














-mentioned display 
friendship, faith, and 
endeavors—also for 


appreciative to the above 


firms for their loyalty, 


confidence in our 


unbiased determination to do what is best 


for the advancement of our profession and 
what is justly right for their individual 
firms We welcome them to our second 
annual conference and feel sure their friend 


rewarded with continued 


South and an 


ship will be 


pros 
perity in the enjoyable and 


profitable exhibit in New Orleans 


others in the 
political 
right 
firms, and 
their 
these 
should 


that 
misconstrued 


It is unfortunate same 
field are blinded by 
policies and have overlooked what is 
individual 
supports 


miss a few of 


fully best for their 
for the protession 


business. We 


people, for we 


which 
will 
know honestly they 
hold no grievance and 


the \ 


But we 


May 


he with us. 


« . " _- : hy h- on 1 
are certain in will have realized 


their great mistake 

We again wish to remind you, please get 
vour reservations in early. Every mail 
brings more requests, and, as stated, when 


our supply of rooms is exhausted, it will 


be impossible for us to assist in any kind 


of accommodations 


call 


\lso we wish to vour attention to 
1947 SDA renewals. You must have yout 
1947 membership card at the conference in 
order to participate in the many functions 
and the annual election If you have not 
already attended to this by now, do so 
immediately. Contact John Dial, secretary 


2409, Baton 
and located in 


treasurer, P. O. Box Rouge, La 
who are not 


Sout 


members, 
our 16 states, 
Dial for application to belong 
ciation. We 


you here in 


hose 


hern may also contact 


to our 


asso 


welcome vou and hope to see 


May. 


group of the Southern Dis 
decided that the 1947 
cards be presented 


The executive 
play Association has 
associate membership 


exclusively to those display manufacturers 
and their 
the New Orleans show 
Also in this category 
Southern who participate in 


forms at out functions and 


representatives who participate in 
This 1s extended to 
all exhibitors will be 
included firms 


other many 


activities. These cards will be presented at 
a tormal ceremony just prior to the confer- 
ence, May Sth through the 8th. Any ex- 
ceptions to this rule must be presented to 
the executive group in person or by letter 
by the sponsor, to be voted on at the next 


executive meeting 


their 
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Here is Good News! 


We are again accepting 
orders for Ruscus Trees 


ROUND 5 FEET 
TOP OVER ALL 

RUSCUS $32.50 
TREE EACH 





Also Ruscus Hedges, 


made the "Botanical" way. 


BOTANICAL DECORATIVE SUPPLY CO. 


14 NORTH FRANKLIN ST., CHICAGO 6, ILL. 











FAGT, FUN and FANTASY in DISPLAY 


own flocked body, green tarlator hoker, red 
l hat Yellow and black ball fringe around dis 

' , , ' , © tialthiasais 
iv shelves Stands on multi-colored ball tieign 

x ” Spread—over-all. Shelves—enamel finisl 


Write, wire or phone for complete details. 


TALLY-HO Display Studios 


150 E. 2TH STREET NEW YORK CITY 16 
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Opportunity Exchange 


DISPLAY WORLD 





FEBRUARY, 


1947 








FOR SALE 


A series of 12 


“Night Before 


Mechanical Displays 
for sale 


on request. 


J. L. Brandeis & Sons 
George Wagner, 
Display Manager 

Omaha 2, Nebraska 








WANTED 
Experienced DISPLAYMAN 
} ' 











North Bay Trading 


Corporation 
Suite 224 Calvo Building, 
Escolta, Manila, Philippines 








DISPLAY. 
MANAGER 
WANTED 


\ppl 


THE FASHION 


Shreveport, Louisiana 





Photographs and prices | 


Christmas” | | 





Address “BOX Y. O.”’ 





Fast-Selling Complete-Line Opporiunity For 
Live Wire Displays Salesmen Only! 





| Agen Nan by Mt 
\ 


RANGER-TEN 
NERE, inc, 450 W t St., Ne 


WHAT IS | 
YOUR PRODUCT> 
| New Lines Wanted 


\ 


NATT LEVY 


“EVERYTHING FOR DISPLAY” 
5 S. Hanover Street, Baltimore |, Md. 








SALESMAN 
D 


ANTE 


> 
W 








] 
| 
| 
| 





| 
| 


|: 


SALESMEN 
WANTED 
| Liberal Commissions 

Choice 

Territories Open 
| Manufacturer of me- 
dium priced papier 
mache mannequins 
has excellent oppor- 





tunity for several 
salesmen. Give full 
details and _ advise 


territory desired. 

Address “Box D. T.” 
Care of 

DISPLAY WORLD 











Home Study . . “LESSONS IN 


WINDOW DISPLAY” \ 





| fe cr t WILT BATES, 








erritories the 
st terri ’eCK 
pre } 1 th 
er la 1 as a 
lines 
ind t¢ TO rvered 
ybhe rs 
Veil aS reta 
Natur-Craft Displays 
147 Cannon Street 
Bridgeport, Conn 
ag 2RE ) Ee T ( 
TH 








FOR SALE 


Six Christmas window 

Nights” Ali Baba, 

thr Sailor Cinderella 
ring, all in excellent 


es “ibes 





Cost $1500— 


settings 
\laddin, 
ind Snow 


condition 


ARABIAN NIGHTS DISPLAYS 
MADE BY BLISS DISPLAY CORP. 


Sale $750 


including crating 


portraying the “Arabian 
Magic Horse, Sinbad 
Queen Beautiful 


Photos by re quest 


PARKER CO. 


HERBERT NEUMANN 
Displav Manager 


Davenport, Iowa 





| WANTED 


| 

EXPERIENCED 

! DISPLAY 

| SALESMAN 

| WITH 
FOLLOWING 


Po sell our sensational line of 


} Plasti Fixtures, plus our 


novelty line of display items 
o retail and department stores. 
against 20 
start. 


(;00d terri 


Excellent drawing 


per cent commission to 
Must have car. 
tories open. See our ad on 


pages 56 and 57 


ARTHUR ELKINS 
DISPLAYS 
344 E. 149th Street 
Bronx, New York City 








Salesman — Calling on the 
manutacturers Ol ( hristmas 
display items to handle the 
large western pine cones 

S. C. KELLETT 
Box 1102 Oroville, Calif. 
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WANTED . 
Window = E Il . R d t 
YO eg te aa xcellent Opportunity! eet 
t tr mming ie Spe In he style S | 
f New York’s Times Square Men's 
Shops. Must display large lan . . m Nn 
ties of high-styled- merehandis ; Nationally known New York Manufacturer ales a 
without sacrificing the quality ot . ° P \\ " te ted 
| presentation—for a popular priced of Display Materials and Novelties wants al Resa edie. 308 
|} men’s shop located in a very liva . ° ° ° an. ee . : 
| ble but low-cost-of-living city. Sal top-notch salesman for Illinois, Missouri, sippdssecasalone S _— 
airy $80.00 per week to start. Perma 7 3 ance an sonalit . 
| nent’ position’ with an. excellent Kansas, Nebraska, Iowa, Wisconsin, Colo- ‘oes nafinionons seg dhe ina 
| plying. os rado, Minnesota, S. Dakota. pla ee er see ak 
| Roberts Men’s Shop re 
| ALLIANCE, OHIO Our representatives earn from $10,000 to THE ONLY LINE OF ITS 
$20,000 per year commission. .: nryinindrenngel 
itional manutacture Ot dais 
WANTED Only men capable of high earning who ancien Rg seta terials 
: can carry our line exclusively need apply. : 
Display Manager Pply | Address “Rex TAR” 
(for interior displays) State details — experience — reference. | Care of DISPLAY WORLD 
Man with creative imagination Present salesman leaving due to family | 








to coordinate and dramatize 
merchandise on selling floors 
and create sales. Please write 


stating experience, references, S A . E S M E N 
me Sn Address “BOX M. D. A.” | “WANTED 


reasons. 























| 
| 
i r ) ’ | 
Strouss-Hirshberg $ | Care of DISPLAY WORLD | fo sell Display Fixtures 
Youngstown, Ohio Mannequins and other good | 
= | items. In Boston and New 
Display Director of large Depart- j Make Your Own “Blowups”! | Kngland territory Chance to 
FOR SALE! tion. Witle saentaden * in tent sates ~ | make some real money for the 
7 constructing, and visual ‘merc! in- j ! 1 right man 
lising ae staging oft sl Ws 1 H , : 9 
ecturing ntereste I irge citie 
Complete nly W. FOGARTY Address “Box P. N.” 


XMAS TRIM Care of DISPLAY WORLD paired, Conn re of DISPLAY WORLD 


t Lonn 

















Modern design... in l nose oe 
WANTED—Man or woman on part | | WANTED JOBBERS 


shiny pastel foil. me basis to create and produ DISPLAYMAN 


1 | 
56 trees for posts, New York City. Must he resoures ~ yo & E. RACK Co. | | WANTED 
(4! 7) ‘ \ddress “BOX “E, R.” 75 K nd Stree |  gxeetians aes 
58 garlands Bade rene eee —_ per _ ae 
6 ledge trees (6'2’) — ries $$ _—_—_—______. 
20 snut bncclots SALES | SALESMAN | . | 


REPRESENTATIVE 
(wood) WANTED | WANTED RUBENSTEIN BROS. 


PLUS With Sales Or ; | | nique line Display Posters ; ee nee - 


ganization, aad , New Orleans 12, La. 





Kneel 





Le 
























































} ' " , { with proved acceptance amon | 
° lla dle mur line OT istic She : ; C j 
14 papier mache Display icstac. se -ouchout | | leading stores. Commission | 
gnomes, full round, the | nited States Vrite experience and specit 
full colar, Gocked on | | Ye 2,.0%% Of fe oldest | | terrors covered | | Wanted.” De er 
one side. i Address “Box K. W.” | | 
i ‘en ” ' | 
Cost over $3,000 ye Auninene Sox A. L. | Care of DISPLAY WORLD Madamoiselle Mannequins 
H iré O| te ao PIN | «49 y y Kansas City 3, Mo 
Used once only ssc ane Secrntencnnniaaiis ee is 
Excellent condition A to Z Experience | Nonted—Toy ium: men, | | FOR SALE—CUTAWL 
\\ 1) i | Model K9-A 
Will Sell Complete ty. | cow | nditi 
j | s85.00 
1 | se or 
for $ ,000 Address “BOX M. L. V.” | MOR , \ddress “BOX L. D. | My 
Care of DISPLAY WORLD Naa hae is re SPLAY WORLD 
MADIGANS ee ne enaae 
~7 y 7 1 | ° =O 
° Posi Wanted 
4030 Madison Street ec Hilger | | WANTED—Assistant Display M | ee 
Chicago 24, Illinois smart : | | or Woman for a fine departr : 
. | 
: to t i I l pportunity j 
Contact Mr: Ryan Address “BOX M. N.” | FLIGELMAN’S \ddress “BOX C. M. M.” 
Care of DISPLAY WORLD | | Helena, Montana } Care of DISPLAY WORLD 
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DISPLAY WORLD 
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1947 








Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

[| Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
] Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
}] Flags and Banners 

Foils 
] Glass Specialties 

Grass Mats 
] Hosiery & Shoe Forms 

Invisible Glass 
] Lithographed Displays 
) Mannequins 

Metal Sheets 
} Millinery Heads 
] Motion Displays 
|] Motion Mechanisms 
} Mouldings P 

Natural Foliage 
) Pageants & Exhibits 

Paper Sculpture Displays 
] Papier Mache Specialties 
] Photographic Blowups 
} Plaques (Window) 

] Plastics 

] Price Cards—Tickets 
[|] Price Ticket Holders 
[] Ribbons 

} Sale Banners 

{) Show Card Colors 

[) Show Cards 

|) Show Case Lighting 

Show Cases 

Store Designing 

Socks—Window 
[) Store Equipment 

Signs—Brass— Bronze 
} Signs—Card Holders 
-) Signs—Electric 

Sign Printing Machines 
] Sleeve Forms 
‘] Store Fronts 
) Tackers 
] Time Switches 
} Turntables 
[] Veneers (Imitation) 

[) Wall Board 
[) Wigs 

[) Window Lighting 
{)} Do you wish a copy of their catalogue? 
{] Do you plan to remodel your store soon? 
{[] Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI, OHIO 
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Allied Display Materials 69 
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\rranjay Wig Co. 82 


\rtistic Display Materials, Inc. 
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\udit Bureau of Circulations 20 
\usten Display 83 
Bartels, Don R. 103 
Becker Sign Supply Co. 99 
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General Die & Stamping Co. 90 
General Display Corp. 65 
(slo-Brite Products, Inc. 94 
Gregory Motors, Inc 97 
Hansen Mfg. Co., A. L 85 
Hlouse Beautiful Plastics 86 
Hurlock, W. C. 71 
Johnston Glass Co., Inc 8 
Koester School OH 
Korrect-Way Display Products 6 
Kurtis Studio, K. G 77 


Ladon Co. 

Lands Co., The 
Laverne Originals 

Levy, Natt 

Lloyd Co., Inc., W. EH. S. 
London Displays 

Lynn Display 


MGM Displays, Inc. 
Madisonia Manikins 
Maharam Fabric Corp. 
Malina Co. 

Malros Co. 

Marcy Associates, Robert J. 
Mayorga Mannequins 
Memorial Grass Co. 
Michigan Display Supply Co. 
Midwest Manniquin Displays 
Mileo Mannequins 

Modern Displays 

Modernage Displays, Inc. 
More Display 

Morgan Co., The 

Mutual Display Mfg. Co., The 


National Art Studio 


National Card, Mat & Board Co. 


National Association of Display 
Industries 

National Hanger Co., Inc. 

National Sawdust Co., Inc. 

Natural Creations 

Opportunity Exchange 

Orthwine Corp., Rudolf 


Photocraft Display Co. 

Plastic Fabricators 

Plastic Shade Co., The 

Podgor Co., Inc., Jos. E. 
Premier Foil Moulding Co., Inc. 
Prisco Bros. 

Quensell Displays, Inc. 
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Rustic Furniture Co. 
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Scheuer Creations, Inc., Inside Front Cover 


Segall & Sons 

Senker, Phil 

Sherman-Weir, Inc. 

Sherman Paper Products Corp. 
Shipman, Frederic 

Shopsin Paper Co. 

Stensgaard & Assoc., Inc., W. L. 
Stillman Art Display Exchange, 
Sun Shade Co. 

Tally-Ho Display Studio 
Technical Specialties Corp. 
Thayer & Chandler 

Timbertone Decorative Co., Inc. 
Toll, Murray 

Transparent Shade Co. 
Tri-Allied Creative Displays 
Tri-State Distributing Co. 
Tropicraft : 

U. S. Plywood Corp. 
Weinberg, Frederic 
Williams, Inc., Jas. B. 
Winard Sales Co. 

Window Display Equip. Co. 
Wolff, Bert 

Wyatt Studios, Snap 
Young’s Artiflcial Flowers 
Zeppen-Field Studios, W. M. 
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Alpes Look to your friendly Darling Dis- 


plays Distributor for everything 


DISTRIBUTOR you need in display equipment. 













@ More babies, more importance in baby 
clothes and accessory sales, more sales with 
these Spring and Year "Round display items. 





D-673, D-672, D-671 $12.50 Each or 
$36.50 for Group of all Three... D-669, 
sla D-668, D-670 $11.95 Each or $35.00 for 
Group of all Three... F-459, F-456, F-457, 
F-458 $28.50 Each or $108.00 for Group 
of all Four... N-641 $12.00 Each and 
N-227 $19.50 Each. 

For window or interior display equipment 
in metal, composition, papier-mache or plas- 
tic, write today for complete information on 


i mE 


anything you need. 


L. A. DARLING COMPANY 


BRONSON, MICHIGAN 


Displayrooms + NEW YORK, 47 W. 34TH ST., 
and CHICAGO, 222 W. ADAMS ST. 


> Seo 





D-669 D-668 D-670 





N-641 N-2297 





F-459 F-456 F-457 F-458 








SPRING 
is Just around the corner- 


and right now is the time to give some serious 
thought to your requirements for Spring selling. Visit 
our showrooms and see the big line-up of bright. new 
merchandise we are offering. If you can’t come in... 


send for a copy of our new catalog for jobbers... today! 


Niiplay Tak eres ant ck eccessoees 


218 WEST 47% STREET, NEW YORK 19, N.Y. 


CHICAGO SALES OFFICE © 7 WEST MADISON — STREET 





